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Press  Editorial  Stand  In  1940 
Surveyed  By  Editor  &  Publisher 

More  Than  LOGO  Returns  to  Questionnaire 
Show  66.3%  for  Willkie,  20.1%  for  Roosevelt, 
13.5%  Neutral  or  Undeclared . . .  Listing  of  States 
By  ARTHUR  ROBB 


WENDELL  L.  WILLKIE  has  the  edi¬ 
torial  support  of  66.3%  of  the  coun¬ 
try’s  daily  newspapers  as  of  August 
21;  Franklin  D.  Roosevelt  is  supported 
by  20.1%;  13.5%  have  either  declared 
themselves  neutral  or  have  not  yet 
announced  a  choice  between  the  ma¬ 
jor  candidates  for  the  Presidency  of 
the  United  States.  These  percentages 
are  based  upon  answers  by  1,030  of 
the  country’s  1,888  daily  newspapers 
to  three  questions  asked  by  Editor  & 
Publisher  on  August  7.  ’The  ques¬ 
tions  were: 

1.  Did  you  support  Roosevelt  against 
Hoover  in  1932? 

2.  Did  you  support  Roosevelt  against 
Landon  in  1936? 

3.  Which  candidate  is  receiving  your 
support  this  year? 

The  replies,  tabulated  up  to  Aug. 
21,  cover  54.5%  of  the  entire  daily 
newspaper  press.  The  proportion  of 
returns  is  best  from  the  states  in 
which  the  newspaper  preference  for 
Mr.  Wiilkie  is  marked,  and  from  those 
where  newspaper  opinion  divides 
fairly  evenly.  It  is  weakest  to  date 
from  states  which  traditionally  favor 
the  Democratic  candidate.  These  lat¬ 
ter  states  also  contribute  the  major 
part  of  the  papers  which  state  that 
they  have  not  yet  announced  their 
selection,  or  that  they  intend  to  re¬ 
main  nonpartisan  during  the  cam¬ 
paign,  presenting  the  news  of  both 
sides  without  editorial  favor  to  either. 

The  proportion  favoring  Mr.  Willkie 
is  far  smaller  than  the  estimates 
which  have  been  published  in  recent 
weeks.  These  have  usually  put  90% 
of  the  dailies  in  Willkie’s  column.  Mr. 
Willkie’s  present  advantage — 66.3% — 
is  considerably  greater  than  that  held 
by  Alfred  M.  Landon  over  Mr.  Roose¬ 
velt  in  newspaper  preference  four 
years  ago.  The  usual  claim  of  Mr. 
Roosevelt’s  friends  has  been  that  his 
landslide  election  was  accomplished 
in  the  face  of  the  opposition  of  85  to 
86%  of  the  daily  newspapers. 

A  cursory  survey  made  by  Editor 
Publisher  immediately  after  the 
election  proved  that  Mr.  Landon 
did  not  have  the  active  support  of 
more  than  67  to  70%  of  the  dailies, 
and  that  Mr.  Roosevelt’s  cause  had 
been  advocated  by  30  to  33%.  On 
Ihe  basis  of  the  survey  published  this 
week,  it  appears  that  Mr.  Landon’s 
following  was  only  60.4%  of  the  daily 
papers,  while  Mr.  Roosevelt  had  34.5%, 
and  5%  were  not  committed  to  either. 
Later  returns  to  these  questions  are 
more  likely  to  increase  than  decrease 
^e  proportion  favoring  the  President 
for  re-election  in  1936. 

The  table  on  succeeding  pages  is 
fhe  first  nationwide  canvass,  so  far 
as  Editor  L  Publisher  knows,  ever 


to  have  been  made  of  newspapers  on 
their  editorial  preferences  in  a  Presi¬ 
dential  campaign.  It  was  undertaken 
for  the  sole  purpose  of  providing  an 
accurate,  factual,  record  as  the  most 
effective  rebuttal  of  propaganda 
against  newspapers.  That  record  did 
not  exist  in  1936,  and  people  who  saw 
in  the  result  an  opportunity  to  kick 


the  newspapers  around  spread  their 
false  information  far  and  fast.  The 
truth,  established  within  the  week  of 
the  election  by  Editor  &  Publisher, 
never  caught  up  with  the  lies.  In 
1940,  Editor  &  Publisher  hopes  to 
have  compiled,  by  Election  Day,  a 
record  covering  at  least  90%  of  the 
country’s  dailies.  It  will  present  in¬ 


NEWSPAPER  PRESIDENTIAL  PREFERENCES  IN  1932,  1936,  AND 
1940  BY  STATES 


(As  of  August  21,  1940) 
1932 


1936 


1940 
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Alabama  . 

.  13 

12 

1 

11 

1 

1 

Arizona  . 

1 

1 

1 

Arkansas  . 

.  14 

1 

15 

13 

2 

California  . 

.  21 

48 

3 

16 

55 

1 

10 

61 

1 

Colorado  . 

.  5 

10 

4 

11 

1 

12 

2 

Connecticut  . 

.  3 

10 

4 

3 

10 

4 

1 

11 

5 

Delaware  . 

2 

2 

1 

1 

District  of  Columbia . 

.  1 

1 

1 

Florida  . 

.  15 

1 

1 

17 

8 

6 

3 

Georgia  . 

.  17 

16 

1 

12 

5 

Idaho  . 

.  4 

2 

2 

4 

1 

5 

I'linois  . 

.  10 

41 

4 

8 

43 

4 

5 

44 

6 

Indiana  . 

.  17 

41 

2 

16 

42 

2 

11 

47 

2 

Iowa  . 

.  2 

30 

1 

2 

30 

1 

31 

2 

Kansas  . 

.  3 

33 

2 

1 

36 

1 

37 

1 

Kentucky  . 

.  12 

2 

12 

2 

7 

4 

3 

Louisiana  . 

.  7 

1 

6 

2 

2 

1 

5 

Maine  . 

.  1 

5 

6 

6 

Maryland  . 

.  3 

3 

2 

3 

1 

4 

2 

Massachusetts  . 

.  1 

24 

2 

1 

24 

2 

20 

7 

Michigan  . 

.  1 

26 

3 

1 

28 

1 

27 

3 

Minnesota  . 

.  5 

17 

2 

3 

19 

2 

1 

21 

2 

Mi.ssissippi  . 

.  11 

11 

8 

2 

1 

Missouri . 

.  17 

12 

3 

14 

13 

5 

13 

15 

5 

Montana  . 

.  3 

4 

3 

4 

2 

5 

Nebraska 


New  Hampshire  . 

.  1 

4 

1 

4 

1 

3 

1 

New  Jersey  . 

.  10 

15 

1 

7 

18 

1 

3 

18 

5 

New  Mexico . 

.  10 

1 

8 

3 

6 

5 

New  York  . 

.  18 

42 

3 

16 

44 

3 

11 

46 

6 

North  Carolina  . 

.  20 

1 

19 

1 

1 

10 

3 

8 

North  Dakota  . 

4 

1 

4 

1 

4 

1 

Ohio  . 

.  17 

34 

5 

12 

39 

5 

4 

41 

11 

Oklahoma  . 

.  20 

12 

19 

13 

12 

17 

3 

Oregon  . 

.  6 

12 

7 

11 

15 

3 

Pennsylvania  . 

.  14 

65 

5 

11 

68 

5 

5 

68 

11 

Rhode  Island  . 

.  1 

4 

1 

6 

5 

1 

South  Carolina  . 

.  6 

6 

5 

1 

South  Dakota  . 

.  1 

8 

1 

1 

9 

10 

Tennessee  . 

.  11 

1 

3 

12 

1 

2 

6 

6 

2 

Texas  . 

.  42 

2 

3 

38 

6 

3 

16 

13 

18 

Utah  . 

.  1 

1 

1 

1 

.  • 

2 

Vermont  . 

8 

1 

9 

9 

Virginia  . 

.  16 

2 

16 

1 

1 

11 

2 

5 

Washington  . 

.  1 

12 

2 

11 

13 

West  Virginia  . 

.  3 

12 

3 

12 

4 

11 

Wisconsin  . 

.  4 

12 

2 

3 

13 

2 

2 

14 

2 

Wyoming  . 

.  1 

5 

1 

5 

1 

3 

2 

Totals  . 

.  399  573 

59 

356  623 

52 

208 

683  139 

formation  from  time  to  time  until  the 
end  of  October  indicating  any  change 
in  the  present  proportions  and  at  the 
end  of  the  campaign,  it  will  publish  a 
complete  summary  of  all  the  evidence 
in  its  possession. 

This  survey  is  in  no  sense  a  “poll  of 
public  opinion”  or  a  prediction  of  the 
election’s  result.  It  is  altogether  pos¬ 
sible  that  campaign  developments  may 
cause  some  newspapers  to  change 
their  minds,  or  that  foreign  or  do¬ 
mestic  happenings  may  move  the  elec¬ 
torate  without  regard  to  newspaper 
coimsel.  The  outstanding  conclusion 
which  can  be  drawn  from  the  statis¬ 
tics  on  the  following  pages  is  that  an 
increasing  number  of  newspapers  is 
treating  the  Presidential  campaign 
without  concern  for  past  political 
affiliations,  and  seeking  to  make  is¬ 
sues  rather  than  parties  or  candidates 
the  paramount  consideration. 

It  should  also  be  noted  that  a  major 
factor  in  the  drop  of  President  Roose¬ 
velt’s  newspaper  support  from  38.7% 
in  1932  to  34.5%  in  1936  and  to  20.1% 
in  1940  is  the  third  term  issue.  This 
is  responsible  for  the  loss  of  about  4% 
in  the  total  from  the  papers  listed  in 
1936  as  Roosevelt  supporters.  The 
number  may  run  as  high  as  8%,  as 
that  porportion  indicated  either  neu¬ 
trality  or  indecision  on  their  1940 
choice.  This  is  especially  true  in  the 
Southern  States,  which  were  almost 
solid  for  Roosevelt  in  1932  and  1936. 
They  are  not  now,  and  several  editors 
indicated  in  their  replies  that  while 
the  strong  Democratic  organizations 
would  probably  return  a  Roosevelt 
majority  in  their  areas,  it  would  be 
without  their  newspapers’  support. 

Several  important  newspapers, 
among  them  the  New  York  Times  and 
the  New  York  World-Telegram,  have 
made  no  definite  declaration  for  Mr. 
Willkie,  although  their  editorials  have 
been  generally  in  favor  of  the  Repub¬ 
lican  candidate. 

In  15  of  the  48  states,  the  returns 
to  date  indicate  no  support  whatever 
for  Mr.  Roosevelt.  That  number  is 
certain  to  be  reduced  as  the  replies 
approach  completeness.  In  1936,  ac¬ 
cording  to  the  returns  by  these  same 
papers,  Mr.  Roosevelt  had  no  news¬ 
paper  advocates  in  6  states,  while  in 
1932,  4  returned  blanks  in  the  Roose¬ 
velt  column. 

A  summary  of  the  1,030  answers  to 
date  follows: 


1540 

No.  P.ipcrs  %  of 
Total 

Roosevelt  .  209  20.1 

Willkie  .  683  66.3 

Neutral  or  Uiicoinmittetl  ...  138  13.5 

Tot.-»l  .  1,030  99.9 

1936 

No.  Papers  '"r  of 
Tot.al 

Roosevelt  .  336  34.5 

I-andon  .  623  60.4 

Neutral  .  52  5.0 

Total  .  1,031  99.9 

1932 

No.  Papers  %  of 
Total 

Roosevelt  .  399  38.7 

Hoover  .  573  55.5 

Neutral  .  59  5.7 

Total  .  1,031  99.9 


Note — The  difference  between  the  1940  and 
the  1936-1932  total  papers  is  due  to  the 
merger  of  the  Chattanooga  News  and  Chat- 
tanoga  Free  Press.  The  percentages  are 
accurate  to  one  decimal  place  only. 

In  presenting  this  table  at  this  time, 
(CoMtinued  on  page  26) 
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EDITOR  &  PUBLISHER 


NLRB  Rules  Macy  Papers 
In  Interstate  Commerce 

Cites  Fact  That  Westchester  Papers'  Newsprint, 
Ink,  News,  Features  and  National  Advertising 
Come  from  Out-oi-State 

WASHINGTON,  D.  C.,  Aug.  19 — In-  42,000  words  a  day  from  the  New 
trastate  circulation  of  newspapers  York  City  office  of  AP,  90%  of  which, 
has  been  rejected  by  the  National  the  Board  found,  originates  outside 
Labor  Relations  Board  as  determina-  New  York  State. 


tive  of  exemption  from  the  Wagner 
Act. 


Each  of  the  papers  publishes  various 
cartoon  strips,  news  features  and  other 


Westchester  Newspapers,  Inc.,  West-  syndicated  material  obtained  from 
Chester  County  Publishers,  Inc.,  and  sources  both  within  and  outside  the 
Yonkers  (N.  Y.)  Herald  Statesman,  State  of  New  York, 
were  found  not  to  have  violated  the  Linage  figures  indicate  that  about 
labor  act,  in  a  proceeding  brought  by  5%  of  national  advertising  comes 
the  American  Newspaper  Guild,  but  through  agencies  with  principal  offices 
having  dismissed  the  principal  ques-  outside  the  State  of  New  York.  Na¬ 
tion  the  Board  went  on  to  rule  on  the  tional  advertising  constitutes  approxi- 
collateral  point,  namely,  that  the  mately  207o  of  all  advertising  linage 
newspapers  are  in  interstate  com-  about  12%  of  the  gross  income  of 
merce.  the  papers. 

On  another  collateral  question,  the  Station  WFAS  (“admittedly  in  in- 
Board  saw  no  need  to  rule,  savins:  terstate  commerce  )  is  owned  by  J. 


merce. 

On  another  collateral  question,  the  Station  WFAS  (“admittedly  in  in- 
Board  saw  no  need  to  rule,  saying:  terstate  commerce  )  is  owned  by  J. 

“Since  we  find  that  the  respondents  Noel  Macy  and  Valentine  Macy,  and 
did  not  refuse  to  bargain  collectively  broadcasts  material  taken  from  the 
with  the  Union,  it  is  not  necessary  to  newspapers. 

discuss  either  the  appropriateness  of_  tvt"  ttot  m  ^  ■ 

the  unit  alleged  in  the  complaint  to  be  L/O WllS  Vv  amS  U  ■  d,  IS  TO  C^OnSCTiptS 
appropriate  or  the  Union’s  represen-  P^llnwiTirT  Frrrnre^  ^ 

tation  of  a  majority  within  that  unit.”  *  x  xuiiuc?  MEETING  the  problem  of  g 

Board  Dismisses  Charge  Chicago,  Aug.  19— Warning  Amen-  future  emnlovment  to  1 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  23*25 — ^Northwest  Daily 
Press  Assn.,  Summer  meeting 
Breezy  Point  Lodge,  Pequot, 
Minn. 

Srpi.  16-17 — ^Interstate  Cir¬ 
culation  Managers  Assn.,  Fall 
convention.  Hotel  Claridge,  At¬ 
lantic  City,  N.  J. 

Sept.  16-17 — SNPA,  Eastern 
Division,  mechanical  conference. 
Hotel  Tutwiler,  Birmingham, 
Ala. 

Sept.  18-20 — National  Indus¬ 
trial  Advertisers  Assn.,  18th  an¬ 
nual  meeting.  Hotel  Statler, 
Detroit. 

Sept.  18-20 — Southern  Circu¬ 
lation  Managers  Assn.,  annual 
convention,  Nashville,  Tenn. 

Sept.  23-21— PNPA  Classified 
Clinic,  Penn-Harris  Hotel,  Har¬ 
risburg,  Pa. 

Sept.  21-2.5 — Central  States 
Circulation  Managers’  Assn., 
meeting,  Stevens  Hotel,  Chicago. 

Sept.  27-28 — Interstate  Ad¬ 
vertising  Managers  Assn.,  Fall 
Convention,  Abraham  Lincoln 
Hotel,  Reading,  Pa. 

Three  Dailies 
Promise  Jobs 


MEETING  the  problem  of  guarantee- 


service  of  the  United  States  or  who  a 
the  event  of  war  involving  the  UniUd 
States  of  America,  leaves  his  post  to 
serve  in  the  armed  forces  of  tW 
United  States  or  their  adjuncts,  shdl 
be  granted  the  same  post  or  con- 
parable  employment  immediately 
upon  his  return,  with  severance  pay 
rating  and  other  rights  under  this  con¬ 
tract  unimpaired;  provided  he  is  phy¬ 
sically  capable  of  handling  such  post 
and  provided,  further,  that  during  sues 
absence  he  shall  not  be  classed  as  an 
employe,  nor  shall  the  time  of  absence 
count  as  service  time.” 

Another  contract  provision  made  at 
the  behest  of  CEA  and  to  be  extended 
to  all  employes  in  the  editorial  and 
commercial  departments  of  the  Her- 
ald-American  is  that  payment  of  sev¬ 
erance  indemnity  to  the  beneficiaries 
of  such  employes  in  the  event  of  their 
death. 

A  further  provision  states  that  any 
employes  serving  in  the  army  of  the 
United  States  or  its  adjuncts  shall  no: 
be  classed  as  employes  during  the  pe¬ 
riod  c*  such  service. 

S.  E.  Thomason,  Chicago  Times  pub¬ 
lisher,  has  issued  a  statement  to  all 
Times  employes  that  men  conscripted 
for  U.  S.  military  service  shall  at  the 
conclusion  of  their  service  be  re-em- 
ployed  in  comparable  jobs  without 
loss  of  seniority,  benefits,  or  insurana 
participation.  His  statement  adds: 

“We  have  not  the  financial  resources 
to  commit  the  company  at  this  time  to 
pay  anyone  called  from  his  job  fo: 
defense  training  any  part  of  his  wage; 
or  salary  during  his  absence  on  mili¬ 
tary  service,  but  I  assure  all  Time; 


.w... ..  .......  TT  o  •  r  11  •  •  *u  future  employment  to  those  who  employes  that  within  our  means  we 

The  guild  brought  charges  on  the  ^  s^e^  of  France  2^0?  rih  ng  called  for  military  service,  the  ghall  make  every  effort  to  the  end 

theory  that  J.  Noel  Macy,  president  ^  Chicago  Herald- American  annoxmixd  that  no  one  so  called  for  training  fron: 

and  director  of  the  respondent  pub-  Siw^7  ch^Jrof  thrPar^  bureau  If  provision  our  shop  will  suffer  thereby  undue 

lishing  corporations,  had  refused  to  fn^rmtiS  News  L  ™  m  an  amendment  to  a  union  contract  financial  hardship  on  the  part  of  him- 

bargain  with  respect  to  employment  employes  in  the  editorial  de-  self  or  those  dependent  upon  him.  Just 

in  the  editorial  department  of  the  T  newspaperman,  ad-  partment.  The  provision  came  as  a  how  this  can  be  accomplished  we  don’t 


in  the  editorial  department  of  the  partment.  ine  provision  came  as  a  how  this  can  be  accomplished  we  don t 

Neu,  Rochelle  StaM  Star,  the  ^^rlo  s  "ke  now  know,  but  we’ll  do  our  best  to 

Mount  Vernon  Daily  Argus,  and  the  ^^nd  tTbll^uncheon  ""^HrLcla?^^^^^^  Editorial  Association  and  is  work  out  some  way  to  carry  out  this 

Yonkers  Herald  Statesman.  .-j  think  I  can  best  exnlain  what  j  .u  t-  policy  not  only  in  the  cases  of  those 

-  j: — : — j  u..  .  ^  thmk  I  can  best  explain  what  -j-he  Chicago  Times  and  the  Easton  called  under  the  proposed  Conscrip- 

(Pa.)  Morning  Free  Press  also  an-  tion  Act,  but  as  well  in  the  cases  of 


That  contention  was  dismissed  by  happened  in  France  and  what  is  hap 
the  Board  with  this  statement: 


me  Board  wim  this  statement:  ieht  here  in  America  this  '  j  J  ^  i  “Tj  7  cases  u 

“The  history  of  the  conference  indi-  saving  that  X  French  "o^^ced  that  employes  conscript^  for  those  employes  now  in  the  Nation^ 

cates  that  though  at  first  Macy  was  XS  iXluXce  knfw  iiLt  iXr  Guard  who  may  be  called  for  extended 

unwilling  to  bargain  unless  the  guild  .  /  inieiiigence  Knew,  as  our  comparable  positions.  training.” 

shop  claLe  wa?elimffiaLd  frlm  the  department  and  our  of-  The  Hartford  (Conn.)  Times  was  Management  of  the  Easton  (Pa.) 

Union’s  demands,  he  nevertheless  did  Ike  first  newspaper  to  make  such  a  Morning  Free  Press  announced  Mon¬ 
public  statement,  Aug.  13.  day  that  the  paper  will  hold  the  po- 

The  Chicago  Hearst  agreement  was  sitions  of  any  of  its  employes  who  may 


Union’s  demands,  he  nevertheless  did  p-rmanv  ’  &  &  me  nrst  newspaper  to  maxe  suen  a  Morning  Free  Press  announced  Mon¬ 
bargain,  make  counter  proposals,  and  “When  the  nlanes  and  tanks  came  Aug.  13.  day  that  the  paper  will  hold  the  po- 

meet  with  the  union  negotiators  on  strSng  acroS  the  French  nS  ,  The  Chicago  Hearst  agreement  was  sitions  of  any  of  its  employes  who  may 
Oct.  1,  1938,  and  several  times  there-  Xre nrsuroX  French  arX’  .""I  f  a°  be  drafted  for  military  service,  and  re- 

ments  of  the  Oct.  1,  1938,  meeting  not  T.!!;.  ,  “  „  torial  Association  members,  but  it  was  in  a  statement  in  today’s  paper, 


torial  Association  members,  but  it  was 


return. 

In  a  statement  in  today’s  paper, 


warranted  by  the  facts  Wages  and  They  found,  as  we  are  finding  m  stated  that  it  would,  no  doubt,  be  ex-  General  Manager  William  T,  Dodge, 
hours,  the  most  imporUnt  element  in  America  today,  that  the  politicians  tended  to  aU  employes  in  the  editorial  and  Editor  Stanley  Fink,  said:  “This 
the  contract  proposals,  were  obviously  fighting  among  them-  and  commercial  departments.  The  policy  will  be  made  clear  to  any  em- 

not  agreed  upon.”  selves  to  get  anything  done  about  it.”  Newspaper  Commercial  A^ociates  ploye  hired  during  the  time  of  the 

Westchester  Countv  Publishers  The  correspondent  explained  the  kad  previously  included  in  ite  con-  regular  man’s  service  with  the  con- 

hic  was  described  in  the  decLsinn  as  lack  of  cooperation  between  tract  a  provision  for  war  service,  but  scripted  United  States  military  forces.” 

the^parent  corporation  of  a  group  of  p'gjand  and  France  by  saying  Eng-  liad  not  antkipated  peace-time  con-  ^ 

eieht  dailv  and  five  weeklv  kind  knew  France  was  going  to  be  de-  scnption.  The  Chicago  Newspaper 

pers  all  published  in  Westche^er  Seated,  and  for  that  reason  did  not  Guild  to  date  has  made  no  request  STAFF  TRANSFERS 

County,  New  York.  Of  total  circula-  ^'^k  aid,  feeling  her  cause  was  al-  co^ideration,  it  was  stated.  Witt  Hancock,  Moscow  correspond- 


tion  of  the  daily  newspapers,  exceed- 
ing  70,000,  distribution  is  wholly 

within  New  York  State  with  the  ex-  NAMES  'SPECIAL' 

ception  of  about  1,400  copies  of  the  The  Lowell  (Mass.)  Sun,  effective 

Port  Chester  Daily  Item  which  go  to  Aug.  20,  has  named  Story,  Brooks  and 


The  section,  dealing  with  re-em- 


Witt  Hancock,  Moscow  correspond¬ 
ent,  has  been  transferred  to  Istanbul 


Connecticut  subscribers. 

Intorstato  Decision 

Factors  which  contributed  to  the 
Board’s  decision  that  the  respondents’ 
newspapers  are  in  interstate  com¬ 
merce  included  these: 

All  newsprint  comes  from  points 
outside  New  York  State. 

Ink  is  purchased  from  points  outside 
the  state. 

The  Port  Chester  Daily  Item  dis¬ 
tributes  1,400  of  its  7,000  circulation 
in  Connecticut,  maintains  a  corre¬ 
spondent  there  who  gathers  news  for 
the  Item  and  other  newspapers  un¬ 
der  control  of  the  respondent  cor¬ 
poration. 

Each  of  the  eight  dailies  is  a  member 
of  Associated  Press  and  receives  about 


■  ployment  of  men  who  may  be  drafted  Turkey,  by  the  Associated  Press,  effec- 

AMF<\  '<%PFr'TflT'*  or  called  to  service  as  members  of  ffie  tive  Aug.  24.  Succeeding  him  in  Mos- 

National  Gimrd,  supplements  the  CEA  cow  is  Henry  Cassidy,  formerly  of  the 
The  Loioell  (Mass.)  Sun,  effective  contract  with  the  Herald-American  pg^is  office.  Other  AP  bureau  shifts 
ug.  20,  has  named  Story,  Brooks  and  as  follows:  Ynrk 


Finley,  Inc.,  as  its  national  advertis¬ 
ing  representative. 
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^  J v  •  .  t  announced  this  week  in  New  York 

Any  employe  who  m  time  of  included:  Wade  Werner,  of  New  York 
peace  is  required  to  enter  the  military  ^able  desk  and  formerly  abroad  for 

AP,  to  Washington  bureau,  effective 
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Sept.  1;  Arthur  Wolf  of  Boston  bureau 
to  New  York  cable  desk,  effective 
Sept.  8;  Bob  Bell  of  Charlotte,  N.  C, 
bureau  to  New  Orleans,  and  H.  F. 
Tarvin,  Denver  bureau,  to  Little  Rock, 
Ark.,  recently. 

■ 

PUBUSHED  95  YEARS 

The  Janesville  (Wis.)  Gazette  cele¬ 
brated  its  95th  anniversary  Aug.  N 
'The  paper  has  been  published  by  the 
Bliss  family  since  Howard  Blis 
bought  it  in  1883.  Sidney  H.  Bliss  is 
now  president  and  S.  H.  and  W.  B- 
Bliss  are  co-publishers.  »  'or. 
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■  ■■  • _  ^l|  ^  •  between  the  two  groups,  but  the  news- 

Progress  neportea  in  boiution  rsr  ru* 
Of  Dailies  National  Ad  Problem 

tiser  needs  his  message  presented 

n  j  'P  1  t  Ti  •  TT  1  1  T»  ■  steadily  to  the  consumer,  and  I  am 

Round-Table  Conierences  Being  Held  Between  sure  that  by  continuing  the  confer- 

1  »T  ences  we  shall  meet  on  common 

Advertiser  and  Newspaper  Executives  . . .  J.  O.  ground  and  reach  a  solution  of  this 

problem  which  has  plagued  both  the 

Carson,  H.  J.  Heinz  Co.,  Discusses  Situation 

understanding  on  both  sides  is  all  that 

By  harry  W.  august  is  needed  for  the  attainment  of  mu- 

^  '  tual  benefits. 

“I  decidedly  do  not  believe  that 

PITTSBURGH,  Aug.  21 — Definite  prog-  The  cost  of  national  advertising  is  of  the  selling  of  newspaper  advertis-  radio,  as  many  believe,  is  responsible 

ress  is  being  made  towards  solution  too  great.  Newspaper  space  for  the  ing  in  two  or  more  newspapers  in'  fgr  the  present  condition  of  news- 

ot  that  persistent  newspaper  buga-  national  advertiser  must  be  regarded  combination.  It  is  an  uneconomical  paper  advertising,  but  rather  that  it 

boo— the  national  advertising  problem  as  a  purchasable  commodity  and  it  state  of  affairs.  Advertisers  are  think-  jg  the  basic  situation  contained  in 

-and  the  advertiser  and  the  news-  should  and  must  be  priced  at  a  price  ing  of  a  market  and  the  means  of  the  three  points  discussed.” 

paper  executive  are  moving  nearer  a  the  advertiser  can  afford  to  pay.  This  reaching  it;  publishers  are  thinking 

common  ground.  has  not  been  generally  so,  and  it  is  of  a  newspaper.  There  are  divergent  with  Southwest  Group 

Several  round  -  table  conferences  imperative  that  there  be  an  adjust-  conditions  in  two  markets,  and  that’s  The  first  of  the  conferences  de- 
have  been  held  between  national  ad-  ment  of  rates  downward  to  the  point  why  the  group  plan  runs  into  difficul-  signed  to  bring  the  national  adver- 
rertising  and  account  executives  on  where  there  is  an  inducement  for  na-  ties.  How  can  the  space  buyer  ad-  tiser  and  the  newspaper  executive  to 
me  hand  and  newspaper  executives  tional  advertisers  to  use  it  more  and  dress  his  message  properly  to  two  or  a  common  meeting  ground  was  called 


Met  with  Southwest  Group 

The  first  of  the  conferences  de¬ 
signed  to  bring  the  national  adver- 


on  the  other,  and  these  will  be  con-  profitably 


more  widely-varying  markets  as  he  as  the  result  of  a  group  advertising 


tinued  with  the  idea  that  they  may  Advertising,  at  a  sound  price,  does  often  would  have  to  do  if  he  bought  plan  of  three  Southwestern  news- 


reach  an  agreement  on  a  long-range  not  increase  costs.  Judicious  adver- 
program  that  will  provide  the  news¬ 
papers  with  the  steady  volume  and 
income  they  need  from  national  ad¬ 
vertising,  and  at  the  same  time  give 
the  advertiser  a  steady,  consistent 
message  to  the  consumer. 

A  sound  program  of  volume  and 
space  discounts  and  adoption  of  an 
‘economic  rate”  for  national  adver¬ 
tisers  are  imperative,  however,  before 
this  problem  can  be  buried  for  once 
and  for  all. 

Heads  ANA  Newspaper  Group 

These  views  are  the  highlights 
gleaned  from  an  interview  by  Editor 
t  PuBUSHER  with  J.  O.  Carson  of  the 
Advertising  Department  of  the  H.  J. 

Heinz  Co.,  who  is  chairman  of  the 
important  Newspaper  Committee  of 
the  Association  of  National  Adver¬ 
tisers. 

Mr.  Carson,  who  also  is  a  director 
of  the  Audit  Bureau  of  Circulations, 
talked  frankly  with  Editor  &  Pub¬ 
lisher  concerning  the  mutual  prob¬ 
lem  facing  the  national  advertiser  and  O*  Carson 

the  newspaper  publisher. 

As  far  as  newspapers  are  con-  tising,  under  these  circumstances,  ac- 


newspaper  space  in  combination?  It 
is  unsound,  uneconomical  and  waste¬ 
ful. 

3 — The  Local-National  Differential: 


papers,  the  Oklahoma  City  Okla¬ 
homan  and  Times,  the  Dallas  News 
and  the  San  Antonio  Express-News. 
These  newspapers  had  worked  out  a 


This  is  an  old  story,  an  ever-present  plan  aimed  at  a  solution  of  the  prob- 
bugaboo,  although  this  matter  is  be-  lem,  involving  a  discount  for  fre- 
ing  given  increased  consideration  by  quency  of  insertion  or  space  discounts, 
the  newspapers.  The  grocery  or  drug  The  second  conference  was  between 
manufacturer  competing  with  private  a  group  of  advertising  directors  of 
brands  generally  is  paying  more  for  large  newspapers  and  the  ANA  corn- 
advertising  space.  The  Heinz  Co.,  for  mittee. 

example,  in  buying  its  ketchup  bot-  Representing  the  newspapers  at  the 
ties,  makes  a  contract  that  provides  second  conference  were:  Irwin  Maier, 
steady  work  and  a  regular  income  to  business  manager,  Milwaukee  Journal; 
the  bottle  manufacturer  day  after  day  Don  Bridge,  New  York  Times,  chair- 
and  week  after  week.  The  news-  r.ian  of  the  committee;  Colonel  Leroy 
papers  have  their  local  advertising  on  W.  Herron,  Washington  Star;  George 
a  similar  more  or  less  consistent  basis,  M.  Burbach,  St.  Louis  Post-Dispatch; 
but  they  cannot  count  on  the  same  Chesser  Campbell,  Chicago  Tribune; 
week-in-and-week-out  national  busi-  C.  E.  Phillips,  Rockjord  (Ill.)  Register- 
ness,  and  the  fault  there  lies  with  Republic,  president  of  the  Newspaper 


the  differential.  Advertising  Executives  Association; 

Steps  Toward  Correction  Buntman,  secretary-treas¬ 

urer  of  the  association. 

After  a  discussion  of  the  problems  Representing  the  advertisers  at  this 
facing  the  national  advertiser,  Mr.  second  conference  was  a  small  sub- 
Carson  talked  at  length  of  the  steps  committee  of  the  Newspaper  Com- 
that  are  being  taken  to  correct  the  mittee  of  the  Association  of  National 
_  Advertisers  as  follows: 

“The  national  advertising  problem  d.  H.  Odell,  General  Motors  Cor- 


H  A  f  «  SllURilOH*  fls  follows* 

cempfl  newspapers  are  con-  tising,  under  these  circumstances,  ac-  “The  national  advertising  problem  d.  H.  Odell,  General  Motors  Cor- 

.  ,  ’  Carson  said,  there  »^ver  tually  decreases  the  cost  of  a  product,  has  been  a  serious  one  for  the  news-  poration-  Verne  Beatty,  Swift  and 

nafi  feeling  on  the  part  of  and  this  is  true  of  food  as  well  as  the  papers  and  no  one  realizes  this  more  Company-  Dwic^ht  Yerxa,  Pillsbury 

ona  advertisers  except  the  desire  manufactured  product.  than  the  national  advertiser,”  he  said.  Flour  Mills-  Allen  T.  Preyer,  Vick’s 

support  and  use  newspapers  as  In  connection  with  the  discussion  “We’ve  been  on  opposite  sides  of  the  Chemical  Company;  George  S.  Mc- 

Po^ihly  could.  of  time  and  space  discounts,  there  fence  for  too  long,  but  as  a  step  Millan,  secretary  of  the  ANA;  J.  O. 

ey  feel  now  that  there  never  are  no  possibilities  of  increased  rev-  towards  correcting  this  situation  sev-  Carson  H  J  Heinz  Company,  chair- 

Ta  enue  by  increased  prices  in  a  receding  eral  round-table  conferences  have  man  of  the  full  Newspaper  Committee 

as  vital  to  American  life  or  the  Amen-  market.  You  cannot  do  it  with  food,  been  held  and  these  should  be  con-  of  aNA 

can  nation  as  it  is  today.  And  there  you  cannot  do  it  with  dress  goods,  tinued. 

never  was  a  time  when  national  ad-  you  cannot  do  it  with  anything.  The  “Unquestionably  there  has  been  Committee  Meeting  Sept.  18 

vertisers  were  more  a^ious  to  sup-  newspaper  publisher  has  not  recog-  bttie  continuity  in  national  advertis-  The  next  meeting  of  the  full  News- 


can  nation  as  it  is  today.  And  there  you  cannot  do  it  with  dress  goods,  tinued. 


never  was  a  time  when  national  ad-  you  cannot  do  it  with  anything.  The 


vertisers  were  more  anxious  to  sup¬ 
port  the  newspapers  than  now.” 

He  pointed  out  that  national  adver¬ 
tisers  realize  that  newspapers,  as  a 


“Unquestionably  there  has  been 
newspaper  publisher  has  not  recog-  little  continuity  in  national  advertis-  The  next  meeting  of  the  full  News- 
nized  that.  ing  and  the  newspapers  never  had  a  paper  Committee  will  be  held  Wednes- 

"Tha  Economic  Rata”  definite  revenue  or  schedule  to  count  day.  Sept.  18,  at  the  ANA  headquar- 

The  solution  may  come  through  upon.  The  advertising  has  been  most  ters  in  New  York  City,  at  which  the 


ing  and  the  newspapers  never  had  a  paper  Committee  will  be  held  Wednes- 
definite  revenue  or  schedule  to  count  day.  Sept.  18,  at  the  ANA  headquar- 


ole,  have  not  p^spered  m  recent  ^Qi^nie  and  space  discoimts  and  bunched  on  days  when  the  newspaper  problem  will  be  discussed  further, 
^ars  as  evidenced  by  the  la^e  num-  ^bat’s  where  what  is  now  a  nebulous  is  the  heaviest,  and  it  has  provided  In  October  the  ANA  will  hold  its 

niergers  and  those  that  have  «tbe  economic  rate,”  will  come,  the  newspaper  with  a  definite,  serious  annual  convention  at  White  Sulphur 

wased  publication  ip  the  face  of  ris-  4<The  economic  rate,”  which  term  was  production  problem.  Springs,  W.  Va.  Many  representatives 

g  costs  and  diminished  mcome,  ^d  by  and  is  the  suggestion  of  “The  national  advertiser  seriously  of  newspaper  publishers  and  adver- 

ne  discussed  freely  the  steps  that  ^  practical  newspaperman,  will  be  a  realizes  this  problem  and  is  anxious  tising  executives  attend  these  con- 

tional  advertisers  feel  must  be  which  the  national  advertiser  to  do  all  he  can  to  correct  it.  Now  ventions,  and  Mr.  Carson  expressed 

en  to  correct  this  situation.  newspapers  profitably  and  H  we  can  get  together  and  come  to  a  the  hope  that  the  problem  will  be 

Three  Problems  for  Advertisers  consistently  to  their  mutual  benefit.  better  understanding  of  each  other’s  discussed  further  informally  with 

Mr.  Carson  discussed  what  he  As  far  as  national  advertising  is  problems  I  think  we  can  iron  out  the  them  at  that  time, 
termed  the  three  major  problems  be-  concerned,  it  is  a  rate  that  will  give  difficulties  in  short  order.  Mr.  Carson  said  that  there  had  been 


concerned,  it  is  a  rate  that  will  give  difficulties  in  short  order. 


fore  the  national  advertiser  today  as  the  newspapers  the  greatest  possible  ‘‘Up  to  now,  there  has  been  very  an  effective  response  among  national 
follows:  return  and  also  allow  advertisers  to  little  inducement  for  the  national  ad-  advertisers  to  readership  surveys, 

1— The  Rate  Structure:  The  cost  use  the  newspapers  to  their  fullest  vertiser  to  use  the  newspapers  con-  notably  the  Continuing  Study  of 

to  the  national  advertiser  of  advertis-  possibilities.  In  the  discussion  of  the  sistently.  As  a  result  of  this  very  Newspaper  Reading, 

tog  space  is  constantly  increasing,  “economic  rate,”  there  is  the  possi-  definite  mutual  problem,  we  have  “These  surveys  are  as  valuable  to 

Since  the  advertising  manager  is  kept  fcility  of  a  long-range  program  giving  made  a  start  in  the  last  few  months  the  newspaper  advertising  executive 
of  necessity  to  a  definite  percentage  the  advertiser  an  incentive  to  use  on  conferences  with  publishers  and  as  to  the  editor,”  he  said,  “and  I  know 
pf  sales  on  what  he  can  spend  it  is  newspapers  to  greater  profit  and  at  agency  executives  to  develop  mutual  they  possess  a  great  value  to  the 
toevitable  that  insofar  as  newspaper  the  same  time  giving  the  newspapers  understanding  and  see  if  we  can  come  advertiser.  After  all,  the  editorial  and 
advertising  is  concerned  that  it  has  their  best  revenues.  to  a  solution  of  this  problem.  advertising  executive  are  in  the  same 

^^n  in  a  downward  spiral  and  conse-  2 — ^Newspapers  Sold  in  Combina-  “In  the  past  there  has  been  too  boat.  Both  are  trying  to  reach  the 
Quently  the  results  are  not  so  good  tion:  National  advertisers  have  had  much  unrestrained  agitation  on  both  same  group  of  minds  with  an  effec- 
and  the  percentage  of  sales  does  not  to  buy  more  coverage  than  they  could  sides,  and  not  enough  co-operation,  tive  message.” 
come  up.  use  to  the  best  advantage  as  a  result  There  always  has  been  friendliness  (Continued  on  page  25) 
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"THAT’S  THE  MAN  TO  FEAR!" 

— Herbert  B.  Block  (Herblock)  of  NKA  Service,  in 
Kinsgport  (Tenn.)  Times,  Aug.  18. 


THE  MOUNTAIN  LABORS 

— William  Summers  in  CInctand  .Waf. 


MORE  EASY  PICKINGS 

— Vincent  A.  Svoboda  in  Brooklyn  Eagle,  Aug.  18. 


Roosevelt  Names 
Roy  Howard  as 
Refusing  to  Aid 


G.  B.  Parker,  S-H  Chief, 
Issues  Statement  in 
Editor's  Defense 


At  his  press  conference  at  Hyde 
Park,  N.  Y.,  Aug.  20,  President  Roose¬ 
velt  named  Roy  Howard,  editor.  New 
York  World-Telegram,  as  the  person 
to  whom  he  referred  in  his  radio 
speech  to  the  Democratic  National 
Convention  as  declining  to  co-operate 
in  the  national  defense  program. 

The  President  told  reporters  he  had 
asked  Mr.  Howard  to  go  to  South 
America  and  talk  to  his  friends  among 
newspaper  editors  and  owners  and 
government  officials  in  the  main  cap¬ 
itals  to  find  out  what  their  personal 
opinions  were  on  Fifth  Column  ac¬ 
tivities  there. 

Denies  Columnists'  Reports 

Replying  to  questions  presented  by 
John  C.  O’Brien,  Philadelphia  Inquirer 
correspondent,  the  President  said  Mr. 
Howard,  because  of  his  experience  in 
South  America,  seemed  best  fitted  for 
the  job.  The  assignment  would  take 
about  40  days. 

The  President  said  that  reports  car¬ 
ried  by  columnists  that  Mr.  Howard 
had  been  asked  to  form  a  propaganda 
bureau  in  South  America  were  not 
true. 

G.  B.  Parker,  editor-in-chief  of  the 
Scripps-Howard  newspapers,  issued 
the  following  statement  shortly  after 
President  Roosevelt’s  statement  re¬ 
garding  Mr.  Howard: 

“Mr.  Howard  is  in  the  Far  East  for 
the  Scripps-Howard  Newspapers.  His 
trip  will  include  Australia,  China. 
Japan,  the  Dutch  East  Indies  and  the 
Philippines,  and  he  plans  to  write  for 
our  papers  his  impressions  of  the  cri¬ 
tical  oriental  situation. 

“He  could  not  be  reached  today  but 
a  check  with  his  office  gives  what 
seems  to  me  to  be  an  adequate  state¬ 
ment  on  the  matter  referred  to  in  the 
Hyde  Park  Presidential  conference 
Tuesday.  In  a  letter  to  President 
Roosevelt  dated  last  June  5  Mr.  How¬ 
ard  said: 

“  ‘While  I  fully  appreciate  the  dif¬ 


ficulty  of  any  man  appraising  ac¬ 
curately  his  own  competency,  it  is  less 
difficult  for  one  to  judge  his  own  in¬ 
competency. 

Wrote  of  "Lost  Contacts" 

“  ‘It  has  been  twenty  years  since 
I  spent  any  time  in  South  America, 
other  than  a  brief  round-trip  by  air. 
During  those  years  I  have  lost  con¬ 
tacts  with  the  politics  and  the  per¬ 
sonalities  of  the  continent.  Statesmen 
and  journalists  with  whom  I  formerly 
had  contact  have  passed  from  the  pic¬ 
ture.  As  I  speak  neither  Spanish  nor 
Portuguese,  the  establishment  of  new 
contacts  would  be  a  slow  process. 

“  ‘It  would  be  erroneous  to  believe 
that  my  personal  affairs  played  any 
part  in  my  decision.  No  personal 
considerations  ever  have  or  ever  will 
interfere  with  my  rendering  to  you,  or 
any  one  in  your  position,  any  public 
service  for  which  1  am  qualified.  I  am 
sure  you  must  know  that. 

“  ‘So  long  as  American  democracy 
continues  I  believe  that  our  press  will 
have  a  function  that  is  at  the  same  time 
an  obligation.  I  believe  that  without 
attaching  too  much  importance  to  my 
position  in  American  journalism  there 
is  a  modicum  of  reason  for  my  belief 
that  in  such  times  as  these  I  may  be 
in  a  better  position  to  render  some 
service  through  a  medium  with  which 
1  have  had  forty  years’  experience, 
than  through  one  with  which  I  am 
wholly  unfamiliar.’  ’’ 

Mr.  Howard  with  10  other  American 
newspapermen  flew  to  New  Zealand 
aboard  the  press  preview  flight  of  the 
Pan  American  Airways. 


Guild  Election 
Held  by  NLRB 
On  N.  Y.  Times 


however,  that  it  did  not  yield  in  its 
attitude  that  it  desired  to  represent 
guild  members  in  the  editorial  de¬ 
partment,  also. 


Balloting  Open  Only 
To  Commercial 
Department  Workers 


The  largest  election  in  the  history 
of  the  American  Newspaper  Guild, 
ClO-affiliate,  was  held  among  ap¬ 
proximately  750  commercial  depart¬ 
ment  employes  of  the  New  York  Times 
Aug.  23.  'The  election,  to  which  the 
Times  management  consented,  was 
requested  by  the  ANG.  It  was  under 
ihe  supervision  of  the  National  Labor 
Relations  Board. 

The  eligible  employes  balloted  on 
whether  they  desire  to  be  represented 
by  the  ANG  in  collective  bargaining, 
or  not.  Those  eligible  to  vote  are  em¬ 
ployes  in  the  business,  circulation, 
promotion  and  advertising  depart¬ 
ments,  and  kindred  groups  of  em¬ 
ployes  in  miscellaneous  departments. 

Newsman  Excluded 

Excluded  were  all  editorial  depart¬ 
ment  employes.  The  Times  refused  to 
recognize  the  guild  as  bargaining  agent 
for  editorial  employes  until  the  NLRB 
settled  the  question  of  representation. 

The  guild  sought  the  election  in  the 
commercial  departments  after  the 
Times  unit  petitioned  the  guild’s  New 
York  local  to  do  so.  The  unit,  stated. 


Havas,  Guild  Settle 
APPROXIMATELY  $8,000  in  sever¬ 
ance  pay  was  handed  out  to  16  for¬ 
mer  employes  of  Havas,  French  news 
agency,  Aug.  19  in  New  York.  The 
16,  all  members  of  the  ANG,  had  been 
let  out  between  June  30  and  July  15, 
after  the  capitulation  of  France  to 
Germany. 

The  money,  according  to  the  guild, 
had  not  been  forthcoming  when  the 
employes  were  discharged  because 
Havas’s  funds  were  frozen  by  a  State 
Department  order.  Aug.  16  the  guild 
V  as  informed  by  Sumner  Welles,  Act¬ 
ing  Secretary  of  State,  by  telegram, 
that  $40,000  of  the  reported  $800,000 
Havas  funds,  had  been  released.  Pre¬ 
viously,  the  guild  had  started  Supreme 
Court  action  to  recover  the  severance 
pay  for  the  discharged  employes. 


FTC  TO  RELEASE  RESPONDENTS'  ANSWERS 

WASHINGTON,  D.  C.,  Aug.  19 — To  overcome  an  objection  which  has  re¬ 
peatedly  been  made  against  Federal  Trade  Commission  publicity  prac¬ 
tices,  the  Commission  today  began  the  issuance  of  releases  setting  out  the 
answers  made  by  firms  against  which  proceedings  have  been  brought.  Here¬ 
tofore,  the  Commission  has  publicized  complaints  of  unfair  trade  practice, 
naming  the  respondents  and  describing  the  accusations.  Denials  or  other  re¬ 
sponses  made  by  the  defending  firms  were  not  similarly  publicized.  Fre¬ 
quently  charges  are  dropped  many  months  after  the  initial  unfavorable  pub¬ 
licity  has  been  given  a  producer  or  his  product  and  in  the  interim  no  offi¬ 
cial  statement  had  been  made.  Under  the  new  system,  the  respondent’s  an¬ 
swer,  which  must  be  filed  within  20  days,  is  digested  and  released  to  the  press 
in  the  same  manner  as  is  news  of  original  actions. 


Guild  Denies  Charges 
ROUSED  by  the  resolution  adopted 
at  the  recent  Massachusetts  state 
convention  of  the  American  Federa¬ 
tion  of  Labor,  the  Newspaper  Guild  of 
Boston  has  officially  challenged  "The 
AFL  or  any  other  organization  to  show 
where  the  Guild  has  been  responsible 
for  coloring  news  matter.’’  The  guild 
labeled  the  resolution  “a  deliberate 
falsehood.” 


Ba: 

I 


CANADIAN  NEWSPRINT  FIRMS  KEEP  $50  PRICE 

FOLLOWING  the  lead  of  International  Paper  Company  last  week  in  main¬ 
taining  the  $50  per  ton  newsprint  price  until  April  1,  1941,  three  other 
Canadian  manufacturers  have  made  similar  annoimcements.  Crown  Zeller- 
bach’s  announcement  came  last  week  and  St.  Maurice  Valley  Paper  Company 
and  Abitibi  Power  &  Paper  Company  announced  it  this  week. 


RESUME  BATTLE  PAGES 

The  Chicago  Times  this  week  re¬ 
sumed  its  “Presidential  Battle  Page," 
with  Republican  and  Democratic  na¬ 
tional  committees  invited  to  submit 
columns  uncensored  by  Times  editors. 
Likewise,  the  Chicago  Tribune  this 
week  began  publication  of  ‘‘The  Cam¬ 
paign — Both  Sides  of  It,”  based  on 
material  prepared  and  edited  by  the 
two  parties.  Similarly,  the  Chicago 
Herald-American  is  running  a  daily 
forum,  featuring  leaders  of  the  two 
niajor  parties,  telling  why  they  will 
vote  for  their  respective  candidates 
for  President.  The  New  York  Daily 
News  also  started  its  “Presidential 
Battle  Page”  with  material  prepared 
by  the  different  campaign  committees. 
The  New  York  Journal- American  has 
been  running  a  feature  for  several 
weeks,  publishing  contributions  from 
various  persons  side  by  side  under  the 
headings:  “Why  I  Vote  for  Willkie," 
and  “Why  I  Vote  for  Roosevelt.” 
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in  the  Utica  Observer-Dispatch  and 
Daily  Press  to  thank  customers  for 
patronizing  their  new  store  on  open¬ 
ing  day — which  incidentally  was  an¬ 
nounced  in  both  papers  with  double¬ 
truck  space. 

Now  comes  the  success  story  that 
WHAT  is  more  fitting  and  proper  than  their  “proven  capacities,”  then  says:  should  end  doubt  forever  in  Wool- 
that  the  heavy  goods  industries  in  “Our  job  is  to  create  an  impregnable  worth  executives’  minds  as  to  the 
this  country  should  make  periodic  re-  America — an  America  so  imposing  in  power  of  newspaper  advertising, 
ports  to  Congress  on  the  part  they  are  its  military  might  that  no  nation  or  The  St.  Joseph  (Mo.)  News-Press 
playing  in  the  national  defense  pro-  group  of  nations  would  dare  to  violate  Sunday,  Aug.  18  carried  a  full-page 
gram? 


The  ADVERTISING  SURVEY 

By  ROBERT  U.  BROWN _ 

Institutional  Ad  Reports  to  Congress 


its  sovereignty,  or  to  prejudice  its  Woolworth  ad  announcing  a  fire  sale 


in  a  local  store — and  the  police  re- 


Ayer  Rushes 
Plans  for 
Army  Campaign 

Adjutant  General's  Oiiice 
Collaborating  on  $250,000 
Recruiting  Drive 

Philadelphia,  Aug.  19 — Details  of 
,  ,,,  ,  the  U.  S.  Army’s  $250,000  newspaper 

serves  had  to  be  called  out  Monday  advertising  campaign  will  be  worked 
to  block  off  the  street  to  traffic.  Ac-  ^eek  by  officials  of  N. 

cording  to  the  local  papers  story  a  ^  ^yer  &  Son,  Inc.,  and  representa- 
crowd  began  to  gather  at  the  store  an  ^^g  ub^gity  division  of  the 

hour  before  it  opened.  A  plate  glass  Adjutant  General’s  office.  The  drive 
window  was  broken  in  the  crush  And  ^^1  break  in  the  near  future  and 
the  fire  department  finally  had  to  be  are  being  rushed  in  keeping 

called  out  to  string  lines  across  the  ^jjh  the  emergency  nature  of  the 
sidewalk  and  street  to  control  the  ^ork 

cr^ds.  .pbe  Ayer  agency  began  work  on 

Thats  what  we  call  demonstrating  ^be  campaign  soon  after  its  appoint- 
tne  power  of  newspaper  advertising  ^g^^^  ^^g  s^^nounced  in  Washington 
And  who  can  -maybe  these  ads  ^  15  by  the  War  Department, 

are  a  sign  that  the  Woolworth  chain  ^he  unprecedented  peace-time  drive 

is  designed  to  supplement  the  present 
methods  employed  by  the  War  De¬ 
partment  to  expand  the  regular  army’s 


Undoubtedly,  parts  of  official  Wash-  peaceful  pursuits.” 
ington  know  whai  these  industries  are 
doing,  but  with  the  lack  of  informa¬ 
tion  and  the  flood  of  misinformation 
coming  out  of  tlie  Capital  regarding 
defense  progress,  these  manufacturers 
ought  to  tell  the  600  Congressional 
representatives  of  the  people  of  the 
United  States  what  is  going  on. 

A  series  of  these  full-page  messages 
in  paid  space  began  Monday  in  the 
Washington  Times-Herald.  The  key¬ 
noter  in  the  institutional  campaign 
was  the  American  Chain  &  Cable  Com¬ 
pany  shouting: 

"Let's  Shout  It" 

“Let’s  Go  To  It  .  .  .  Among  the  Na¬ 
tions  of  the  World,”  and  “Among  Our 
Basic  Industries.” 

Harvey  T.  Graham,  who  has  sold 
more  than  120  full-page  institutional 
ads  for  newspapers  since  1935,  re¬ 
ports  that  17  companies  representing 
steel,  metals,  chemicals,  aircraft  and 

transportation  have  already  arranged  ^be  AC&C-and  very  well  put,  too 

to  be  m  the  series,  and  he  expec  s  o  “You  can’t  pilot  an  airplane,  operate  beginning  Oct.  2.  Before  he  can  be  the  drive  for  recruits  “over  the  top; 
have  K  ilned  up  before  It  IS  comp  e  e  .  ^  railroad — ^build  a  dam — you  can’t  eligible  for  a  bonus,  his  rating  must  The  bulk  of  the  funds  will  be  used  in 
One  full-page  ad  will  appear  wee  y.  ^  mine,  construct  a  bridge  or  exceed  20  points.  If  it  averages  25  newspapers  and  the  appropriation 

Graham  has  copyrighted  the  pages.  gj,  oil  — you  can’t  drive  a  points  over  a  period  of  39  weeks  he  compares  with  a  $19,000  expenditure 

He  has  been  working  directly  with  truck,  launch  a  battleship  or  run  a  will  collect  $39,000  reward.  If  this  for  promotion  last  year. 

Arthur  G.  Newmyer,  associate  pub-  garage  without  using  the  kind  of  average  of  25  is  not  achieved  over  the  Ayer  officials  were  not  in  a  position 
Usher  of  the  Times-Herald.  products  made  by  the  American  Chain  39-week  span,  Cantor  will  get  $200 

Graham  belittles  the  institutional  ^  Cable  company.  per  point  for  the  ratings  that  his  pro¬ 

advertising  campaigns  being  con-  “AC&C  has  14  plants  making  137  gram  hits  between  20  and  25. 
ducted  in  magazines  saying  that  the  basic  and  essential  products,  we  are  Sounds  technical — but  apparently, 

people  who  read  those,  ads  are  the  told,  and  their  services  were  called  to  the  radio  boys  it  is  simple  enough. 

ones  who  already  know  what  is  going  upon  during  World  War  I.  However,  one  fundamental  rule  of  ,  ,  .  i  u  •  tv,  a 

on  in  industry.  The  newspaper,  Gra-  “Today  our  inventiveness  is  once  advertising  seems  to  be  overlooked.  . 

ham  says,  is  the  place  to  inform  the  more  called  upon  to  achieve  the  ful-  There  is  no  provision  for  sales  re-  .  ,  ^  a^  t 

people  properly.  And  Washington  is  fiUment  of  current  demands.  Chief  sponse.  We  believe  Cantor  should  a  Po?riiifir>« 
the  right  place,  he  argues,  ‘  because  among  these  is  the  necessity  to  pro-  be  rewarded  if  his  program  produces  raa  more 

Congressmen  are  just  as  vulnerable  duce  fiftv  thousand  fighting  planes  a  an  increase  in  sales — what  good  is  his  ..  ,  ®  every  s  a  e 


tion  to  advertising 

What  About  Sales 

EDDIE  CANTOR  has  had  plenty  of 
publicity  recently  because  of  his  un¬ 
usual  contract  for  broadcasting  calling 
for  increases  in  pay  as  his  radio  popu¬ 
larity  rises  according  to  listening  sur- 
The  other  half  of  the  ad  is  about  veys. 


enlisted  strength  to  its  full  authorized 
limit  of  370,000  men, 

$19,000  Last  Year 
Recruiting  is  already  booming,  with 
record  enlistments  of  more  than  1,000 
men  a  day,  but  the  newspaper  adver- 


He  is  guaranteed  $10,000  weekly,  tising  campaign  is  expected  to  bring 


to  reveal  the  release  date  for  the  cam¬ 
paign,  although  Editor  &  Publisheh 
learned  that  more  than  700  daily  and 
weekly  newspapers  will  be  used. 

Although  the  campaign  will  be  re- 


to  good  advertising  messages  as  any-  year,  as  requested  by  the  President, 
one  else.”  “Aided  by  the  researches  of  its 

This  column  will  agree  in  part  with  lechnician.s  and  engineers,  American 
this  theme.  However,  it  ought  to  be  chain  &  Cable  Company  has  perfected 
expanded  a  bit. 

Tell  the  People 
Why  shouldn’t  all  the  peopl 


good 

popularity  if  it  doesn’t  do  that? 

Among  Advertising  Folk 

a  machine  which  will  go  far  toward  CARROLL  RHEINSTROM  has  re 
accomplishing  this  plane  production. 


cf  the  country. 

Present  plans  call  for  the  adver¬ 
tising  to  run  in  Sunday  newspapers 
in  cities  of  more  than  250,000  popu¬ 
lation  and  in  those  of  less  than  250,- 


-130,-  It  is  called  the  Campbell  Cutamatic 
000,0()b  of  them— be  told  what  is  going  Abrasive  Cutting  Machine,  and  it  can 
an  in  the  defense  industries?  Granted  cut  an  aircraft  engine  crankshaft  4V8 
that  institutional  advertising  in  Wash 


ington  is  a  means  of  reporting  to  the  Other  products  developed  by  the 
chosen  representatives  of  the  people;  AC&C  contribute  a  great  deal  to  the 
under  the  American  Way  this  country  strength  and  maneuverability  of 
belongs  to  the  people  and  they  have  American-built  airplanes, 
a  right  to  more  than  the  meager  re-  “The  AC&C  extends  its  vast  re¬ 
ports  filtering  out  of  the  Capitol.  J.  O.  sources,  its  full  complement  of  men 


True  Story  magazine  to  become  a  part¬ 
ner  and  vice-president  of  the  Ward 
Wheelock  Company,  Philadelphia.  He 
inches  in  diameter  in  minutes,  be  in  charge  of  the  New  York  of¬ 
fice. 


j  j  •  j-  4  t  where  a  main  recruiting  office  is 

signed  as  advertising  director  of  gjtua^ed  * 


Elliott  Jay  Pincus,  formerly  art 
director  of  Henry  Hebald,  has  joined 
Concord  Advertising  in  the  same 
capacity. 


Editor  a  Publisher  learned  further 
that  evening  dailies  will  be  used  in 
cities  of  less  than  250,000  population 
where  sub-recruiting  stations  are  sit¬ 
uated. 

Weeklies  will  be  used  where  dailies 
are  not  available  and  sectional  farm 
publications  will  carry  the  advertis¬ 
ing  in  rural  areas  not  conveniently 


Lasher,  advertising  director  of  the  and  equipment,  its  technical  skill  and  ^nnon,  formerly  Noxzema  reached  by  daily  or  weekly  newspa- 

American  Chain  &  Cable  Co.  is  dis-  its  exhaustive  production  experience  fo.  representative  on  the  pers. 

tributing  15,000  leprints  of  his  ad  to  to  the  Government  and  the  people  of  Coast  and  previously  for  four  Thomas  H.  Gilliam,  vice-president  in 

employes  and  stock  holders— but  to  the  United  States  in  their  battle  for  the  adverting  department  charge  of  the  Philadelphia  office  of 

our  thinking,  this  isn’t  enough.  preparedness.  It  will  co-operate  to  the  agency,  told  Editor  &  Publisher 

As  we  have  advocated  before,  a  utmost  with  all  American  industry  to  office  of  Keene  Fitzpatrick,  ^hat  the  copy  in  the  campaign  will 

widespread  institutional  campaign  in  the  end  that  that  goal  shall  be  speed-  ^i^Phasize  the  training  of  men  for  a 


newspapers  is  the  only  way  to  let  the  Hy  attained, 
people  know— and  the  money  will  be  “Before  emergency  is  full  upon  us, 
returned  a  thousandfold  in  goodwill  we  say — 
and  increased  business.  “Let’s  Go  To  It!  ’ 

The  Times-Herald  ads  are  not  “sell¬ 
ing  messages” — they  are  reports.  Half  Woolworth  Ads 
of  the  copy  is  an  elaboration  of:  FOR  years  the  aversion  of  the  F.  W. 
‘America  has  always  been  first  in  Woolworth  stores  to  newspaper  ad- 
peace.  In  order  to  insure  that  peace,  vertising  has  been  well  known.  Even 
America  must  now  become  first  in  though  the  original  5  &  10  stores 
preparedness.”  It  talks  about  the  branched  out  to  selling  articles  up  to 
“challenge  to  the  ingenuity  and  skill  $1,  advertising  is  still  anathenm. 
of  American  workers,  and  to  the  man 
agement  and  organization  of  Amer-  Aug.  17,  page  10)  that  a  Woolworth 
lean  industry,”  and  expands  upon  store  in  Utica,  N.  Y.,  used  a  color  ad 


Uve  of  the  Chicago  Tribunp  New  York  mechanized  army. 


Daily  News,  Philadelphia  Inquirer,  the 
First  3  Markets  Group  and  Metropoli¬ 
tan  Sunday  Newspapers. 

Russell  E.  Pierce,  publicity  direc¬ 
tor  of  Warwick  &  Legler  for  seven 
years,  resigns  that  post  this  week  to 


He  added  that  the  drive  will  not  be 
a  “flag-waving”  one,  but  designed  to 
show  the  educational  advantages  of¬ 
fered  by  the  army,  especially  in  the 
training  of  technicians  and  mechanics. 

Mr.  Gilliam  made  this  statement  fol- 


become  director  of  radio  publicity  and  lowing  a  conference  with  Colonel 
promotion  for  N.  W.  Ayer  &  Son,  Inc. 

Adele  Wesley,  Pierce’s  assistant  at 
Warwick  &  Legler,  will  also  resign  to 
join  N.  W.  Ayer  in  the  same  capacity. 


But  last  week  we  reported  (E.  &  P.,  "^Le  change  takes  effect  Aug.  26. 

Lester  H.  Schroeder,  formerly  with 
(Continued  on  page  29) 


Frederick  L.  Schoenfeld,  who  is  in 
charge  of  the  Philadelphia  Recruiting 
station.  Colonel  Schoenfeld  is  one  of 
the  army’s  outstanding  recruiting  offi¬ 
cers. 

Jack  Breial  is  the  account  execu¬ 
tive  for  Ayer. 


a  short  leave  before  being  assigned 

new  duties.  He  flew  back  to  this  ^anaClianS  JOlll 

country  via  the  trans-Atlantic  Clipper.  ^  _  • 

Mr.  Mowrer,  who  was  formerly  chief  IT  ITOOirClIXl  lOf 
of  the  Paris  bureau,  left  France  when 

the  Germans  captured  Paris.  As  a  lA/oolr 

former  Berlin  correspondent  for  the  VV  TT 

Daily  News  and  one  who  had  earned  National  Newspaper  Week,  Oct.  1- 
the  displeasure  of  the  N^is  because  3^  an  international  event  in- 

>  Gemany  Turns  Back  stead  of  a  national  one,  as  originallT 
the  Clock,  Mr  Mowrer  lost  no  time  planned,  William  N.  Hardy,  manager 
:n  getting  out  of  occupied  France.  aj  ^be  Pennsylvania  Newspaper  Pub- 
Service  Messages  Worked  Ushers’  Association  and  chairman  of 

When  the  downfall  of  France  be-  the  observance,  announced  this  week 
came  imminent,  Mr.  Mowrer  said  he  Since  the  National  Newspaper  Week 
was  able  to  cable  the  most  important  idea  was  started,  the  Canadian  Weekly 
news  concerning  seriousness  of  the  Newspapers  Association  has  asked  for 
situation  in  the  form  of  carefully-  the  right  to  join  in  the  program.  This 
worded  service  messages  to  the  home  right  has  been  granted,  Mr.  Hardy 
office.  By  this  means,  he  was  able  said, 
to  inform  the  Daily  News  of  the  im¬ 
pending  collapse  of  French  resistance, 
despite  strict  military  censorship. 

The  Daily  News  writer  paid  his  sin-  - 
cere  respects  to  Press  Wireless  staff  bave  their 
members  in  the  course  c*  1.... 
interview.  “There  has  never  been  i 
group  of  men  as  faithful  and  efficient,’ 
he  declared  in  describing  how  Press 
Wireless  transported  its  equipment  Mr.  Hardy,  the  chairman,  whose  head- 
from  one  point  to  another  as  '  ----- 

French  army  fell  back. 

Mowrer,  accompanied  by  his  National  Editorial  Association;  Gene 
1  a  hectic  exodus  Alleman,  Michigan  Press  Association 


Knox  Calls  Press  Chiefs 
To  Distribute  Spy  Series 

Randau,  Price,  Berkson  Cooperate  With 
Secretary  of  Navy  in  Releasing 
Donovan-Mowrer  Articles 


AN  UNPRECEDENTED  conference  in  “The  results  of  this  careful  study, 
the  interest  of  national  defense  in  made  with  every  official  source  avail- 
Washington  Aug.  15  set  the  stage  for  able  to  these  two  men,  is  to  be  found 
simultaneous  release  by  the  three  in  the  series  of  articles  that  follow, 
major  wire  services  this  week  of  the  They  are  designed  to  make  Americans 


It  also  was  announced  Aug.  15  tha: 
Friday,  Oct.  4,  has  been  designatec 
by  the  committee  as  Newspaper  Boy 
Day.  It  is  sugge.'sted  that  publishen 
circulation  departments 
of  his  brief  Prepare  promotion  for  newspaper  boys 
g  for  use  on  that  day. 

Many  Groups  Aiding  Program 
The  committee  in  charge  includes 
’  •  i- 

the  quarters  are  at  209-211  Telegraph 
Building,  Harrisburg,  Pa.;  Arne  Rae. 


Seymour  Berkson  Edgar  A.  Mowrer  Byron  Price 

Donovan-Mowrer  series  of  articles  on  fully  conscious  of  methods  used  by  v/ife,  experienced 

Nazi  Fifth  Column  methods,  published  the  totalitarian  powers  so  that,  if  or  from  France,  through  Spain  into  Doyle  L.  Buckles,  Alabama  Press  As- 

in  newspapers  from  coast-to-coast  when  such  metliods  are  used  here,  Portugal.  He  jokingly  referred  to  the  sociation;  John  B.  Long,  Californis 

during  the  week.  they  will  instantly  be  recognized  for  fact  he  left  two  cars  in  Lisbon.  These, 

Participating  were  Colonel  Frank  what  they  are  and  their  effect  nulli-  be  said,  can  be  had  “very  cheaply’’ 

Knox,  Secretary  of  the  Navy;  Colonel  fled.” 

William  J.  Donovan,  the  Secretary’s  Mowrer  is  Interviewed 

personal  representative  abroad,  who 

returned  to  this  country  recently  after  Mr.  Mowrer,  dean  of  Chicago  Daily  try. 
a  study  of  his  subject  in  Europe;  and  News  foreign  correspondents  and  vet-  Eng 

Clem  J.  Randau,  vice-president  and  eran  reporter  of  European  wars,  looks  trai 

general  manager.  United  Press;  upon  the  attempted  invasion  of  Eng-  pve 

Seymour  Berkson,  managing  editor,  land  as  the  greatest  news  assignment  bul 

International  News  Service;  and  of  the  present  conflict.  He  expressed  He 


France, 

Portugal.  He  jokingly  referred  to  the  sociation; 

J,  Newspaper  Publishers  Association. 


can  be  had 

if  anyone  will  make  him  an  offer.  ers  Association  will  help  by  bulletin- 
He  flew  from  Lisbon  to  London  and  “‘g  its  members  on  all  the  facts  about 

the  program.  Likewise,  the  Bureau 
of  Advertising,  ANPA,  is  interesting 
its  members  through  bulletins.  The 
Pacific  Coast  Division  of  the  Bureau 
of  Advertising  is  cooperating  exten¬ 
sively  with  the  newspapers  there. 

One  of  the  enthusiastic  endorsers 
of  the  movement  is  the  National  Edi¬ 
torial  Association,  which  at  its  1940 
convention  urged  its  members  by 
resolution  to  adopt  the  National 
Newspaper  Week  program. 

A  general  theme  adopted  for  the 
national  observance  is,  “The  Press 
Constitutes  the  First  Line  of  Defense 
in  the  Battle  for  the  Maintenance  of 
Democracy.”  This  theme  will  be  car- 


City,  to  be  mailed  Sept.  10.  One  ad 
is  for  dailies  and  the  other  for  week¬ 
lies.  Proofs  of  this  supplementary 
release  and  mats  of  illustrations  con¬ 
tained  in  it  will  be  sent  to  all  of  this 
service’s  subscribers  and  will  also  be 
offered  free  on  request  to  any  U.  S. 

Metro’s  official  publica- 


newspaper. 
tion,  “Plus  Business,”  also  will  con¬ 
tain  three  pages  of  suggestions  for 
both  daily  and  weekly  newspapers 
on  how  best  to  promote  National 
Newspaper  Week. 

To  Distribute  Ads 
Meyer  Both  service  for  October, 
which  also  will  be  mailed  about  Sept. 
10,  will  include  several  ads  that  have 
been  prepared  especially  for  use  dur¬ 
ing  National  Newspaper  Week. 

The  Chicago  Tribune  Newspaper 
Mat  Service  also  has  prepared  special 
National  Newspaper  Week  copy  and 
art  work  to  be  sent  out  in  its  Octo¬ 
ber  release.  Richard  Foster  of  Rush, 
N.  Y.,  is  to  send  National  Newspaper 
Week  copy  in  both  his  September 
and  October  releases. 

A.  B.  C.  will  issue  to  its  members 
some  promotion  copy  and  a  news  re¬ 
lease  about  its  annual  convention, 
timed  for  use  during  National  News¬ 
paper  Week. 

The  Newspaper  Enterprise  Asso¬ 
ciation  has  scheduled  a  series  of  eight 
daily  releases  for  use  during  the  week- 
Mr.  Hardy’s  committee  also  issued 
this  week  a  bulletin  for  publishers, 
“How  to  Observe  National  Newspaper 
Week.” 


STARK 

COUNTY 

(Confon) 


21.8% 

•f  Olii«*s  Volynif 


GREATER 

CLEVELAND 


14.4% 

of  Ohio's  Volomo 


26 

ADJACENT 

COUNTIES 


RETAIL  SALES  VOLUME 

Stale  of  Ohio  b)  Counties  T*lal  Sales 

39  Witks— 1937 

Cuyaheqa  CoHnty  . . .  (Clcvtlond )  . $279,348,1 63.06 
Counties  (Adjacont  to  Cleveland) . .  184,236,0S0.23 
Hamilton  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ....  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montgomery  County .  (Dayton)  ...  69,855,720.73 

Mahoning  County.  ...  (Youngstown)  50,596,429.18 

Stark  County . (Canton)  ...  49.297.809.06 

Total  tor  above  9  markets.  .  .$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 


yf  Ohio's  Votyms 

SUMMIT 

COUNTY 


3,9%  3.8% 

of  Ofcio't  Voloni*  of  oiiio'»  Volwno 


MAHONING 

COUNTY 

tYeavi^stowR) 


$279,348,163  $184,236,050  $73,521,643  $50,596,429  $49,297,809 


-THE  eOMFACT  CLEVEUNO  MARKET  $$37,080,095.28—49%  OF  0HI0’$  RETAIL  SALES  _ 

In  the  above  chart.  Greater  Cleveland  and  the  26  nei};hboring 
counties  are  indicated  b)  the  tsvo  shaded  bars. 


1 —  You  cover  Greater  Cleveland 

(Ohio's  largest  retail  market). 

2 —  Yon  cover  the  26  adjacent  counties 

(Ohio's  second  largest  market). 

3 —  You  get  extra  sales  and  projits. 

4 —  You  lower  your  advertising  cost-per- 
sale. 

These  reasons  are  all  the  stronger  today, 
because  the  Cleveland  2-in-l  market  is 
one  of  the  nation’s  “high-spot”  markets, 
with  increased  pay  rolls  and  increased 
buying  the  result  of  the  millions  of  dol¬ 
lars  of  new'  orders  that  are  pouring  into 
this  diversified  industrial  area  steadily. 

Ask  any  distnhtitor  or  representative  in 
northeastern  Ohio  about  the  iniportance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-eounty  area.  Then  ask  your 
advertising)  a^eney  how  the  Plain  Dealer 
eovers  this  2-in-l  market  at  OSE  low 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc. 
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Daily  Issues 

I  Page  Hand-Set 
Sheet  in  Blackout 

Three  Job  Shops  Aid 
Tucson  Arizona  Star 
Alter  Power  Failure 

Tucson,  Ariz.,  Aug.  19 — With  equip¬ 
ment  recruited  after  midnight  in  three 
job  printing  shops,  the  Arizona  Daily 
Star  maintained  the  tradition  of  “get¬ 
ting  out  the  sheet”  when  floodwaters 
from  a  cloudburst  caused  city -wide 
power  failure  the  night  of  Aug.  13. 

The  finished  product  was  a  single 

II  X  16  sheet,  set  by  hand  in  candle¬ 
light  and  printed  on  a  hand-powered 
press. 

Delivered  to  all  city  subscribers  in 
the  forenoon,  the  Star’s  “blackout  edi¬ 
tion”  carried  information  on  a  storm 
which  left  most  of  a  community  of 
40,000  persons  without  light,  power 
or  radio  communication  for  two  nights 
and  days. 

Notified  at  11:45  p.m. 

The  entire  plant  of  Tucson  News¬ 
papers,  Inc.,  went  dead  at  9:35  p.m. 
Tuesday  but  it  was  not  until  11:45 
o’clock  that  officials  of  the  local  util¬ 
ity  notified  the  staff  of  the  morning 
paper  that  stand-by  equipment  could 
not  be  placed  in  service  for  many 
hours. 

Skeleton  editorial  and  mechanical 
forces  quickly  transferred  operations 
to  the  Acme  Printing  Company’s  job 
shop,  where  a  limited  quantity  of 
handset  type  and  a  10  x  15  Chandler 
and  Price  press  were  made  available 
by  Ross  Voris,  secretary-treasurer  of 
the  company. 

Additional  type  and  a  foot  treadle 
for  the  press  were  obtained  in  the 
Herb  Morrison  shop,  while  Ray 
Reynolds  of  the  Pima  Printing  Com¬ 
pany  turned  up  with  the  city’s  only 
hand-powered  paper  cutter. 

George  Cooke,  composing  room 
night  foreman,  went  to  work  by 
candlelight  with  three  veteran  prin¬ 
ters  who  “knew  the  case  and  remem¬ 
bered  the  feel  of  a  stick” — Art  Schuh, 
Luke  Encinas  and  Francis  Smith. 

"She  Lifts" 

Elditorial  and  mechanical  workers  of 
the  younger  generation,  making  them¬ 
selves  useful  as  torch- bearers,  agreed 
the  proceedings  were  educational.  It 
was  news  to  most  of  them  that  a  page 
form  can  be  justified  with  bits  of 
paper  and  kitchen  matches.  Few  had 
heard  the  makeup’s  exultant  valedic¬ 
tory  cry,  “She  lifts!” 

George  Chambers,  general  manager 
of  the  publishing  company,  routed 
a  department  store  executive  out  of 
bed  when  candles  burned  low  about 

3  o’clock,  returning  with  a  supply  of 
flashlights  and  electric  torches.  By 

4  aan.  the  first  copies  were  coming 
off  the  press,  Cooke  feeding  while 
Bob  Frick,  proofreader,  pumped. 

J.  F.  Weadock,  managing  editor,  de¬ 
voted  three  of  his  four  columns  to 
the  storm  and  blackout,  included  a 
half-column  summary  of  London  and 
Berlin  dispatches,  gave  the  sports  de¬ 
partment  eight  lines  for  local  base¬ 
ball — and  didn’t  forget  that  W.  R. 
Mathews,  editor-publisher  of  the  Star 
and  candidate  for  Congress,  was  mak¬ 
ing  his  campaign  debut  by  radio  that 
night. 

Critics  noted  that  the  lead  story  was 
composed  in  an  array  of  five  types — 
wrong  fonts  not  counted. 

All  copies  for  rarly  street  sales  and 
some  carrier  routes  were  produced 
entirely  by  hand,  although  limited  re¬ 
sumption  of  power  service  in  part  of 
the  downtown  area  permitted  com¬ 
pletion  of  the  augmented  20,000  press 


EXTRA  EXTRA 

ArtHuna  JDailo  Star 
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Arizona  Daily  Star's  9x13  hand-set  single 
sheet  produced  during  local  power  blackout. 

run  without  the  labors  of  Frick  and 
his  panting  cohorts. 

Paying  the  regular  5  cents,  readers 
bought  about  4,000  extra  copies  in 
street  and  counter  sales. 

Power  was  not  restored  in  the  Tuc¬ 
son  Newspapers  plant  until  noon  and 
the  afternoon  Daily  Citizen,  also  us¬ 
ing  job  shop  facilities,  got  out  a  four- 
page  tabloid. 


EDITOR  6.  PUBLISHEF 

CROWII\l€ 

Mr  -  • 


George  Chambers,  Tucson  Nevrspaper  gen¬ 
eral  manager,  holds  a  flashlight  for  George 
Cooke,  night  composing  room  superinten¬ 
dent.  Also  setting  type  are  H.  D.  Shaw, 
Arthur  Shuh,  Francis  Smith  and  J.  E.  Simms. 


SAFETY  DRIVE 

Terre  Haute,  Ind.,  Aug.  19 — Daily 
newspapers  throughout  the  Wabash 
Valley,  called  upon  by  the  Terre 
Haute  Auto  Club  to  furnish  names  of 
blind  persons,  furnished  68  names  and 
these  persons  will  be  supplied  wifh 
white  canes.  Motorists  seeing  a  man 
or  woman  crossing  the  street  with  a 
white  cane  are  urged  to  use  percau- 
tion. 


MRS.  WORCESTER 

Is  II  eavy  Spender 


.41though  Mrs.  Worcester  lives 
in  the  city  which  has  per 
capita  savings  deposits  more 
than  four  times  greater  than 
the  U.  S.  average,  she  spends 
freely  to  live  well,  as  can  he 
seen  hy  the  following  com¬ 
parisons. 


When  Both  Buy  at  the 

Mrs.  L'.S.A. 

Following  Retailers 

Spends 

Spends 

Footl  . 

.  Sl.OO 

$1.79 

(»cneral  Merchandise  .  .  . 

1.00 

1.43 

Furniture  &  Household. 

1.00 

1.75 

Clothing  &  Footwear.  .  . 

1.00 

2.39 

Drug  Stores . 

1.00 

1.00 

Automotive  Dealers 

1.00 

1.63 

iMise.  Retail . 

1.00 

2.57 

Based  on  U.  S.  Dept. 

of  Commerce 

Figures 

For  information  on  tchal  and  urhere  to 
buy,  Mrs.  Worcester  turns  to  The  Tele¬ 
gram-Gazette,  (circulation  127,000 
daily),  key  to  retail  sales  throughout 
Central  Massachusetts. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth.  Publisher 

Paul  Block  and  Associates,  National  Representatives 


or  THE 

'(sOOT>  tdPl-lj 


Once  again,  with  even 
more  earnest  and  even 
reverent  thanks,  the  world 
looks  to  Mother  Earth  for 
the  benefactions  of  sus¬ 
tenance.  America  will  be 
asked  to  assist  in  feeding 
unfortunates  the  world 
around. 

Kansas  is  agriculturally 
rich.  Its  1,880,S)S)9  people 
have  always  made  farming 
a  scientific  source  of  in¬ 
come,  raising  pedigreed 
crops,  first  and  foremost. 

90%  of  the  total  area  of 
Kansas  is  devoted  to  over 
174,589  farms,  with  an 
annual  production  exceed¬ 
ing  $324,000,000  in  value. 
Livestock  accounts  for 
$89,000,000;  dairying 
yields  about  $30,000,000. 
Pefect  growing  conditions, 
rich  soil  and  abundant  rain 
are  the  answer  .  .  .  plus 
the  natural  instinct  for 
farming. 

We  speak  of  Kansas,  as 
a  whole,  with  no  special 
emphasis  on  Topeka,  be¬ 
cause  here,  in  The  Topeka 
Daily  Capital,  is  a  news¬ 
paper  that  is  a  power 
throughout  the  entire 
state. 


(Bnprka  fiailg  (Eapital 

TOPIKA  KANSAS 


POR  AUGUST  24,  1940 
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The  Children’s  Hour 


GOES  HOME  WHEN  FOLKS  DO 


Between  the  dark  and  the  day¬ 
light. 

When  the  night  is  beginning  to 
lower. 

Comes  a  pause  in  the  day's  occu¬ 
pation 

That  is  known  as  The  Children’s 
Hour. 

.  .  .  Henry  Wadsworth  Lonfictlow 


In  Chicago,  in  hundreds  of  thousands  of  homes,  the  children’s 
hour  is  the  hour  when  bright>eyed,  shiny-faced  youngsters 
gather  around  to  hear  Mommy  or  Daddy  or  Big  Brother  or 
Big  Sister  read  the  funnies.  In  a  high  percentage  of  these 
homes,  that  means  reading  the  Herald-American.  For  this 
newspaper  not  only  reaches  more  families  than  does  any  other 
Chicago  evening  newspaper,  but  it  reaches  more  families  with 


growing  children.  For  years  this  newspaper  has  cultivated — 
and  won — a  following  among  these  young,  alert,  modern 
families.  Its  news  columns  sing  in  the  tempo  of  the  day.  Its 
writers,  artists,  and  editors  put  swing  in  words  and  pictures. 
Daily  circulation  for  the  first  seven  months  of  1940  exceeded 
460,000.  Sunday  was  more  than  900,000. 


ADVERTISING  PICTURE 
First  7  months,  1940  (7  days) 

Retail  . UP  315,857  lines 

General  . UP  39,368  lines 

Antomotive  . UP  41,589  lines  / 

Classified  . UP  133,537  lines  I 

Total  Advertising . UP  542,874  lines 


CHICAGO  HERALD-AMERICAN 

National  Advertising  Representatives:  Rodney  E.  Boone  Organization 
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EDITOR 


New  "Union  Now" 
Ad  Follows  One 
Used  in  18  Papers 

Group  Urging  Unity  of 
Democracies  Ron  First 
Copy  in  Many  States 

THE  New  York  Committee,  Federal 

Union,  Inc.,  this  week  placed  in  the 
New  York  Times  a  second  advertise¬ 
ment  promoting  the  objective  of  a 
union  of  the  surviving  democracies 
and  appealing  for  inunediate  action 
toward  this  end  to  prevent  the  British 
fleet  from  falling  into  Hitler’s 
hands  to  be  used  against  the  United 
States. 

Two  local  groups  of  Federal  Union 
in  New  England  already  have  noti¬ 
fied  the  New  York  Committee  that 
they  plan  to  raise  funds  to  reprint 
the  ad  locally,  indicating  that  the  ap¬ 
peal  might  have  as  wide  a  use  in  news¬ 
papers  as  one  first  placed  in  the  New 
York  Times  July  15,  headlined  “De¬ 
fense  Now  Needs  Union  Now.”  The 
first  ad,  signed  by  Clarence  K.  Streit, 
former  New  York  Times  foreign  cor¬ 
respondent  who  heads  the  Union  Now 
movement,  has  appeared  to  date  in  18 
daily  newspapers. 

The  second  advertisement,  head¬ 
lined  “If  Hitler  Gets  the  British 
Fleet  Can  He  Take  the  United 
States?,”  may  be  sponsored  locally  in 
Rutland  Vt.,  and  Bridgeport,  Conn., 
reports  reaching  New  York  indicated. 
This  ad  urged  that  the  United  States 
send  to  England  destroyers,  planes  and 
torpedo  boats  which  “might  turn  the 
tide  in  the  battle  of  Britain  and  ac¬ 
complish  more  for  American  defense 
over  there  than  ten  times  their  num¬ 
ber  over  here.” 

“Union  Now”  was  offered  in  the  ad 
as  “the  only  s\are  way  we  can  be  siue 
of  saving  the  British  fleet  and  Amer¬ 
ica”  if  American  aid  does  not  turn  the 
tide.  The  copy  contained  a  ballot 
favoring  the  plan  and  a  plea  for  funds 
sunilar  to  that  carried  in  the  first 
advertisement.  Contributions  will 
“help  pay  for  advertisements  in  New 
York  and  other  cities,”  the  appeal 
concluded. 

Responses  from  the  second  ad¬ 
vertisement  are  “nmning  about  neck 
and  neck,”  it  was  stated  at  the  offices 
of  Federal  Union,  Inc.,  in  New  York. 
The  ad  was  written  by  a  Union  Now 
member,  Mrs.  William  P.  Blake,  a 
Young  &  Rubicam  copywriter  who  has 
written  the  current  series  of  Time 
magazine’s  advertisements  on  news¬ 
papers  for  that  agency,  and  the  copy 
was  placed  by  Frank  Best  &  Co.,  New 
Ywk.  The  first  advertisement  placed 


SCOTT 

“Extra-Hi-Speed” 

PRESSES 

**Fastett  in  the  World — 
Bar  None** 

Write  for  Catalog 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


r  HTIER  GETS  IK  BRITISH  RfET 
...CM  KTMSTKINTHI  STATES? 


lEFEItE  la«  (EEli  tmON  ROW 


In  Twt  CMalttM.  Ftteral  Mm.  Im. 


by  Sternfield-Godley,  Inc.,  New  York, 
has  an  interesting  history.  Results 
from  each  appearance  in  a  newspaper 
were  sufficient  to  pay  for  another 
insertion  in  another  city  within  a 
short  time.  In  eight  cities  Ad  No.  1 
was  paid  for  entirely  by  the  na¬ 
tional  office  of  Union  Now,  in  two 
cities  the  cost  was  shared  by  the  na¬ 
tional  office  and  a  local  committee, 
and  in  seven  cities  the  local  group 
paid  for  it  entirely. 

According  to  Union  Now,  Inc.,  more 
than  $7,000  was  expended  by  it  to 
place  the  first  ad  directly.  More  than 
50%  of  those  answering  the  ad  in 
various  cities  made  financial  contribu¬ 
tions. 

Both  advertisements  carried  the  no¬ 
tation:  “This  advertisement  is  being 
paid  for  by  American  citizens  whose 
names  are  being  filed  with  the 
State  Department  at  Washington 

The  State  Department,  however,  is  at 


a  loss  to  know  why  this  and  other 
committees  like  that  headed  by  Wil¬ 
liam  Allen  White  file  such  lists.  The 
Department  believes  such  filing,  which 
is  not  required,  is  done  as  “evidence 
of  good  faith.” 


Wash.  Newspaper 
Publishers  Meet 

The  Washington  Newspaper  Pub¬ 
lishers  Association  held  its  summer 
meeting  at  Pullman,  Wash.,  Aug.  9-10, 
on  the  State  College  of  Washington 
campus  with  94  present. 

State  Senator  A.  M.  Murfin,  pub¬ 
lisher  of  the  Sunnyside  Times,  was 
elected  president,  to  succeed  Ralph  E. 
Reed,  publisher  of  the  Kennewick 
Courier-Reporter.  Bill  Wilmot  of  the 
Ritzville  Journal-Times  is  the  new 
secretary,  while  Hill  Williams,  owner 
of  the  Pasco  Herald,  is  the  re-elected 
treasiurer. 

Mr.  Wilmot  collected  the  lion’s 
share  of  honors  in  awards,  getting  the 
Herbert  A.  Schoenfeld  Estate  cup  for 
the  most  constructive  community  up¬ 
building  campaign  for  a  newspaper 
published  in  a  town  of  more  tl:an 
2,500,  and  also  rating  second  place  in 
the  Better  Newspaper  Csunpaign. 

Karl  Allen,  publisher  of  the  Pull¬ 
man  Herald  and  chairman  of  the  local 
arrangements  committee,  awarded  on 
behalf  of  the  association  life  member¬ 
ships  to  three  men  retiring  from  the 
Washington  newspaper  field. 

’They  are:  A.  K.  Harrington,  xmtil 
recently  publisher  of  the  Palouse  Re¬ 
public  and  for  68  years  a  printer;  W. 
W.  Simpson,  former  publisher  of  the 
Inland  Empire  News  at  Hillyard  and 
now  postmaster  of  Spokane,  and  Clar¬ 
ence  Ellington,  of  Chehalis,  Washing¬ 
ton. 


rOR  &  PUBLISHES 

NEA  Takes  Pride 
in  Announcing 


COMPLIMENT 

0/L 

We  were  very  much  pleased  with  your 
handling  of  the  color  advertising  on  the 
METRO-GOLDWYN-MAYER  picture  “iYcic 
_ Moon.**  _ 

As  a  matter  of  fact  tear  pages  from  your 
newspapers  are  being  used  as  a  splendid 
example  of  color  reproduction  and  regis¬ 
ter  ^  ^ 

J.  B.  PETERS, 

DONOHUE  &  COE,  INCORPORATED. 

Thank  you,  Mr.  Peters.  Your  remarks  justify  the  many 
experiments  we  conducted  before  establishing  our  own  method 
of  handling  color  plates. 

Nor  do  we  sacrifice  the  proper  use  of  color  in  retail  ad-  ! 
vertisements  for  the  sake  of  building  a  big  color  linage  figure,  j 

Therefore,  advertisers  contemplating  color  in  their  sched¬ 
ules  will  find  this  market  test-worthy,  and  treatment  of  their 
color  copy  trustworthy. 


24  of 
America's 
Greatest 
Authors 

have  written  for 
NEA  client  news¬ 
papers  on  that  sub¬ 
ject  most  important 
to  us  all  — 

OUR 

COUNTRY^ 

The  authors  are: 

John  Steinbeck 
Booth  Tarkington 
Stephen  Vincent  Benet 
Sophie  Kerr 
Edna  Ferber 
Gladys  Hasty  Carroll 
Philip  Wylie 
Rex  Beach 
Katharine  Brush 
Jonathan  Daniels 
Louis  Adamic 
Margaret  Culkin  Banning 
Mary  Roberts  Rinehart 
Sherwood  Anderson 
Fannie  Hurst 
John  Dos  Passos 
Robert  P.  Tristram  Coffin 
James  Truslow  Adams 
Faith  Baldwin 
Carl  Carmer 
Stuart  Chase 
James  Boyd 
Taylor  Caldwell 
Stewart  Edward  White 

First  Release  Monday, 
September  9 


For  delaiUd  information  write  NEWSPAPER  PRINTING  CORP.,  Agent, 
Nashville,  or  the  nearest  office  of  our  representatives,  THE  BRANHAM  CO. 


probably  puLp  STUDY  EXTENDED 

Montreal,  Aug.  22 — A  new  five-year 
agreement  between  the  Dominion 
Government,  McGill  University  and 
the  Canadian  Pulp  and  Paper  Asso¬ 
ciation  for  the  operation  of  the  Pulp 
and  Paper  Research  Institute  is  an¬ 
nounced  here.  The  institute  was 
established  by  the  Association  in  1927 
to  carry  on  research  and  development 
work  to  improve  the  Canadian  pulp 
and  paper  industry  relation  to  world 
competition.  Dr.  O.  Maass,  head  of 
McGill’s  chemistry  department,  was 
appointed  institute  director. 


the  Waverly  Cemetery  after  a  service 
at  St.  Mark’s  Church  commencing  at 
11.00  a.m.” 


MAYOR  LA.GUARDIA 
didn’t  know  it. 

Max  Baer  was  in  the  dark,  too;  but 
the  Sacramento  (Calif.)  Union’s  so¬ 
ciety  page  of  Aug.  14  had  the  two  in  a 
fight  and  even  had  a  home  town  girl 
witnessing  the  fracas. 

Said  the  headline: 

Mary  Coyle  Visits  in  East,  Sees 
Mayor  LaGuardia,  Baer  Fight. 


WllH  leap  year  drawing  to  a  close.  Press,  wearied  at  errors  in  baseb 
a  Miss  B.  placed  the  following  classi-  scores,  broke  in  on  the  trunk  i 
fied  ad  recently  in  the  Niles  (O.)  cently  with  this  message  to  Denver: 

j  Tv/r  u  VI  *  DX  — TONIGHT'S  TEXT:  H 

Wanted:  Man  who  would  like  to  breyITS  13-8,  PITTSBURGH  HAl 
become  leap  year  bridegroom.  Can  nn-v  utt-m  cxirvuT'  i 


Editor  &  PuBi  isiier  will  pay  $3  for  each 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


MARTIN  DIES’s  name  again  came  in 
headline 


for  a  little  murderous 
treatment  recently  when  the  Seattle 
Star  carried  a  picture  of  him  with  the 
line:  “DIES  IN  WEST.” 


YOU  CA^T  iitiss...ii\  Providence 


THE  editor  of  the  Drake  (N.  D.)  Reg¬ 
ister  evidently  still  thinks  he  was 
right  after  publishing  a  story  one 
day  and  following  later  with  this: 

“AN  EXPLANATION 
“In  reporting  events  in  connection 
with  the  death  of  Mrs.  Henry  Blank  in 
last  week’s  issue,  it  was  stated  that 
her  daughter,  Alice,  having  been  out 
late  the  night  before,  did  not  awaken 
until  nearly  noon  on  the  day  of  the 
tragedy  when  she  missed  her  mother 
from  the  house. 

“In  saying  that  Miss  Alice  had  been 
out  late  the  night  .before,  there  was 
no  intention  on  the  part  of  the  editor 
to  infer  that  she  might  have  been  out 
to  a  later  hour  than  the  usual  retiring 
time,  or  to  place  any  reflection  upon 
her  good  character.  The  general  ob¬ 
servation  of  the  editor  has  been  in 
recent  years  that  the  majority  of 
young  people  do  not  usually  retire  at 
night  until  a  late  hour — meaning  by 
that  anywhere  between  11  p.m.  and 
past  midnight.  Social  events  are  mainly 
the  cause. 

“In  the  case  of  Miss  Blank,  it  has 
been  learned  since  last  week’s  publi¬ 
cation  of  the  story  of  her  mother’s 
death,  that  she  returned  home  the 
night  before  about  10:30  p.m. 

“We  regret  that  the  wrong  impres¬ 
sion  was  accepted  from  that  part  of 
the  story.  However,  we  maintain  that 
one  can  frequently  be  out  late  at  night 
—anywhere  from  9:30  to  after  mid- 
ni^t— and  still  maintain  a  spotless 
Aaracter.  Such  a  reputation,  we  un¬ 
derstand,  Miss  Blank  has  in  the  com¬ 
munity.” 

■ 

nJNERAL  NOTICE  in  the  columns  of 
the  Sydney  Morning  Herald  (Syd¬ 
ney  N.S.W.  Australia): 

“Summerbell. — The  relatives  of  the 
late  Andrew  Edward  Percy  Summer- 
bell  will  be  laid  to  rest  tomorrow  in 


ROVIDENCE 


is  the  heart  of  the  most  industrialized  — 
^  the  least  agricultural  —  of  all  States!  Hence,  the  National 
preparedness  program  finds  this  market  especially  vulnerable  to 
advertisers  who  press  their  advantage  now.  Increases  in  employ, 
ment  and  payrolls  over  1939  have  encouraged  spending.  Sharpei 
interest  in  news  has  endowed  your  weapon  with  magic! 


OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
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Tribune  Scores 
Twice  in  1  Day 
For  New  Record 

Paper  on  Sale  at  Elwood 
As  Speech  Ends — 80,000 
Attend  Festival 

By  GEORGE  A.  BRANDENBURG 

The  Chicago  Tribune,  noted  for  its 
ability  to  do  the  spectacular  in  cir¬ 
culation  promotion,  accomplished  two 
such  major  journalistic  feats  last 
Saturday,  Aug.  17,  in  true  Tribune 
style. 

In  the  afternoon,  special -chartered 
airplanes  flew  thousands  of  copies  of 
the  Sunday  Tribune,  containing 
IVemdell  Willkie’s  acceptance  speech 
and  complete  news  and  pictorial  cov¬ 
erage  of  the  event,  to  Elwood,  Ind. 
As  the  crowds  were  leaving  Callaway 
Park  they  were  informed  that  Sun¬ 
day  Tribimes  were  on  sale  at  exits 
to  the  park  and  in  the  town.  Within 
a  few  minutes,  thousands  of  copies 
had  been  sold  and  most  of  (he  special 
edition — which  had  gone  to  press 
little  more  than  two  hours  before — 
had  been  disposed  of  in  the  early 
evening. 

Feitival  Attracts  80,000 

Saturday  evening,  more  than  80,000 
persons  gathered  beneath  a  harvest 
moon,  to  witness  the  largest  news¬ 
paper  promotion  event  of  its  kind — 
the  11th  Chicagoland  Music  Festival 
— held  in  Soldiers  Field.  From  30 
states  came  bandsmen,  choruses, 
vocalists,  and  marching  units,  to  make 
up  the  cast  of  more  than  8,000  per¬ 
formers,  presenting  a  great  cavalcade 
of  music. 

Behind  both  of  these  feats  had  gone 
a  vast  amount  of  planning  and  hard 
work.  As  a  “warm  up”  to  the  fes¬ 
tival,  the  Tribune  had  staged  a  festival 
luncheon  on  Friday,  attended  by  2,200 
music  lovers — those  who  not  only  en¬ 
joy  the  festival,  but  encourage  and 
direct  the  many  hundreds  of  ama¬ 
teur  contestants  in  the  various  musi¬ 
cal  competitions. 

The  Elwood  accomplishment  dates 
back  to  preparations  begun  weeks 
ago  when  Tribune  executives  went 
to  Mr.  Willkie’s  native  town  and  en¬ 
gaged  quarters  for  a  reportorial  and 
photographic  staff — more  than  20  men 
and  women.  With  the  cooperation  of 
telephone  and  telegraph  companies, 
the  Tribune  leased  wire  facilities  for 
sending  news  and  pictures  direct  from 
Elwood  into  the  Tribune  plant  in  Chi¬ 
cago.  To  make  doubly  sure  on  pic¬ 
tures,  the  paper  also  arranged  with 
Eastern  Airlines  to  fly  them  to  Chi¬ 
cago. 


CLINE  ELEC.  MFG.  CO. 

Chicago:  211  West  Wocker  Drive 
New  York  220  East  42nd  Street 
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Just  as  Managing  Editor  J.  L. 
Maloney  and  his  competent  news  staff 
functioned  smoothly  in  gathering  and 
presenting  the  news  via  the  wires,  so 
did  the  Tribune  circulation  depart¬ 
ment,  under  the  direction  of  Circula¬ 
tion  Manager  Louis  H.  Rose,  follow 
a  well-thought-out  plan  of  getting 
copies  to  the  crowds  in  Elwood. 

Knowing  no  trains  were  available 
that  could  meet  the  desired  schedule 
and  realizing  that  trucks  were  out 
of  the  question — Chicago  to  Elwood 
is  a  distance  of  about  175  miles — the 
Tribune  circulation  department  char¬ 
tered  four  planes  from  the  air  express 
division  of  the  Railway  Express 
agency. 

Other  parts  of  the  Sunday  paper, 
all  printed  in  advance  as  a  matter  of 
routine,  were  sent  to  Elwood  earlier 
by  truck.  At  the  Elwood  airport,  50 
experienced  circulation  men  assembled 
the  papers  and  loaded  them  on  trucks. 
Orders  were  to  proceed  directly  into 
Elwood  and  have  the  Tribunes  ready 
for  sale  as  soon  as  Mr.  Willkie  had 
finished  his  acceptance  speech.  By 
expert  coordination  of  all  depart¬ 
ments,  including  the  mechanical  in 
the  printing  of  the  news  section,  the 
papers  were  on  hand  as  the  crowds 
left  the  park — a  new  service  record 
in  fast  delivery  cf  newspapers. 

Mr.  Rose  reported  sales  of  between 
eight  and  nine  thousand  Sunday  Trib¬ 
unes  at  Elwood  that  afternoon  and 
evening.  In  charge  of  Elwood  opera¬ 
tions  was  Stanley  B.  Rose,  second  as¬ 
sistant  circulation  manager,  who  di¬ 
rected  the  staff  of  experienced  cir¬ 
culators.  In  addition,  75  newspaper 
boys  sold  the  special  edition  and  dis¬ 
tributed,  earlier  on  Saturday,  100,000 
reprints  of  the  color  roto  photograph 
of  Wendell  Willkie,  previously  pub¬ 
lished  in  the  Tribune.  Two  additional 
planes  left  Elwood  with  copies  of  the 
Sunday  “Willkie  Special”  for  dis¬ 
tribution  to  towns  within  a  50-mile 
radius. 

Festival  UniqM*  Spactacl* 

Having  taken  the  Elwood  feat  in 
stride,  the  Tribune  organization 
turned  its  attention  to  the  colorful 
music  festival  on  the  lake  front  that 
evening.  Here  again,  a  large  but  well 
trained  organization  of  more  than  200 
men  and  women,  working  under  the 
direction  of  Philip  Maxwell,  direc¬ 
tor  of  the  festival,  staged  a  “musical 
circus”  that  costs  an  estimated  $30,000, 
yet  nets  Chicago  Tribune  Charities 
several  thousand  dollars  each  year. 

The  festival  itself  is  the  most  unique 
circulation  promotion  event  of  its  kind 
in  America.  It  was  conceived  in  1930 
as  a  means  of  making  people  forget 
the  depression.  Popular  from  the 
start,  it  has  grown  to  be  a  truly  Chi¬ 
cagoland  institution.  This  year,  10 
regional  festivals  were  held  in  the 
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mid-wesi,  preparatory  to  tne  big  event 
in  Soldiers  Field.  It  is  estimated  that 
nearly  5,000  people  participated  in  the 
preliminary  festival  contests  from 
which  finalists  were  chosen  for  the 
Chicago  competitions. 

A  Good  Will  Builder 
This  year’s  guest  of  honor  was  the 
widow  of  Edward  McDowell,  the 
American  composer.  The  guest  star 
of  the  evening  was  John  Charles 
Thomas,  the  operatic  baritone.  The 
“big  hit”  of  the  show  was  a  march¬ 
ing  and  musical  unit  of  101  pretty 
girls,  the  Bengal  Guards  of  the 
Orange,  Tex.,  high  school,  who  came 
1,100  miles  by  special  train  through 
the  generosity  of  H.  J.  Littcher  Stark, 
multi-millionaire  lumberman  and  oil 
operator  of  Orange.  Such  were  the 
highlights — but  the  rank  and  file  in¬ 
cluded  hundreds  of  Chicagoland 
bands,  choruses  and  the  80,000  spec¬ 
tators  who  joined  in  community  sing¬ 
ing  and  became  the  world’s  largest 
comb-and-paper  band. 

“The  music  festival  is  not  designed 
primarily  to  build  circulation,  but 
rather  to  create  good  will  and  provide 
entertainment  that  will  appeal  to  the 
masses,  including  all  strata  of  life,” 
explained  Mr.  Maxwell.  “While  we 
make  no  effort  to  boost  Tribune  sales 
among  those  who  participate,  we  know 
the  festival  creates  an  organization 
of  readers  who  follow  the  plans  and 
progress  of  the  festivals  in  their  local 
towns  and  in  Chicago  over  a  period 
of  several  months  leading  up  to  the 
final  event.” 

How  Drivers  Do  It 

MAURICE  KIME,  Canton  Repository 
traffic  manager,  in  commenting  upon 
the  Repository’s  truck  fleet  of  20 
drivers  winning  first  honors  in  the 
National  Fleet  Safety  Contest,  said 
16  drivers  had  no  accidents  during 


the  1939-40  period.  He  attributes  the 
excellent  record  to  careful  selectior. 
of  drivers,  periodical  safety  educa¬ 
tion  meetings,  promotions  to  choice 
trips  on  a  basis  of  safety  records 
governing  of  truck  speeds,  elimina¬ 
tion  of  crowded  schedules,  careful 
maintenance  of  each  truck  and  com¬ 
plete  cooperation  of  every  department 
cf  the  newspaper. 

In  Chicago,  the  Daily  News  is  one 
of  15  local  firms  to  receive  safetj 
plaques  by  the  Greater  Chicago  Safetj 
Council  for  safe  driving  by  its  truck 
drivers.  The  News  trucks  traveled 
1,595,880  miles  during  the  first  six 
months  of  this  year  with  only  28 
accidents. 

To  See  Inauguration 

THE  Hartford  (Conn.)  Courant  be¬ 
gan  a  new  campaign  for  subscrip¬ 
tions  among  its  carriers  this  month, 
offering  a  trip  to  Washington,  D.  C. 
next  January  to  see  the  Presidential 
inauguration.  The  three-day,  all-ex¬ 
pense  trip  will  be  the  third  to  Wash¬ 
ington  for  Courant  carriers,  but  the 
first  time  for  an  inauguration,  accord¬ 
ing  to  P.  F.  ViETS,  circulation  mana¬ 
ger.  The  Courant  announced  the  tr^i 
early  so  as  to  have  the  campaigr. 
running  well  at  the  time  of  the  No¬ 
vember  election,  it  was  pointed  out 
The  contest  will  include  the  use  of 
samples  with  a  “Mystery  Offer”  in 
conjunction  with  their  use.  The  mys¬ 
tery  offer  is  made  to  only  those  car¬ 
riers  who  make  proper  use  of  their 
samples. 

■ 

DAILY  IS  75 

The  Petersburg  (Va.)  Progress- 
Index  marked  75  years  of  publication 
July  4,  the  edition  featuring  editorials 
and  other  writings  by  many  former 
editors  of  the  paper. 
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Due  to  the  constantly  in¬ 
creasing  readership  of  The 
Record  Newspapers,  the  city’s 
sole  dailies,  you  can  now  get 
more  than  140,000  consumers 
to  think  about  the  advan- 
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Editorial  Saves 
San  Francisco 
$1,800,000  Taxes 

Call-Bulletin  Publisher 
Paves  Way  for  Compromise 
With  Appeal  to  Ickes 

San  Francisco,  Aug.  21— An  edi¬ 
torial  paved  the  way  for  a  compromise 
reached  today  which  saved  San  Fran¬ 
cisco  taxpayers  $1,800,000. 

Backed  by  a  Supreme  Court  decision 
and  by  a  Federal  Court  injunction. 
Secretary  of  Interior  Ickes  had  San 
Francisco  on  ropes  which  would  have 
meant  22^  cents  a  $100  assessed  valua¬ 
tion  tax  increase.  Action  was  impera¬ 
tive  because  of  legal  requirements  on 
the  supervisors.  Then  on  July  31,  E. 
D.  Coblentz,  publisher.  San  Francisco 
Call-Bulletin,  a  Hearst  newspaper, 
published  an  editorial  entitled:  “Why 
Not  Do  It  Now,  Mrs.  Ickes.” 

Editorial  Sent  to  Ickes 
Mr.  Coblentz  asked  Mr.  Ickes  to 
consent  to  stipulations  postponing  the 
operation  of  the  injunction  until  the 
fiscal  year’s  end  on  June  30.  This 
would  enable  the  city  to  continue  to 
receive  revenues  from  the  sale  of  Hetch 
Hetchy  Power  for  nine  months.  “We 
hope  Secretary  Ickes  will  see  this 
problem  and  situation  as  we  have 
outlined  it  above  and  do  an  important 
service  to  the  taxpayers  of  San  Fran¬ 
cisco,  and  do  it  now,  thereby  reliev¬ 
ing  the  situation  of  uncertainty  and 
tension,”  the  editorial  stated. 

Mr.  Coblentz  dispatched  a  copy  of 
his  editorial  to  Mr.  Ickes,  and  on  Aug. 
12  was  advised  by  the  Cabinet  official 
that  in  return  for  certain  “assurances” 
he  was  “prepared  to  explore  the  pos¬ 
sibility  of  working  out  a  stipulation 
which  might  justify  a  further  stay  of 
the  injunction  necessary  to  avoid  an 
increase  in  the  San  Francisco  tax 
rate.” 

In  his  message,  Mr.  lekes  made  it 
clear  he  opposed  any  move  for  the 
ultimate  disposition  of  the  problem 
which  would  not  include  municipal 
ownership  of  San  Francisco’s  elec¬ 
tricity  distribution.  The  Call-Bulletin 
editorially  urged  Aug.  13  and  again 
Monday  that  the  right  of  a  free  elec 


tion  should  not  be  jeopardized  by 
any  stipulations. 

Supervisors,  utility  commission  and 
Secretary  Ickes  came  to  agreement 
today  and  a  nine-month  stay  was 
arranged,  giving  the  Call-Bulletin  its 
prime  objective.  It  was  stipulated, 
however,  that  city  officials  support  the 
necessary  charter  amendment  and 
that  they  oppose  any  proposal  to  re¬ 
vise  that  act  which  would  enable 
retention  of  private  ownership  of 
electric  distribution. 

■ 

New  Daily  Planned 
For  Memphis,  Tenn. 

Publication  of  the  tabloid  Memphis 
(Tenn.)  Democrat  is  planned  for  Sept 
3,  daily  except  Saturday.  Two 
Scripps-Howard  newspapers  are  now 
published  in  Memphis,  the  Commer¬ 
cial  Appeal  and  Press-Scimitar. 

Several  former  employes  of  the 
Commercial  Appeal  are  listed  as  ex¬ 
ecutives  of  the  new  paper.  W.  H. 
Adler,  for  31  years  an  editorial  writer , 
for  the  C-A,  will  be  editor,  Louise 
Nolan,  for  16  years  society  editor  of 
the  C-A,  will  handle  women’s  news 
pages.  John  H.  Humphries,  eight 
years  with  the  C-A,  will  be  classified 
advertising  manager.  Joe  Rosenfield, 
Jr.,  formerly  with  the  C-A,  will  be 
advertising  manager. 

The  paper  has  announced  its  politics 
will  be  Democratic. 

SWIM  INSTRUCTION 

Membership  in  the  New  York  Mir¬ 
ror  Swim  Club,  operated  in  coopera¬ 
tion  with  the  American  Red  Cross 
Life  Saving  Service,  and  now  in  its 
second  summer,  has  passed  the  60,000 
mark.  Thousands  have  passed  swim¬ 
ming  and  life-saving  tests.  Under 
this  plan  to  promote  water  safety,  the 
Mirror  arranged  for  swimming  in¬ 
struction  and  reduced  admissions  to 
nine  popular  pools  and  beaches  Mon¬ 
days  during  the  summer.  Each  week 
upward  of  18,000  club  members  at¬ 
tended  these  sessions. 

■ 

REPORTER  BURNED 

Charles  M.  Dean,  political  reporter, 
Cincinnati  Enquirer,  was  painfully 
burned  this  week  by  the  explosion  of  j 
a  paper  match  box  in  his  hand  while , 
-  lighting  a  cigar. 


Where  Selling  Will  Be 


li  you  are  looking  ior  a  big,  active,  buying  market 
in  which  to  give  your  ioU  and  winter  soles  cam¬ 
paigns  a  flying  start,  put  Detroit  on  your  "must" 
schedules  right  now. 


•  Automobile  production  during  the  first  six 
months  of  1940  totalled  2,536,000  units,  almost  a 
HALF-MILLION  MORE  than  were  produced  during 
the  corresponding  period  of  1939!  Right  now  manu¬ 
facturers  are  busy  tooling-up  on  new  models  and 
dealers  are  looking  forward  to  another  excellent 
sales  season. 


HELD  FOR  DEATH  THREATS  TO  EDITOR.  PUBLISHER 

BERKELEY,  Cal.,  Aug.  21— Allen  Griffin,  publisher,  and  William  O’Donnell, 
editor,  Monterey  (Cal.)  Peninsula  Herald,  received  a  series  of  death 
threats  because  of  anti-Nazi  editorials,  it  was  disclosed  Wednesday  with  the 
arrest  of  John  F.  M.  Limper  on  the  charge  of  writing  letters  demanding  the 
editorial  stand  be  abandoned.  Griffin  said  he  had  been  receiving  the  letters 
ior  months  but  had  paid  little  attention  to  them.  He  asked  authorities  to  in¬ 
vestigate  when  a  “last  warning”  signed  with  a  swastika  and  containing  a 
bullet  was  received.  Authorities  said  Limper  admitted  authorship  of  the 
•lotes.  In  addition  to  an  unshaken  editorial  stand  in  favor  of  Allied  aid, 
Griffin  has  been  proponent  of  American  Legion  sponsorship  of  home  defense 
units. 


•  During  the  eome  period  the  industrial  employ¬ 
ment  index  had  an  average  standing  at  106.4, 
representing  44,000  MORE  workers  than  were  em¬ 
ployed  during  the  first  half  of  1939.  And  Detroit 
industrial  workers  are  the  highest  paid 
factory  workers  in  the  world! 


The  Detroit  News  Keeps  Pace 


FCC  GETS  COMPLAINTS  ON  COMMENTATORS 

WASHINGTON,  D.  C.,  Aug.  19— Examination  of  mail  received  by  the  Fed¬ 
eral  Communications  Commission  in  recent  weeks  reveals  numerous  re-  j 
Quests  for  action  beyond  the  jurisdiction  of  the  FCC,  of  which  the  following 
were  selected  as  typical:  Complaint  against  radio  commentators  who  “.•spread 
terror  by  iimuendo”;  protest  against  “hysterical  broadcasting”  of  war  news  , 
by  a  particular  commentator;  request  that  networks  be  prohibited  from  | 
carrying  news  reports  originating  in  Germany;  suggestion  that  news  and 
comment  by  radio  and  press  be  censored  during  “continuation  of  the  present  ■ 
unsettled  world  conditions”;  request  that  newspapers  owning  radio  stations  i 
be  required  to  publish  the  programs  of  competing  broadcast  stations. 

EASTON  PAPERS'  HEARING  DEFERRED  TO  OCT.  2 

PHILADELPHIA,  Aug.  21 — Federal  Judge  J.  Cullen  Ganey  today  set  Oct.  2 
as  the  hearing  date  on  a  dispute  between  the  Wage  and  Hour  Division, 

!  U.  S.  Department  of  Labor  and  the  Easton  (Pa.)  Express  and  the  Easton 
Morning  Free  Press.  Arguments  on  the  right  of  the  two  newspapers  to  ignore 
a  subpena  to  produce  their  books  and  records,  served  by  the  regional  office 
of  the  federal  agency,  were  originally  scheduled  to  be  heard  on  Aug.  28  (see 
4  P.,  Aug.  17,  p.  5) ,  but  the  date  was  changed  by  agreement  of  the  parties. 


While  Detroit  production  and  employment  have 
hung  up  records  near  ten-year  peaks  thus  fen:  in 
1940,  Detroit  News  circulation  GAINS  have  more 
than  kept  pace  with  ALL-TIME  highs  in  total  circu¬ 
lation  and  in  Home  Delivered  Circulation.  The 
weekday  city  and  trading  area  circulation  of 
The  News  is  now  80.5%  home  delivered  by  exclu¬ 
sive  Detroit  News  carriers. 
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Fortune 


For  many  months  now  the  Editors  of  FORTUNE  have 
felt  that  Business  needed  a  Forum  through  which  its 
leaders  could  regularly  and  coherently  make  their 
opinions  known. 

They  saw  that  lacking  such  a  Forum,  Business  was 
ofteny^isunderstood  and  more  often  misrepresented. 
And  they  were  sure  the  opinion  of  Business  was  worth 
^consulting  on  national  problems. 

And  s^to  a  list  very  carefully  selected  to  include  as 
many-v^^iossible  of  the  men  who  today  are  responsi¬ 
ble  for^ successfully  managing  American  Business,  the 
Editors  wrote  a  letter.  Did  Business  need  such  a  Forum? 
Did  Business  want  such  a  Forum?  Would  Business  co¬ 
operate  if  FORTUNE  undertook  to  provide  one? 

The  response  was  at  once  dumbfounding  and  deeply 
gratifying.  Back  poured  thousands  of  enthusiastic  let¬ 
ters  and  promises  of  support— from  Wendell  L.  Willkie 
and  William  S.  Knudsen  .  . .  from  Owen  D.  Young  and 
General  Robert  E.  Wood  .  .  .  from  Clarence  Francis, 
Alvan  Macauley,  William  S.  Paley  and  many  another 
man  in  management  in  businesses  big,  intermediate 
and  small— to  a  total  of  14,844! 

Urged  on  by  such  a  vote  of  confidence  FORTUNE  went 
speedily  forward  with  its  plans.  And  in  FORTUNE  this 
month  you  will  find  the  first  report  of  the  FORTUNE 
Forum  of  Executive  Opinion.  Its  publication  is  some¬ 
thing  of  an  occasion.  For  it  marks  the  first  time  in  the 
history  of  America  that  the  voice  of  its  Business  will 
be  heard  throughout  the  land. 
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EDITOR  &  PUBLISHER 


E  D  I 


TRICKY  WORK 

TRESIDEXT  ROOSEVELT  requested  Roy  W. 

Howard,  editor  of  the  Xcw  York  World-Tele¬ 
gram,  to  undertake  a  personal  mission  for  him 
in  Latin  America,  of  a  nature  not  completely 
clear  from  Washington  dispatches.  He  was 
guided,  apparently,  by  the  fact  that  when  Mr. 
Howard  was  president  of  the  United  Press,  more 
than  20  years  ago,  he  had  traveled  extensively 
through  Latin  .\merica,  had  sold  the  U.P.  service 
to  many  newspapers,  and  had  thereby  beconie 
widely  acquainted  with  leaders  of  public  thought. 

Mr.  Howard  declined  the  mission,  on  the  sen¬ 
sible  ground  that  he  had  had  no  intimate  con¬ 
tacts  with  South  America  since  then,  that  most 
of  his  friends  had  since  pa.ssed  out  of  active 
work,  and  that  as  editor  of  a  great  American 
daily,  he  was  more  comiretent  to  serve  the  na¬ 
tional  interest  here  than  in  a  field  with  which  he 
was  not  currently  familiar.  That  seemed  to  end 
the  affair,  as  it  should  have. 

Not  so.  Mr.  Roosevelt  in  accepting  the  nom¬ 
ination,  stated  that  his  requests  for  assistance 
in  the  national  defense  program  had  been 
promptly  taken  up  by  all  but  one  man.  He  did 
not  name  the  exception,  and  thereby  cast  sus¬ 
picion  on  many.  The  alert  Pearson  and  Allen 
fcmnd  out  from  some  Washington  pipeline  that 
]Mr.  Howard  was  the  “exception.”  They  jjub- 
lished  their  finding,  just  after  Mr.  Howard  had 
"one  on  a  flight  to  .\ustralia.  New  Zealand,  and 
Asia.  Alsop  and  Kintner  printed  a  similar  story, 
xvithout  actually  naming  M:.  Howard.  Natur¬ 
ally  questions  were  asked  at  the  next  press  con¬ 
ference  with  the  President,  and  Mr.  Roosevelt 
confirmed  the  story  without  giving  out  any  de¬ 
tails.  Mr.  Howard  didn’t  go,  that’s  all.  The 
editor's  office  had  to  furnish  the  missing  back¬ 
ground. 

It  seems  to  us  that  there  has  been  tricky  work 
in  this  business.  If  Mr.  Howard,  as  an  out¬ 
standing  business  executive,  had  been  asked  to 
direct  an  airplane  construction  program,  admin¬ 
ister  the  railroarls,  or  undertake  any  other  of 
the  great  tasks  that  go  with  a  major  defense 
program,  and  if  Mr.  Howard  had  declined  be¬ 
cause  of  a  lack  of  technical  experience,  no  more 
coidd  have  l)een  said.  It  would  have  been  one 
of  a  hundred  proposals  that  fail  of  fruition  every 
week,  in  Washington  and  everywhere  else.  It 
would  have  been  filed  as  a  closed  incident  by  all 
concerned. 

The  mysterj'  is  why  confidences  were  not 
similarly  kept  in  this  case.  No  national  good 
was  accomplished  by  the  President’s  veiled  ref¬ 
erence  in  his  speech  to  the  Chicago  meeting.  No 
good  was  done  to  any  one  by  the  columnists’ 
coupfing  of  Mr.  Howard’s  name  with  the  impli¬ 
cations  of  that  speech.  Mr.  Howard’s  letter  made 
it  plain  that  his  services  were  at  the  disposal 
of  the  White  House  in  any  work  for  which  he 
considered  him.self  fitted — and  the  insinuation 
that  he  was  sulking  in  his  tent  was  entirely  un¬ 
warranted. 

The  thing  has  all  the  earmarks  of  a  political 
trick  to  put  a  political  opponent  on  a  spot,  with 
the  object  of  discrediting  his  motives  at  a  time 
of  strong  nationalistic  feeling.  It  may  be  the 
forerunner  of  new  efforts  by  enthusiastic  New 
Dealers  to  discredit  newspaper  opposition  to  the 
Administration.  If  it  is,  we’d  like  to  place  be¬ 
fore  them  a  gentle  warning  that  that  game  has 
Ijeen  played  for  the  last  time.  No  matter  how 
November’s  election  goes,  the  press  and  its  service 
can  never  again  be  slandered  as  they  were  four 
years  ago. 


I  A  L 


He  will  deliver  his  soul  from  going  into  the  pit, 
and  his  life  shall  see  the  light. — Joh  XXXIII:28. 


WATCHDOG  OF  DEMOCRACY 

ON  EVERY  H.\ND  we  read  that  the  United 

States  is  honeycombed  with  “fifth  columnists.” 
That  the  danger  of  their  influence  is  real,  we 
readily  believe,  and  the  sooner  the  .\merican 
press  begins  to  wield  more  of  its  influence  to 
meet  the  threat  of  these  undercover  agents  of 
totalitarianism,  the  better  it  w  ill  be  for  the  future 
safety  of  our  democracy. 

There  has  been  considerable  irresponsible 
mouthing  about  “fifth  columnists” — mere  name¬ 
calling.  What  is  needed  is  real  evidence  of 
subtle  attempts  to  retard  America’s  program  of 
preparedness,  followed  by  official  action  on  such 
revelations.  Newspapers  in  every  city  must  be 
alert  for  any  indications  of  these  people  at  work, 
and  expose  subversive  activity  as  quickly  as  pos¬ 
sible,  without  hysteria,  when  the  editors  are  sure 
of  their  facts. 

Already,  in  New  York,  there  have  been  at 
least  three  notable  instances  of  the  press  exercis¬ 
ing  its  proper  function  as  a  watchdog  of  democ¬ 
racy,  with  respect  to  apparent  fifth  column  ac¬ 
tivities.  In  two  of  these  cases,  the  publicity 
drove  the  Nazi  agents  from  our  shores. 

The  New  York  Post  disclosed  the  addition  to 
the  German  consul’s  staff  of  Dr.  Friederich  Ried 
following  his  expulsion  from  Brazil  for  serious 
interference  with  that  country’s  internal  affairs. 
His  background  in  Brazil,  which  included  the 
training  of  storm  troopers  in  a  German  colony, 
was  an  evil  omen  for  America.  Publicity  con¬ 
cerning  his  Brazilian  activities  resulted  this  week 
in  Dr.  Ried  leaving  for  Kobe,  Japan. 

The  mysterious  activities  of  Dr.  Gerhard  A. 
Westrick,  a  Nazi  commercial  agent,  were  first 
e.xposed  by  the  New  York  Herald  Tribune.  This 
newspaper’s  enterprise  cut  short  Dr.  Westrick’s 
visit  to  this  country,  for  he  secretly  left  New 
York  last  week,  and  embarked  for  Germany  via 
Japan  and  Russia  at  Los  Angeles  on  Aug.  19. 

The  New  York  Daily  News  revealed,  on  the 
basis  of  apparently  competent  testimony,  that 
agents  of  the  Nazi  Gestapo  have  been  working 
out  of  headquarters  in  the  same  building  as  the 
German  consulate  in  Manhattan. 

In  New  York,  likewise,  we’ve  encountered  first¬ 
hand  an  attempt  to  help  defeat  any  legislation 
for  conscription  at  this  time,  made  by  an  or¬ 
ganization  frequently  accused  of  being  loaded 
with  subversive  elements.  .\t  a  street  corner 
meeting  speakers  misrepresented  the  Burke- Wads¬ 
worth  bill  as  requiring  ten  years  of  military 
training,  not  one,  and  blandly  accusing  the  news¬ 
papers  of  hiding  this  “fact”  from  the  public. 

We  realize,  of  course,  that  there  are  honest 
opponents  of  peace-time  conscription.  The  spon¬ 
sors  of  the  meeting  in  question  do  not  fall  into 
that  category.  Their  attacks  on  the  integrity 
of  new'spapers  generally  were  too  deliberate,  and 
their  appeals  to  family  emotions  in  seeking  to 
build  opposition  to  any  conscription  legislation 
now  were  too  thinly-veiled  to  disguise  their  mo¬ 
tives.  They  appeared  to  be  at  work  to  help 
keep  the  United  States  in  a  slate  of  unprepared¬ 
ness.  Such  was  the  work  cut  out  for  Hitler’s 
advance  agents  in  the  dead  democracies  of 
Europe. 


IN  INTERSTATE  COMMERCE? 

THE  National  Labor  Relations  Board  has  held 
that  the  fact  that  a  newspaper  circulates  en¬ 
tirely  within  state  boundaries  does  not  removt 
it  from  interstate  commerce.  Interstate  charac¬ 
ter,  the  board  holds,  is  given  to  its  business  by 
its  purchase  of  newsprint  and  other  supplies  from 
out-of-state  sources,  the  receipt  of  its  national 
advertising  in  part  from  out-of-state  agencies,  the 
use  of  news  serviees,  which  the  Supreme  Court 
has  ruled  are  engaged  in  interstate  commerce. 

Editor  &  Publisher  has  never  believed  that 
limiting  the  circulation  of  newspaper  arbitrarily 
within  state  lines  was  sound  procedure.  In  view 
of  decisions  by  the  Supreme  Court  and  the  Fed¬ 
eral  Trade  Commission  during  recent  years,  re¬ 
striction  of  circulation  was  not  likely  to  be  re¬ 
garded  by  these  bodies  as  a  valid  reason  for 
exemption  of  most  daily  newspapers  from  laws 
ajiplying  to  interstate  eommeree. 

Under  Supreme  Court  decisions  for  many  years 
prior  to  1933,  newspapers  were  justified  in  be¬ 
lieving  themselves  purely  local  manufacturing  en¬ 
terprises,  not  in  interstate  commerce.  They  had, 
and  have,  excellent  reasons  for  seeking  to  retain 
that  status,  but  the  outlook  is  only  for  an  un¬ 
successful  rear-guard  aetion.  If  the  present  trend 
continues,  there  is  little  commerce  conducted  in 
the  U.  S.  A.  which  will  not  be  brought  under 
broad  interstate  commerce  regulation. 

In  many  ways,  that  is  healthier  for  business 
and  for  the  country  as  a  whole  than  the  parochial 
regulation  which  many  states  are  attempting  for 
the  supposed  protection  of  their  internal  indus¬ 
tries  and  resources.  The  free  flow  of  goods  and 
information  across  political  boundaries  is  vital 
to  the  prosperity  and  growth  of  our  civilization. 
.\rbitrary,  local,  and  selfish  regulation  which 
subordinates  this  consideration  to  local  and  tem- 
jKirary  conditions  is  not  healthy.  Neither  are 
national  laws  which  foment  such  actions. 


GUILD  SHOP  AT  WORK 

FIVE  MEMBERS  of  the  New  York  Mirror  staff, 
dissatisfied  with  American  Newspajicr  Guild 
methotls,  are  organizing  a  unit  of  the  new  F  of  L 
union  on  that  paper,  similar  to  the  unit  already 
formed  in  the  New  York  Times  office.  The  guild 
unit  on  the  Mirror  doe.sn’t  like  that. 

Explaining  this  step,  the  shop  paper  of  the 
Mirror  unit  makes  this  enlightening  comment: 

“Under  the  Guild  constitution,  if  and  when 
charges  are  made,  faced,  voted  upon,  ajiiiealed, 
and  finally  disfiosed  of,  and  if  and  when  the  out¬ 
come  is  expulsion  from  the  Guild,  the  expelled 
person  is  excluded  from  collective  bargaining  pro¬ 
visions.  Where  one  of  these  provisions  is  whole 
or  partial  Guild  shop,  as  proposed  on  the  Mirror, 
the  expulsion  from  the  Guild  entails  dismissal 
without  severance  pay  from  the  expelled  person’s 
job.  Incidentally,  and  to  clear  up  a  point  which 
should  not  need  clarification  to  any  trade  union¬ 
ist — there  is  no  such  thing  as  a  resignation  from 
a  union  which  is  duly  qualified  to  contract  for 
its  members;  no  more  is  there  resignation  in  any 
field  by  a  contracting  party  from  the  commit¬ 
ments  of  the  contract.  ‘Resignations’  carry  no 
weight,  break  no  bonds.  They’  are,  however, 
constructive  evidence  of  a  member’s  intent  to 
repudiate  his  given  word.” 

In  other  words,  when  you  join  the  Guild,  you 
join  for  the  duration  of  your  stay  in  newspaper 
work.  The  fact  that  the  Guild  today  is  not  the 
Guild  you  thought  you  joined  makes  no  differ¬ 
ence.  You’re  in  and  you’d  better  keep  your 
mouth  shut. 


Chicago  Tribun:  -  New  York  News  ,S//Wm/c 


ARTHUR  W  CRAWFORD.  General  Manager  «  NEWS  BUiLOiNG  Ton 
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t<jnio  advertising  agency  man,  recently 

left  the  Texas  city  to  become  advertis-  FOLKS  WORTH 

mg  manager  of  tne  Bradenton  (Fla.)  _ 

Herald.  KNOWING 

Joseph  Heeke,  formerly  of  the  Rich- 
viond  (Va.)  Times-Dispatch  display 

clasified  advertising  department,  is  SO  MODEST  is  the  new  pi 
now  with  the  advertising  department  the  North  Carolina  Presi 
of  the  Richmond  News  Leader.  tion  that  he  was  one  of  the 

Miles  F.  P.  Dallison,  advertising  sons  attending 

manager,  Lowell  (Mass.)  Courier  Citi-  the  annual  con- 

zen  and  Evening  Leader,  was  one  of  the  vention  in  Hen- 

judges  for  the  recent  old  photograph  dersonville,  Me.,  ^ 

contest  conducted  by  the  Bon  Marche  vtho  didn’t  know  f 

department  store  in  that  city.  he  was  going  to  §  _ 

William  W.  Roe,  business  manager,  elected.  The 
Los  Angeles  Daily  Journal  (legal  pub-  nominating  com-  '  ’ 

lication)  for  44  years,  resigned  this  mittee,  headed 

week,  but  will  remain  on  the  board  Hiden  Ram- 
of  directors.  He  started  newspaper  s  e  y ,  Asheville 

work  on  the  San  Diego  (Cal.)  Sun,  (N.  C.)  ^  Citizen, 

then  owned  by  his  uncle,  Warren  Wil-  took  it  for 


PERSONAL 

MENTION 


NOBLE  D.  WELTY  on  Aug.  18  ob¬ 
served  his  25th  anniversary  as  pub¬ 
lisher  of  the  Bartlesville  (Okla.] 

Morning  Ex-  _ 

iminer,  which  he  i^||M|||ta|gg|H||||M 
Aug. 


is,  1915,  from 
the  late  Thomas 
A.  Latta.  On 
April  1,  1939,  he 
d  t  h  e 


acquire 
Bartlesville  Pub- 
lishing  Company, 

Enterprise,  eve- 
now 

p  u  b  1  i  s  h  e  s  the 

two  newspapers  D 

in  the  same 

plant,  in  addition  to  the  Sunday  Ex¬ 
aminer-Enterprise.  At  the  time  o 
the  anniversary  he  was  with  Mrs 


the  slate  was  aware  of  what  was  1 
going  on. 

There  was  some  consternation, 
therefore,  when  L.  C.  Gifford,  editor  ^ 
and  publisher.  Hickory  (N.  C.)  Daily 
Record,  was  unanimously  elected , 
president  and  couldn’t  be  foimd  for  - 
induction  into  the  office  as  is  the  press 
association  custom.  Nominator  Ram-  '< 
sey  got  on  the  telephone  and  located ; 
the  missing  president  at  his  desk  in 
Hickory.  | 

The  Daily  Record’s  publisher  is  also 
its  editor,  in  fact  as  well  as  in  name. 
Elxcept  when  he  is  away,  Ekiitor-Ehib- 
lisher  Gifford  writes  the  Record’s  edi¬ 
torials  and  not  infrequently  news 
stories.  He  was  born  near  Kokomo, 
Ind.,  on  Aug.  5,  1886.  He  started  as 
a  school  teacher,  got  into  newspaper- 
ing  as  editor  of  the  Western  News¬ 
paper  Union  in  Minneapiolis,  and 
went  on  as  publisher  of  the  Kokomo 
(Ind.)  Despatch.  He  went  to  Hickory 
in  1929  as  editor-publisher  and  five 
years  later  built  the  unique  and  high- 
Herald,  spoke  Aug.  15  to  the  School  ly  practical  plant  the  Record  now 
“  occupies. 

Mrs.  Gifford  was  Mildred  Johnson 
of  Nebraska.  They  have  two  daugh- 
jale,  city  editor,  Sapulpa  ters,  Suzanne,  just  graduated  from 

Democrat  News,  reported  Lenoir-Rhyne,  a  college  at  Hickory, 

„  ,  and  now  pinch-hitting  at  the  Record 

for  duty  with  for  an  ailing  book-keeper,  and  Sarah 

He  is  a  second  lieu-  Lee,  a  sophomore  in  Lenoir-Rhyne. 

The  new  president  of  the  NCPA 
is  no  novice  at  office-holding.  He 
served  as  vice-president  of  the  asso¬ 
ciation  five  years  ago  and  has  been 
more  or  less  continuously  on  the  exec¬ 
utive  committee. 


In  The  Editorial  Rooms 


News,  has  been  elected  a  presidential  home  with 

elector-at-large.  the  glit- 

Louis  Spilman,  editor,  Waynesboro  last^^w^lT  ^He 
(Va.)  News-Virginian,  was  the  guest  awarded  a 

speaker  at  a  joint  meeting  of  the  ^ 

Kiwanis  and  Rotary  clubs  of  Lexing-  E  &  P 

,.„,Va.,Au6.15.  Lroneously  can: 

Charles  A.  Webb,  president,  Ashe-  nected  Marlowe 
rille  (N.  C.)  Citizen-Times  Company,  ^jth  the  Indian- 
has  been  named  a  national  committee-  apolis  News  last 
man  of  the  Committee  to  Defend  week. 

America  by  Aiding  the  Allies.  John  Temple 

William  F.  Cronin,  editor,  Terre  Graves  III,  edi- 
Haute  (Ind.)  Tribune,  who  was  torial  columnist, 
stricken  with  pneumonia  last  May  Birmingham  (Ala.)  News  and  Age- 
and  had  been  a  patient  in  St.  An-  7'  ' „  IT 

thony’s  Hospital  until  about  a  month  of  Savings  and  Loan  Executives  in 
ago,  is  reported  completely  recovered  session  at  the  University  of  Arkansas, 
and  is  expected  to  resume  his  duties  Fayetteville, 
in  about  a  week.  Max 

Murray  Gregory  has  succeeded  (Okla.) 

David  G.  Holt  as  editor  of  the  Whittier  Aug.  17  to  the  U.  S.  Army  at  Fort 
(Cal.)  News,  a  position  held  by  the  Sam  Houston,  Tex. 
latter  for  20  years.  Prior  to  his  ser-  the  ar  ” 
vice  with  the  News,  Holt  was  editor  tenant. 

of  the  Fullerton  (Cal.)  Tribune  for  w.  W.  Anderson,  of  the  New  York 
two  years  and  the  Anaheim  (Cal.)  offices  of  the  Associated  Press,  will 
Herald  for  one  year.  have  his  first  mystery  novel  pub- 

Paul  C.  Johnson,  editor.  Worthing-  lished  by  William  Morrow  and  (^om- 
ton  (Minn.)  Daily  Globe  for  the  last  (Continued  on  next  page) 

four  years,  has  joined  the  University  - - — 

of  Minnesota  farm  staff  as  extension 
publicity  specialist.  Johnson  taught 
English  at  the  University  of  Iowa  1 1 

fore  entering  the  newspaper  field  in  II  I  _  I  ■■  R 


92-per-cent-riglit 

WILLIAMSON’S 

FOOTBALL 
RATINGS  AND 
PREDICTIONS 


John  Marlowe 


In  line  with  the  thrift  of  space  specially 
important  to  this  year's  newspapers, 
football's  foremost  forecaster  starts  his 
8th  successive  successful  season  with  a 
new  format  requiring  about  one-third 
the  space  hitherto  used. 

The  P.  B.  Williamson  method  of  rating 
and  prediction — 90  per  cent  right  in 
17,000  games,  92  per  cent  right  in  1939 
— will,  of  course,  remain  the  same. 

First  release  will  come  in  mid-Septem¬ 
ber.  Already  orders  have  been  placed 
by  the 

Austin  American 
I  Charlotte  Observer 
Cincinnati  Enquirer 
Columbus  Citizen 
El  Paso  Herald-Post 
Evansville  Press 
Fort  Worth  Star-T elegram 
Houston  Press 
Idaho  Falls  Post-Register 
Jackson  News 
Kansas  City  Journal 
Louisville  Times 
Memphis  Press-Scimitar 
Nashville  Banner 
I  New  Orleans  Item-Tribune 
Philadelphia  Record 
Richmond  Times-Dispatch 
St.  Louis  Star-Times 
T idsa  World 
Winston-Salem  Journal 


the  Mid-West. 

James  S.  Daley,  publisher,  West- 
tcood  Hills  (Cal.)  News-Press  for  10 
years,  has  purchased  the  Arcadia 
(Cal.)  Tribune  fiom  Will  F.  Ragan 
and  Ewing  Haas. 


Like  all  successful  products,  the  comic 
strip  Terry  and  the  Pirates  now  has  ^ 

several  imitators  imitating  the  plots, 
appearance  of  its  fascinating  characters  dWv 
and  even  its  dialogue.  These  untried 
and  unknown  comics  at  best  only  flatter 
the  original.  Insist  on  Terry,  the 
original,  pre-tested  adventure  comic. 
Constantly  supervised  by  editorial 
experts  who  are  experienced  in 
producing  original  and  successful 
comics! 

. . .  For  proofs  and  prices — WIRE 


In  The  Business  Office 


Mark  P.  JONES,  JR.,  business  man¬ 
ager  the  past  11  years,  has  suc¬ 
ceeded  J.  J.  Baugh,  whose  death  oc¬ 
curred  Aug.  8,  as  publisher  of  the 
Searcy  (Ark.)  Daily  Citizen  and 
White  County  Citizen.  He  is  a  son-in- 
iaw  of  the  late  publisher. 

W.  W.  Kitchen,  formerly  manager, 
flocfcbridgc  County  News,  Lexington, 
va.,  has  been  associated  with  the 
Warren  Sentinel,  Front  Royal,  Va., 
since  July  1.  J.  C.  Seigler,  Jr.,  ad¬ 
vertising  manager.  Sentinel,  has 
resigned  to  accept  a  post  in  Norfolk, 
va. 

Arthur  G.  Werner,  former  San  An- 


For  samples,  for  terms,  please  write  t® 
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SYNDICATE 

220  EAST  42NO  STREET 
NEW  YORK  CITY 


EDITOR 


PUBLISHER 


PERSONALS 


man,  Inc.,  New  York.  Williams  also  science  reporter  for  the  Terre  Haute 
was  a  member  of  the  Hollywood  and  Tribune. 


continued  from  page  19  Washington  offices  of  King  Features 
_ _ _ — _  Syndicate. 


pany,  Sept.  4.  It’s  titled  “Kill  One,  .  . 

Kill  Two  ”  Editor  &  Publisher,  spoke  on  “Adven-  Wisconsin,  this  month  as  an  umpire  at 

Hal  Foust,  automobUe  editor,  Chi-  ture  in  Science”  over  the  CBS  net-  the  army  maneuvers.  Lieut.  CoL 
go  Tribune,  and  Mrs.  Foust,  an-  work  Aug.  22.  commanding  officer  of 

)unce  the  birth  of  their  second  William  J.  Waters,  editorial  staff,  the  334th  Infantry  Reserves  (The 
lughter,  Lois  Beverly,  in  Evanston,  Cincinnati  Enquirer,  and  Mrs.  Waters,  Egyptian  Fusileers)  and  as  this  con- 
l  Hosnital  Aue  14.  announced  birth  of  an  eight-povmd  tmgent  was  not  called  for  service  this 


asmngton  omces  ot  King  features  Lieut.  Colonel  Oldham  PaUley,  man- 
imdicate.  aging  editor,  Marion  (Ill.)  Daily  Re- 

Jack  Price,  photography  columnist,  publican,  is  on  duty  at  Camp  McCoy, 


cago  Tribune,  and  Mrs.  Foust,  an¬ 
nounce  the  birth  of  their  second 
daughter,  Lois  Beverly,  in  Evanston, 
Ill.,  Hospital,  Aug.  14. 


^  «r  n  ’  7  1  M  boy,  Aug.  17.  summer  he  was  given  the  special  as- 

Keii  Williams,  formerly  with  New  ti  ti  i  r  •  j-*  cionmont 

York  Daily  Nems  and  Nem  York  Jour-  „.WJliain  H.  Hersler  foreign  editor,  signment 

nal,  has  Len  appointed  one  of  two  Cincin^ti  Enquirer,  has  been  elected  Frank  Brookhouser,  reporter  Phtla- 
_ ’  ..  1 _ j  e _ j  Vice-chairman  of  the  Cincinnati  Com-  delvhia  Inamrer.  has  sold  Eddie  and 


men  to  head  the  newly-formed  Radio  ..."  . 

Publicity  Department  of  H.  A.  Salz- 


delphia  Inquirer,  has  sold  “Eddie  and 


mittee  to  Defend  America  by  Aiding  the  Piano,”  a  short  story,  to  Esquire 
the  Allies.  magazine. 


EDITOR  &  PUBUSHER 

Every  Saturday  Since  1884 


Niver  W.  Beaman,  formerly  with  William  O’Donovan,  city  editor. 


the  Philadelphia  Record  and  previously  White  Plains  (N.  Y.)  Daily  Reporter, 


city  editor  of  the  Waterbury  (Conn.)  has  been  appointed  chairman  of  the 


Including  The  Journalist,  merged  1907;  Nmspaper- 
dom,  merged  1925;  The  Fourth  Estate,  merged  1927 
Titles  Patented,  Remstered  Contents  Copyrighted 


American,  has  been  named  managing  committee  on  National  Defense  of  the 


editor  of  the  Greenwich  (Conn.)  local  Civic  and  Business  Federation. 


Titles  Patented,  Remstered  Contents  Copyrighted  Time,  succeeding  Wythe  Williams,  O’Donovan  is  a  captain  in  the  State 
The  editor  &  PUBLISHER  COMPANY.  Inc.  who  resigned  some  time  ago  to  devote  National  Guard. 


Jahes  Weight  Brown,  President 
James  Weight  Brown,  Je.,  Fice  President 
Charles  B.  GuoOMUs.Treasurer 

_ Chas.  T.  Stuart,  Secretary _ 

General  Offices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 

BRyant  9.3052,  3053,  3054,  3055  and  3056 
The  Oldest  Publishers’  and  Advertisers’ 

_ Journal  in  America _ 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Managing  Editor;  Robert  U.  Brown,  Sews  Editor; 


his  entire  time  to  his  radio  engage¬ 
ments. 


Glen  Perrins,  managing  editor, 
Ogden  (Utah)  Standard-Examiner, 


Nina  Varian  Steward,  society  editor,  was  chairman  of  the  Utah  Writer’s 
Idaho  Valley  Statesman,  Boise,  has  League  convention  at  Ogden,  Aug.  11. 


been  given  a  leave  of  absence  to  be-  Qlen  W.  Naves,  Spartanburg  (S.  C.) 


come  secretary  to  Lem  Jones,  press  journal  reporter,  was  elected  vice 
secretary  for  the  duration  of  the  Wen-  president  of  the  American  Air  Mail 
dell  Willkie  campaign.  Society  at  its  recent  annual  conven- 

Gertrude  Cronin,  columnist,  Terre  tion  in  Toronto,  Canada. 

Haute  (Ind.)  Tribune-Star,  has  re-  Mark  E.  Petersen,  managing  editor, 
turned  from  Harvard  where  she  ^alt  Lake  City  (Utah)  Deseret  News, 


Walter  E.  Schneider^  Jssociau  Editor;  John  J.  Haute  (Ind.)  Tribune-Star,  has  re 
Clougber,  Stephen  J.  Monchak*  Jack  Prick,  j  #  xx  ^  U  eU 


Frank  Fehlman.  Mrs.  L.  Dare,  Librarian. 
j^Es  Wricbt  Brown,  Jr.,  Publisher:  Charles  B 
Grooues,  General  Manaf,er;  Charles  T.  Stuart, 


ROOMER,  A/aBa«fr;  Charles  "T  Stuart,  jng  the  Summer  months.  She  re- 


studied  for  an  advanced  degree  dur-  jj  P  Kretchman,  editor.  Salt  Lake 


Adpertising  Direefor;  GEOtLGEH.  SruATE,  Circulation  ®  ,  ,  j  ••  i  a  aU 

Manager;  Louis  A.  Fontaine,  Classi^d  Manager;  SUmed  her  dutlCS  this  Week  at  the 
John  Johnson,  Placement  Manager, _  Tribune -Star. 


Lro*iVjAMEfTfc"'E  .nlTEORGE*  a  JaHies  Grant,  editor.  Southeast  Ala- 
Manning,  Jr.,  1376  Sational  Press  Cluh  Bldg.,  bamian,  Ashford,  has  joined  the  Roya 

Phone  M«tropoUun  1080. - ^ Canada  following  th( 

Chicago  Editor:  George  A.  Brandenburg,  921  u:„  4-^  Uunnr^ 

London  Guarantee  and  Accident  Building^  360  North  Sale  01  his  newspaper  tO  a  buyc 

Michigan  Ave.,  Tel.  PeRrborn  6771. _ whose  name  was  liot  disclosed.  Grani 

PoLtfic  Coast  Correspondent:  Campbell  Watson,  who  has  served  tWO  years  as  pub 


g  trie  summer  montns.  one  re-  City  (Utah)  Telegram,  were  judges  in 
imed  her  duties  this  week  at  the  Utah’s  annual  biggest  liar  contest, 
ri  une-  ar.  „  ,  Donald  P.  Cole,  editorial  staff,  Fall 

James  Grant,  editor,  Soume^t  Ala~  (Mass.)  Herald  News,  has  been 


bamian,  Ashford,  has  joined  the  Royal  j^ccorded  an  honorary  membership  by 
Air  Force  in  Canada  following  the  pgjj  Lions  Club,  the  only 


sale  of  his  newspaper  to  a  buyer  membership  ever  conferred  by 

whose  name  was  not  disclosed.  Grant,  organization. 


2132  Dn-iy  Sirrtt,  Berkeley,  Cal.,  Telephone:  Thorn*  „r  *1,.*  ic  o 

wall  6557;  Ken  Taylor,  1215  North  Hobart  BouL,  bsher  of  the  Alabamian,  K  a  COUSin 


Los  Angeles,  Telephone,  Hempstead  5722.  Adver¬ 
tising  Representatioe:  Duncan  A.  Scott  &  Co.,  Mills 
Building,  San  Francisco;  Telephone  SuUer  1393; 
Western  Pacific  Building,  Los  Angeles,  Telephone 

Prospect  5319. _ 

London  Office:  Vera  Chandler,  7  St.  Martins  Mews, 
Trafalgar  Squire,  London,  W.  C.  2,  England,  Telo- 
f  'lOne:  Temple  Bar  3006.  Paris,  France  Correspou- 
dent:  BEaNHARD  Ragner,  25  Rue  Renneiuin,  Tele¬ 
phone  Etoil.  07-70.  Paris,  France,  Business  Office 
Representative:  Sydney  R.  Claree,  International 
Service,  76  Rut  dej  Petits-Champs,  Telephone  Opera 

66-27. _ 

Far  Eastern  Correspondent:  Hans  R.  Johansen, 
c-u  Osaka  Mainichi,  Osaka,  Japan  and  James  Seen, 

P,  O.  Box  107,  Chung  King,  China. _ 

Display  Advertising  rates  effective  Dec.  I,  1937 
85c  per  agate  line  or  series  of  insertions  at  follows 
I  lUnetl  1  I  6  I  13  I  26  I  52  I 


WllU  1103  OCl  l.wvr  VCOIO  OO  •  t  TT  la.  ^  J'i. 

lisher  of  the  Alabamian,  is  a  cousin  ,  "^f^^^ging  editor, 

of  Ben  Grant,  of  the  Washington  staff  ^0  years  re- 


ofTh7^socLted  Press“‘““"^  f^-ed  last  week  Murray  Gregory. 

,  ^  former  sports  editor  of  the  paper,  was 

Laurence  G.  Hanscom,  State  House  succeed  him. 


representative,  Worcester  (Mass.) 
Telegram,  and  colonel-commander  of 
Group  1  of  the  Massachusetts  Wing 


Harold  D.  Jacobs,  former  managing 
editor,  New  Bedford  (Mass.)  Stand- 


7  the  CiviliarAi^  Re:^^^^^^^  b^en  has  arrived  in  San  Juan. 

e,ected  wing  commander,  thus  putting  >^to  Rico,  where  he  is  now  as- 


Sizes  Ag.tep-im.  Time.  Times  Time.  Times  remembered  him  with  a  huge 


ms  associates  at  the  Times-Star  of-  Barbara  (Cal.)  Press. 


Page  672  S27S  $234  $220  $206  $182 
HPage  336  154  131  123  116  103 

i  KPagel  168  85  72*  68*  61*  57 

HPRgel  84  55  47*  44*  41*  37 

■/iiPRge'  42  33  28*  26*  24*  22  I 

The  single  column  forty-two  line  rate  marker  card  at 
R  cost  of  $22,  per  week  earns  as  low  a  rat*  on  a  52 
time  basis  at  any  other  schedule,  namely,  $182  per 
page;  $103  half  page;  $57  quarter  page.  *  Quarter, 
eighth  and  tixteenth  pages  mutt  be  on  definite  copy 
schedule. 


cake  mounted  with  68  candles.  Gray¬ 
son  is  nationally  known  not  only  as 


a  sports  writer  but  as  a  historian  of  ‘o  Enjoy  Reading,”  an  aid  to  ^wild- 


by-gone  Cincinnati. 

Fred  O.  Seibel,  chief  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch’s  staff  of 
artists  and  cartoonists,  with  Mrs. 


Seibel,  is  spending  his’  vacation  in  "^ly  named  secretary  to  Mayor 


Classified  Rates:  ^  per  agate  line  one  time.  70c  New  York  State,  including  Albany, 


per  agate  line  four  timet. _ 

Situations  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  (our  times  (count  five  words  to 

the  line). _ 

Subscription  Rates:  By  mail  payable  in  advance 
United  States  and  Itlaad  Poaaettiont,  $4  per  year; 
Canada.  $4.50;  Foreign,  $5.  _ 


where  he  was  for  a  number  of  years 
cartoonist  for  the  Knickerbocker 
Press. 

Arthur  U.  Spear,  business  and  finan- 


Wedding  Bells 


WOODROW  JOHNSON,  New  York 

Herald  Tribune  promotion  depart¬ 
ment,  to  Marjorie  Hutton,  L.  Bam¬ 
berger  &  Son,  Newark,  N.  J.,  adver¬ 
tising  department,  Aug.  9. 

Donald  L.  Mulford,  reporter,  Mont¬ 
clair  (N.  J.)  Times,  to  Miss  Frances  E. 
Root,  Aug.  19,  at  St.  Andrew’s  Dune 
Church,  Southampton,  L.  I. 

David  Lukens,  advertising  staff, 
Philadelphia  Inquirer,  to  Miss  Dorothy 
Leibowitz,  Aug.  11  at  Temple  B’Nai 
Jeshurun,  Newark,  N.  J. 

Joseph  F.  McCarron,  sports  editor, 
Allentown  (Pa.)  Morning  Call,  to 
Miss  Helen  Somich,  at  Allentown, 
Aug.  14. 

Robert  C.  Albright,  editorial  staff, 
Washington  Post,  to  Miss  Irma  Mary 
Smith  at  Washington,  Aug.  10. 

Edward  F.  Carr,  Boston  Globe  pho¬ 
tographer,  to  Miss  Margaret  G.  Boud- 
wyn,  Aug.  17  in  Arlington,  Mass. 

Miss  Lynn  Liske,  motion  picture 
editor.  Little  Rock  (Ark.)  Democrat, 
and  daughter  of  E.  J.  Liske,  man¬ 
aging  editor,  to  Patrick  R.  Harding, 
Little  Rock,  Aug.  19  in  St.  Andrew’s 
Cathedral  at  Little  Rock. 

John  Rogers,  reporter.  New  York 
Herald  Tribune,  to  Miss  Margaret 
Owen,  in  Eau  Claire,  Wis.,  Aug.  17. 

Marie  Krywen,  New  York  Herald 
Tribune  advertising  department,  to 
Richard  Wilson,  in  New  York,  Aug.  18. 

Kenyon  Kilbon,  foreign  news  desk. 
New  York  Herald  Tribune,  to  Miss 
Eleanor  Hughes,  in  Cambridge,  Mass., 
Aug.  10. 

Harry  Cross,  New  York  Herald  Trib¬ 
une  sports  writer,  to  Mrs.  Julia  Egan 
Cruess,  of  Great  Neck,  L.  I.,  recently 
at  Falls  Church,  Va. 

Chester  A.  Dorschner,  editor  and 
publisher,  Delavan  (Wis.)  Enterprise, 
to  Miss  Nellie  Mae  Hoffman,  Aug.  3 
at  the  Methodist  Church  in  Hebron, 
Wis.,  former  home  of  the  bride. 


him  at  the  head  of  the  five  groups  fftant  administrator  of  the  Wage- 
of  the  C.  A.  R.  in  the  state.  Hour  Law  Jacobs,  a  native  of  Michi- 

^  1  ^  .  gan,  served  on  several  newspapers  and 

Frank  Y.  (Pc^s)  Grayson,  veteran  United  Press  before  going 

baseball  editor  Ctnmnrmtt  Ttmes-Star,  the  Standard-Times,  and  left 


Special  Editions 


celebrated  his  68th  birthday  last  week,  Bedford  to  become  editor  of  the 


Charles  Lee,  literary  editor,  Boston 
(Mass.)  Herald,  is  the  author  of  “How 


ered  readers,  recently  published  by 
Waverly  House. 

Edward  F.  Hogan,  editorial  staff, 
Taunton  (Mass.)  Daily  Gazette,  was 


John  E.  Fitzgerald  of  Taunton. 

Emil  E.  Jemail,  city  editor,  Newport 
(R.  I.)  Daily  News,  has  been  elected 
chairman  of  the  Committee  on  City 
Planning  of  the  Newport  Chamber  of 
Commerce.  He  is  a  past  president  of 


Club  Rates:  The  club  rates' are  applicable  to  Press  and  Dispatch,  has  been  appointed 

all  subscriptions  in  any  one  organization—  ynanaeinp  editor  of  Markpts  weeklv 
whether  paid  for  by  the  company  or  individuals,  managing  euiior  OI  JWar/CCtS  weCKiy 


cial  editor  St.  Paul  (Minn.)  Pioneer  Chamber. 

Pres5  and  Dispatch,  has  been  appointed  .$  a  a  $  $  j  a  « 

roiinnoinrr  editor  of  MorLefc  weelrW  Ncil  Hcstcr,  telegraph  editor,  Ra- 


whether  paid  for  by  the  company  or  individuals.  or  inaiiceiA  Observer  was 

Three  subscriptions  to  separate  addresses  for  agricultural  trade  paper  published  m  (.ix.  L...J  iv euls  ana  woserver,  was 


one  year  each  or  one  subscription  for  three  South  St.  Paul  Minn, 
years,  $10;  five  or  more  subscriptions  in  one  " 

group  to  different  addresses  for  one  year  at  Howard  Barnes,  motion  picture 
$3.00  each  or  individual  Bubscriinions  for  five  critic,  New  York  Herald  Tribune,  is 


iuth  St.  Paul,  Minn.  \  speaker  at  the  annual  banquet  of 

^  the  North  Carolina  Food  Dealers  As- 
Howard  Barnes  motion  picture  gociation  convention  at  Raleigh,  Aug. 
itic,  New  York  Herald  Tribune,  is  5 


years  at  $15.00;  additional  subscpiptions  on  the  ,  ’..  ..  ,  ,..  z  ’a  ^ 

same  basis — namely  three  dollars  each.  substituting  as  drama  editor  for  Ar-  rri  »«•  ts  -j..  u  t  »  it 

Member:  The  Associated  Business  Papers,  Ad-  thuT  Folwell,  who  is  on  Vacation.  f  ^ of  the  Staff, 

vertising  Federation  of  America,  National  Edi*  -ci  i  t  t*  -o  a  j*x  GitedTlotte  (N.  C.)  News,  has  Com- 

torial  Association,  National  Better  Business  rranklin  R.  Bruns,  Stamp  editor,  pleted  a  new  novel  that  will  be  pub- 
S.ThTn7v«a«%udfted7er^^  Neui  York  Sun,  has  been  named  chair-  jished  in  April  by  Doubleday,  Doran 

follows:  ^be  publicity  committee  of  a  and  Company.  This  is  Pridgen’s  sec- 

I - Six  Month. - j— IToulDii-i  a!  ond  book. 

Ended  Paid  tribution  philatelists  to  hold  benefit  stamp  auc-  'r  _ ( _  a  ■  *  j 


■ur  Folwell,  who  is  on  vacation.  Pridgen,  member  of  the  staff, 

Charlotte  (N.  C.)  News,  has  com- 
Franklin  R.  Bruns,  stamp  editor,  pleted  a  new  no’/el  that  will  be  pub- 


witb  an  average  audited  net  paid  “A  B  C’’  as 
follows: 


Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  3L 

19.39 . 

12,227 

13,069 

1938 . 

12;i41 

I3;053 

1937 . 

11,738 

12,779 

1936 . 

10,855 

12,064 

KI35 . 

10,178 

11,906 

1934 . 

9,651 

10,607 

1933 . 

8,625 

9,819 

1932 . 

9,337 

10,488 

1931 . 

10,116 

11,190 

1930 . 

10,403 

11,417 

1929 . 

10,180 

U.S«4 

tions  this  fall,  proceeds  to  be  used  for  „  T.  Brown  former  Associated 

relief  of  refugees  in  the  European  war  Al^ny  N^  Y., 


zoZ.  ^  . . and  now  secretary  to  New  York’s  Gov¬ 

ernor  Herbert  H.  Lehman,  has  been 
Bruce  McCormick,  former  staff  commissioned  a  captain  in  the  Na- 
member,  Terre  Haute  (Ind.)  Star  and  tional  Guard  and  attached  to  the  staff 


the  Boston  Transcript  and  more  re-  of  Adjt.  Gen.  Ames  T.  Brown.  His 
cently  with  the  Hollywood  (Cal.)  commission  will  not  interfere  with  his 


News,  has  been  appointed  general  executive  department  duties. 


ORLANDO  (  Fla.)  -nMES,  “Airbase 

Welcome  Eklition,”  8  sections,  56- 
pages,  Aug.  16. 

Bern  (Ind.)  Witness,  “On  to  Elwood 
— Win  With  Willkie  Edition,”  two  sec¬ 
tions,  8-pages,  Aug.  16. 

White  Plains  (N.  Y.)  Daily  Re¬ 
porter,  Aug.  14, 12-page  tabloid  “Sum¬ 
mer  Camp  Fund  Show  Edition,”  spon¬ 
sored  by  paper. 

Waynesboro  (Pa.)  Record  Herald, 
“Tenth  Annual  School  Edition,”  16- 
page  tabloid,  Aug.  14. 

San  Diego  (Cal.)  Union-Tribune- 
Sun,  Aug.  11-12,  American  Legion 
State  convention  section,  14  pages. 

Pittsburgh  Sun  Telegraph,  Aug.  18, 
“August  Fur  Sale,”  12  pages,  tabloid. 

Richmond  (Va.)  News  Leader,  16- 
page  “Back  to  School”  section,  with 
front  page  in  two  colors  and  black. 
Aug.  20. 

Shelby  (N.  C.)  Star,  commemorating 
Cleveland  County  Centennial,  120-page 
historical  edition,  Aug.  18. 

Burlington  (N.  C.)  Times-News, 
Annual  Cook  Book,  12-page  tabloid 
supplement,  Aug.  12. 

Superior  (Wis.)  Evening  Telegram 
36-page  “Fair  Edition”  Aug.  9,  in  co¬ 
operation  with  the  26th  annual  Tri- 
State  Fair  in  Superior  Aug.  12-18. 

Kenosha  (Wis.)  Evening  News  20- 
page  special  “American  Legion  Sou¬ 
venir  Edition,  Aug.  10. 

Spartanburg  (S.  C.)  Herald- Journal 
Aug.  9,  Spartanburg  junior  civic  band 
edition,  8  tabloid  pages. 
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You  have  learned  of  plans 
for  the  celebration  of 


from  E  and  P  and 
The  A.N.P.A. 


fiu,,',  PU6,;  ,^a. 


National  Newspaper  Week 

(OCTOBER  1  to  8) 

From  coast  to  coast  and  from  Canada  to  the  lower  tip  of  Texas,  news¬ 
papers  will  celebrate,  demonstrate,  and  prove  the  power  of 

AMERICA'S  UNCENSORED  PRESS 

No  matter  how  busy  you  may  be,  you  will  get  a  thrill  by  doing  your  share. 

ON  SEPTEMBER  28TH,  EDITOR  &  PUBLISHER 
WILL  CONTRIBUTE  ITS  SHARE 


The  regular  issue  of  that  date  will  be  devoted  to 
an  unprecedented  editorial  program  in  honor  of 
NATIONAL  NEWSPAPER  WEEK.  Among  the 
exclusive  features  you  will  find: — 

Articles  on  National  Newspaper  Week,  Wm.  N. 
Hardy,  of  P.N.P.A.,  and  John  B.  Long,  of  C.D.N.A. 

An  article  by  Prof.  Alfred  McClung  Lee  on  the 
history  of  the  free  press  guaranty  in  the  Bill  of 
Rights. 

Articles  on  the  place  of  the  free  press  in  the 
Nation’s  economic  structure  by  John  Benson,  of 
the  Four-A,  and  Paul  West  of  the  A.N.A. 

Articles  by  Cranston  Williams,  A.N.P.A.,  and 
Wm.  A.  Thompson,  Bureau  of  Advertising. 

The  story  of  recent  fights  for  the  principle  of  press 
freedom  by  Col.  R.  R.  McCormick,  Chicago  Tribune. 

The  Newspaper  as  the  tribune  of  the  people — by 
Tom  Wallace,  Louisville  Times,  President  A.S.N.E. 

An  interview  with  Thomas  Mann,  German  author, 
on  the  blessings  of  a  free  press  to  one  who  has 
Lived  under  the  tyranny  of  dictatorship. 

Article  on  Mechanical  Progress  and  Improvements 
to  Newspaper  Publishing. 

Cartoons  by  noted  American  and  foreign  artists. 

Pictures  of  the  heads  of  organizations  cooperating 
in  the  celebration  of  National  Newspaper  Week. 

Interviews  with  "the  man  in  the  street,”  giving  his 
viewpoint  on  daily  newspapers. 


In  this  issue,  you  will  find  advertisements  from  the  outstanding 
newspapers  of  America — newspapers  that  have  contributed  to  the 
greatness  of  our  nation  by  serving  their  communities  with 
unfaltering  loyalty. 

If  your  paper  has  done  something  outstanding  in  its  field,  you 
should  tell  about  it  in  a  special  advertisement  in  this  issue. 

It  Is  the  Biggest  Opportunity  You  Have 
Had  in  Years 

Powerful  arguments  for  your  ad^tion  to  the  regular  subscribers 
,  of  Editor  &  Publisher,  this  issue  will 

newspaper  as  the  outstanding  be  mailed  to  the  following  people  to 
force  in  its  community.  whom  the  power  of  the  newspaper  is 

'  of  vital  importance. 

Positive  proof  of  its  influence  The  President  of  the  United  States 
^  ^  Every  Senator 

and  producing  power.  Every  Representative 

Every  Cabinet  Member 

That  is  the  kind  of  a  message  Governor 

All  Schools  of  Journalism 

that  EDITOR  &  PUBLISHER  All  State  Libraries 

will  carry  into  offices  and  homes  Nationally  Known  Met- 

where  such  a  message  will  do  Leading  Chain  Store  Organi- 

zations 

YOU  the  most  good.  Largest  Manufacturers 


Every  advertising  agency  handling  accounts  large  enough  to  be  classified 
as  ‘'NATIONAL,”  regardless  of  the  media  such  advertisers  may  be  using 
at  this  time. 

Reserve  Your  Space  Now! 

Regular  contract  rates  apply — full  page,  $275.00;  half-page, 
$154.00;  quarter-page,  $85.00;  eighth-page,  $55.00.  Forms  close 
September  25. 
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EDITOR  &  PUBLISHEeIfO 


St.  Louis  P-D  Man  Develops 
High  Speed  Color  Camera 


Japanese  List  Charges  signal  for  loud  applause  as  all  the  I 

'  iLjr  r  ^  dinner  guests  rose  to  their  feet. 

Against  M.  J,  Cox  “There  is  something  in  the  atmos- 

Offenses  by  the  late  Melville  J.  Cox,  phere  of  Indiana  that  means  much  to 
veteran  Reuters  (British)  News  Willkie  said  when  he  was  pre- 

Agency  Far  Eastern  correspondent,  sented.  Then  he  uttered  the  remark 
constituting  espionage  on  military  reporters  dashing  fron 

secrets  under  Japanese  law,  were  table  to  their  typewriters  in  the 
enumerated  in  an  official  report  issued  room  at  the  Lollis  Hotel,  a  half- 


By  JACK  PRICE 


THE  Hrs  high  speed  photos  in  nat-  find  light  from  the  flash  bulbs  domi-  ^yX  criminarAffahi  Bureau  S  X  block  down  the  street  from  the  I.O.O.F 
color  taken  outdoors  were  pub-  natmg  the  exposures.  Often  it  was  the  C„mmal  ^ire  Bureau  oM  evening's  event 

Ixshed  m  the  roto  section  of  the  St.  necessary  to  work  against  the  sun  to  was  held.  “It  was  here  I  learned  that 

Louis  Post-D«patch  Aug  11.  They  pick  up  any  of  the  daylight  Tokyo.  ^ 

were  made  by  C  mt  Murphy,  chief  of  I  have  not  yet  explored  all  the  Xe  hfadquarTers  strike  it  yourself  and  you  don’t  strike 

that  papers  photographic  staff  po^ibilities  of  he  color  speed  camera.  wLle  under  quLS^^  ioul  blows  through  stooges.” 

When  we  speak  in  term,  of  high  It  looks  like  almost  anyAing  can  be  July  »  »h>te  unher  questioning  in  an  reference  to  President 

speeds  we  mean  l/l^th  of  a  p»nd  done  w.t^.t  d^you  gn  ^fforf  “S^eXlS  report  said  Cox.  who  Koosevelt  and  Secretary  lekes,  who.  In 

or  more.  High  spee  nrintina  nfVior  natyjas  nf  a  cimilar  was  officially  found  to  have  Committed  ^  broadcast  Monday  night  had 


were  made  by  Clint  Murphy,  chief  of 
that  paper’s  photographic  staff. 


“I  have  not  yet  explored  all  the 
possibilities  of  the  color  speed  camera. 


ill  color  have  been  taken  indoors  by  printing  other  pages  of 

a  process  developed  by  this  corre-  nature. 

spondent  a  year  ago  and  also  with 

the  Edgerton  stroboscope  light.  How-  100  Enlarcfers 


was  officially  found  to  have  committed  ^  j  Monday  night  had 

suicide  while  being  questioned  by  the  asMiled  Willkie  s  challenge  to  jointly 
authorities,  possessed  records  of  the  debate  national  issues  with  Roosevelt, 
numerical  strength  of  Japanese  forces  deprived  the  two  service  clubs  of  theii 
in  China  and  their  duties  and  plans,  Suests  from  the  press  for  the  rest  ol 


WE  HAD  heard  of  the  unusual  activity  records  of  Japanese  concentrations  at  *be  ^  e^ning. 


at  the  Saltzman  factory  where  en-  a  certain  place  prior  to  the  capture  of  .  ^iiiirie  also  expressed  his  pleasure 
larging  machines  are  being  turned  out  Canton,  and  records  of  the  Japanese  appear  before  the 

like  new  pennies  at  the  mint,  so  we  naval  forces’  defense  works  at  a  cer-  folks  of  Mrs.  Willkie  s  home  town,  and 
visited  the  plant  and  discovered  the  tain  place  under  Japanese  occupation,  fben  the  meeting  was  turned  over  tc 
rumors  to  be  well  founded.  We  had  Violence  again  flared  in  Shanghai  Armstrong  of  Springfield,  Mo.,  a 

expected  that  this  shop  would  be  flll-  during  the  week.  Chan  Chin-Chong,  ijiagazine  writer  end  a  member  of  the 
ing  orders  in  half  dozen  lots  but  when  an  editor  of  the  American -owned  American  Legion  s  national  foreigr 
we  gazed  upon  the  rows  of  en-  newspaper  Ta  Mel  Wan  Poo,  died,  committee,  who  was  the  prin- 


we  gazed  upon  the  rows  of  en-  newspaper  Ta  Mel  Wan  Poo,  died, 
largers  numbering  about  100,  we  were  Aug.  21,  of  wounds  inflicted  by  an  un- 


(wspaper  Ta  Mel  Wan  Poo,  died,  ‘flafions  committee,  who  was  the  prin- 
ug.  21,  of  wounds  inflicted  by  an  un-  speaker. 

amazed.  identifl^  gunman  who  shot  him  as  he  Eat  and  Run 

It  appears  that  Uncle  Sam  is  aware  left  his  home  in  the  French  sector  But  Armstrong  addressed  a  reporter- 
of  the  necessity  of  employing  these  Aug.  19.  less  audience.  The  scribes,  who  had 

new  type  enlarging  cameras.  This,  inci-  Ku  Chin-Chung,  a  “blacklisted”  re-  partaken  of  fried  chicken,  hot  biscuits 
dentally,  proved  beyond  doubt  that  porter  for  the  newspaper  Sin  Wen  Poo,  ice  cream  and  other  delicacies,  al- 
the  Army,  Navy,  Marine  and  Air  •,vas  wounded  seriously  Saturday  night  ready  were  flashing  Willkie’s  “stooge" 
Corps  are  thoroughly  picture  conscious,  by  a  gunman.  Ta  Mei  Wan  Pao  is  a  lemarks  over  the  wires. 

While  wandering  about  the  shop  we  Chinese  language  edition  of  the  Shang-  Newspapermen  entertained  by  the 


A  black  and  white  print  from  a  color  noticed  workmen  setting  up  a  new  baj  Evening  Post  and  Mercury,  of  two  service  clubs  were  W.  C.  Murphy, 

photo  taken  by  Clint  Murphy  at  l/IOOOth  type  tripod  which  is  the  most  modern  which  C.  V.  Starr,  who  also  has  been  Philadelphia  Inquirer;  Percy  Wood, 

of  a  second  employing  six  blue  bulbs  in  of  its  kind.  The  device  is  both  port-  “blacklisted,”  is  publisher.  Chicago  Tribune;  W.  H.  Lawrence, 

connection  with  daylight  at  a  distance  of  able  and  sturdy  enough  for  studio  United  Fh-ess:  John  O’Donnell,  New 


20  feet.  purposes.  It  weighs  but  20  pounds, 

ever,  Clint  Murphy  accomplished  the  emended  reaches  a  hmght 

sam;  results  outdoors  with  a  combina-  10  feet.  The  head  may  be  tilted  at 

of  la«.n  which  he  recently  *„MtrS^h“■  is": 


perfected. 

Rather  than  try  to  give  our  descrip 
tion  of  the  devices  and  technique  em 


rack-and-pinion  operating  control  of 

In  Rushville 


uon  ox  me  uev^e.  aoo  leeimiMn.  duralumin  and  when  folded 

p  oye  we  as  latMt  dpvolnn  makes  a  small  package  considering  its 

own  story  about  his  latest  develop-  Wo  Kciiixiirc  fV,,* 


ment  which  is  as  follows:  weigm.  »e  uei.eve  u.«i  mio 

^  tripod  IS  specially  suited  for  news- 

Designed  Own  Camera  paper  photograph  studios. 

“I  am  not  at  ail  averse  to  telling 
you  the  manner  in  which  I  made  the  Dunking  Prize 
high  speed  color  pictures,  but  obvi¬ 
ously  the  technical  phases  of  the  ap-  ARTHUR  SASSE,  photographer  with 
paratus  are  in  the  course  of  develop-  fh®  New  York  office  of  International 
ment  and  I  should  not  care  to  divulge  News  Photos,  won  first  prize,  $25,  in 


them;  not  now,  anyway 
marize,  briefly: 


of  its  kind.  The  device  is  both  port-  “blacklisted,”  is  publisher.  Chicago  Tribune;  W.  H.  Lawrence, 

able  and  sturdy  enough  for  studio  ^  United  Press;  John  O’Donnell,  New 

purposes.  It  weighs  but  20  pounds,  York  News;  ’Theodore  Koop  and  Wil- 

and  when  extended  reaches  a  height  «  TJeo  ham  Ardery,  Associated  Press;  Dewey 

of  10  feet.  The  head  may  be  tilted  at  IwX  O  L.  Fleming.  Baltimore  Sun;  Macon 

any  angle  and  in  any  direction.  The  _  ^  ,  Reed,  Jr.,  Trans-Radio  Press;  James 

most  novel  feature  of  the  tripod  is  the  taQl  11  HUIl  i  QCtlCS  A.  Hagerty,  New  York  Times;  Harold 
rack-and-pinion  operating  coritrol  of  ^  Brayman,  Timmons  News  Service; 

the  extension.  ’The  entire  tripod  is  T|,>  Emmett  Crozier,  New  York  Herold 

made  of  duralumin  and  when  folded  Tribune. 

makes  a  small  package  considering  its  Rushville,  Ind.  Aug.  21 — Reporters  Lem  Jones,  Willkie’s  press  secre- 
Eize  and  weight.  We  believe  that  this  assigned  to  cover  Wendell  L.  Willkie  tary;  Jules  Dulce,  his  assistant;  and 
tripod  is  specially  suited  for  news-  v/ere  honored  with  a  dinner  here  Tues-  telegraph  and  airlines  representatives 
paper  photograph  studios.  day  night  at  a  joint  Kiwanis-Rotary  also  were  present. 

Club  meeting  but  the  newsmen  scur-  All  newsmen  were  introduced  by 
Dunking  Prize  ried  out  after  the  Presidential  can-  Everett  Watkins.  Washington  corres- 

ARTHUR  SASSE.  photographer  with  didate  suddenly  dropped  in  and  made  pondent  for  the  Indianapolis  Star. 

the  New  York  office  of  International  ^  u  u  j  u  *  j  j  ■ 

News  Photos,  won  first  prize,  $25,  in  .  Although  he  had  been  extended  an 

the  photography  contest  recently  spon-  invitation  to  at  end  the  program.  Will-  CABLE,  NOT  AIR  MAIL 

J  ,  _ 1  Aoc/n  Kie  had  said  that  his  plans  for  the  _ 

sore  y  e  nbntnoranh  cub  evening  were  uncertain  and  that  he  The  Chicago  Daily  News  reports 

ciation  for  the  best  photograph  sub-  its  correspondent,  Paul  Ghali.  in 


the  photography  contest  recently  spon¬ 
sored  by  the  National  Dunking  Asso- 


- - ,  - J.  ,  i-  t  tu  1 _ 4  _i _ ....u  evening  were  uncertain  ana  xnai  ne  -  4.^4... --r 

A  camera,  2y4  x  3I4,  of  my  own  ciation  for  the  best  photograph  sub-  know  if  he  could  be  present,  i^s  correspondent,  Paul  Ghali. 

design,  a  shutter  rebuilt  to  work  at  mitted  showing  an  individual  dunking  ^  Lockwood  citv  school  superin-  Vichy,  France,  has  been  cabling 


very  high  speeds,  and  an  improve-  donuts. 

ment  on  the  electrical  flash  bulb  syn-  ■ 

chronizing  apparatus  we  have  been  'U’rrnri  Procc  Irtr 

using  on  the  Post-Dispatch  for  a  num-  'JoSo  nanu  lOI 

l^r  of  years.  You  rnay  recall  this  Printing  AnniverSarV 
device  which  was  the  first  to  be  used  .... 


cn  a  newspaper.  .  , ,  ,  ,  ■  t. 

“The  new  General  Electric  blue  -An  old  hand  pre^  saw  service  here 
bulbs  were  used  with  daylight  Koda-  recently  as  the  Daily  Journal  ob- 
chrome  film.  I  also  used  some  of  the  f^rved  the  500th  anniversary  of  the 
Wabash  blues.  This  combination  makes  invention  of  printing. 


International  Falls,  Minn.,  Aug.  19 


L.  A.  Lockwood,  city  school  superin-  vicny,  i?  ranee,  has  been  cabling  nis 
tendent,  was  extending  a  welcome  to  copy  regularly.  It  ^  was  reported  er- 
the  visiting  reporters  in  behalf  of  the  roneously  in  an  article  by  Percy  Nw 
two  service  clubs  when  Willkie  un-  .  Ii’om  Vichy  (E.  &  P.,  Aug.  17,  page  7) 
expectedly  strolled  in  the  room,  just  fhc  Chicago  Daily  News  cor¬ 
at  the  conclusion  of  the  meal.  respondent  was  “recently  restricted  to 

The  candidates’  appearance  was  the  airmailing. 


high  speed  color  outdoors  compara¬ 
tively  easy  in  that  you  may  supple- 


The  ancient  machine,  packed  into 
this  wilderness  country  when  A.  M. 


ment  the  daylight  with  as  many  bulbs  Greeley  founded  the  Big  Fork  Com¬ 
as  you  wish.  The  lack  of  speed  in  pass  at  Big  Falls  in  1903,  was  resur- 


Kodachrome  is  still  a  big  handicap. 

“Computing  exposures  presents  a 
problem.  Perhaps  it  will  be  interest- 


rected  to  perform  the  printing  of  a 
souvenir  edition.  Gene  Holler,  an  In¬ 
ternational  Falls  printer  for  38  years. 


ing  if  I  tell  you  how  I  went  about  it.  operated  the  machine  in  the  Journal 
I  have  an  old  Multispeed  that  has  been  front  office.  Name  of  each  guest  was 
lebuilt  to  withstand  ultra-fast  ex-  imprinted  on  his  copy  by  means  of  a 
posures.  A  dash  pot  takes  up  the  linotype  slug  insterted  above  name- 
smash  at  the  end  of  the  exposure,  and  plate.  Slug  was  presented  to  visitor 
does  much  to  keep  the  shutter  from  after  copy  printed. 


flying  apart.  A  shutter  speed  some¬ 
what  in  excess  of  a  thousand  (ocillo- 


More  than  700  persons  registered  at 
three  open-house  sessions.  Event  was 


graph  measurement)  was  selected  to  significant  because  of  recent  remodel- 
stop  movement  on  the  divers.  Various  ing  of  entire  plant  and  installation  of 
numbers  of  flash  bulbs  were  fired  with  several  new  pieces  of  equipment,  in- 
this  speed  until  an  exposure  was  ap-  eluding  Kelly  Clipper  press  and  Miehle 
proximated  at  a  given  distance.  This  vertical. 

was  made  coincidental  with  sunlight  Paul  A.  Anderson  is  editor  of  the 
outdoors.  It  was  quite  surprising  to  Journal. 


•  BE  PREPARED  to  get  the  difficult 
shot — the  kind  your  editors  like.  Be 
ready  with  a  wide-angrle  lens  or  a 

DALLMEYER  TELEPHOTO 

All  news  photoirraphers  know  that 
MEDO  caters  especially  to  their  needs, 
with  larg-e  stocks  on  hand  and  quick 
delivery  of — 

•  SPEED  GRAPHICS,  GRAFLEX. 

AND  OTHER  FAST  CAMERAS 

•  ALL  KINDS  OF  LENSES 

•  FLASH  EQUIPMENT 

•  PLATES.  FILMS.  PAPERS. 

•  FILTERS.  SUNSHADES.  TRIPODS 
AND  ALL  PHOTO  EQUIPMENT 

Medo  is  the  place  to  pet  what  you 
need — when  you  need  it.  Phone  or 
wire  us. 

mEDO 


15  WEST  47th  ST. 


NEW  YORK  CITY 


HOES 


ROUTERS 

flat  and  curved 

SAW  TABIE-TBIMMEB 
JIG  SAW-DBIll 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

_  R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York.  N.Y. 
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NEWSPAPER  PROMOTION 
REVIEW 


i 


By  T.  S.  mVIN 

National  Newspaper  Week 
\’0T  far  off,  as  the  promotion  calen¬ 
dar  runs,  is  National  Newspaper 
Veek,  Oct.  1-8.  The  week,  as  you 
oubtless  know,  is  being  sponsored  by 
he  Newspaper  Association  Managers, 
he.,  which  is  comprised  of  the  ex¬ 
ecutive  officers  of  some  25  national, 
state  and  regional  publishers’  asso- 
iations.  It  is  hoped  that  during  the 
veek  every  newspaper  in  the  country 
vill  do  something  “to  impress  the 
reading  public  with  the  important  part 
he  newspaper  plays  in  the  social  and 
K»nomic  life  of  the  nation.” 

Ordinarily  we  are  opposed  to 
weeks.”  They  are  a  publicity  device 
vhich  has  been  overdone  so  much 
•hat  it  has  lost  its  potency.  Yet  if 
my  group  can  restore  the  magic  to 
he  “week”  idea  and  utilize  it  to  its 
iullest  value,  the  newspapers  of  this 
."ountry  can.  If  only  half  the  news¬ 
papers  of  the  country  do  something 
a  support  of  the  objective  of  National 
!lewspaper  Week,  it  will  still  stand  as 
one  of  the  greatest  public  relations 
xrhievements. 

This  is  a  particularly  opportune  year 
•jo  stage  such  a  week,  too.  With  a 
war  abroad,  a  defense  program  and  a 
presidential  election  at  home,  the  de¬ 
pendence  of  the  public  upon  their 
newspapers  is  greater  than  ever.  To 
make  readers  and  advertisers  aware 
of  this  dependence  is  an  objective  that 
challenges  the  best  in  every  promo¬ 
tion  man  and  woman  in  the  nation. 

This  year  also  marks  the  500th  an¬ 
niversary  of  printing.  And  great  as 
have  been  the  accomplishments  of 
printing  in  other  directions,  the  mod¬ 
em  daily  newspaper  still  stands  as 
the  greatest.  Here,  too,  is  a  theme 
to  be  played  on  during  National  News¬ 
paper  Week  that  should  inspire  the 
creative  imagination  of  everyone  en¬ 
gaged  in  newspaper  promotion. 

For  years  we  have  preached  the 
idea  of  united  effort  to  sell  the  news¬ 
papers  of  America  to  America.  Yet 
only  now  is  an  effective  approach  to 
that  idea  being  made  by  the  Bureau 
of  Advertising  under  the  able  inspira¬ 
tion  and  direction  of  George  Ben- 
neyan,  the  Bureau’s  research  and  pro¬ 
motion  manager.  The  goal  is  still  far 
3^ad.  It  is  to  be  hoped  that  Na¬ 
tional  Newspaper  Week  will  acceler¬ 
ate  our  steps  toward  it. 

Within  the  next  few  weeks,  a  flood 
of  material  prepared  by  various  groups 
and  organizations  intended  for  the 
promotion  of  National  Newspaper 
Wwk  should  hit  your  desks.  Much 
pf  it  will  be  good.  Much  of  it  will  be 
indifferent.  The  best  contribution  you 
pan  make  to  the  success  of  the  week 
■s  to  plan  a  promotion  for  it  that 
^st  fits  your  local  situation. 

Only  the  other  day  we  had  a  note 
from  Bradford  Wyckoff  of  the  Troy 
fN-  Y.)  Record,  president  of  the  Na¬ 
tional  Newspaper  Promotion  Associa¬ 
tion.  “I  believe  all  of  us  in  the  field 
pf  promoting  newspapers,”  he  said, 
need  to  do  a  lot  more  thinking.  For 
the  newspaper  has  advantages  which 
no  other  media  can  match — but  we’ve 
none  a  poor  job  of  finding  out  what 
they  are  and  an  even  poorer  job  of 
telling  others  what  they  are.” 

Perhaps  with  the  idea  of  the  week 
I  to  spur  us  on  we  can  do  some  of  that 
I  thinking  now.  It  should  be  well  worth 
!  while. 

Years  of  Printing 

^  ponnection  with  the  celebration 
this  year  of  the  500th  anniversary 
printing,  Brad  Wyckoff  sends  us  a 


campaign  of  advertisements  currently 
being  run  in  the  Troy  Record  built 
aroimd  the  theme,  “It  pays  to  put  it 
in  print!”  Utilizing  art  available  from 
the  stock  services,  the  layouts  display 
imagination  and  the  copy  is  simple, 
forceful  and  persuasive.  One  head¬ 
line  especially  caught  our  fancy, 
“Phooey  on  honorable  ancestors!”  The 
idea  is  that  tradition  alone  doesn’t 
mean  a  thing;  it’s  today’s  results  that 
count.  But  the  whole  campaign  is 
good. 

Lucky  Louisville 

JUST  to  give  you  an  idea  of  what 
the  national  defense  program  is  go¬ 
ing  to  mean  to  business,  the  Louisville 
(Ky.)  Courier- Journal  sends  out  a 
booklet  showing  that  it  will  add  $37,- 
000,000  in  spendable  income  in  its 
market  alone  during  the  coming  year. 
That  is  an  increase  of  37.7% — some¬ 
thing  to  tempt  national  advertisers. 
The  booklet,  by  the  way,  is  quite  an 
attractive  job,  well  written  and  nicely 
designed.  And  its  argument,  ably 
supported  by  the  figures,  is  unas¬ 
sailable. 

Stuff  and  Stuff 

HERE  we  were  just  beginning  to  get 
our  rheumatic  old  bones  warmed 
out  in  the  summer’s  sun  when  Tom 
Kenney  comes  along  and  blows  a 
chill  blast  over  us.  He  sends  us  the 
1940  football  schedule  now  being  dis¬ 
tributed  by  the  Newark  (N.  J.)  Eve¬ 
ning  News.  It’s  the  first  one  to  hit 
our  desk,  and  it’s  a  good  one,  listing 
college,  pro  and  school  games,  giving 
coach’s  names,  team  captains,  school 
colors  and  school  nicknames  as  well 
as  signals,  rules,  highlights,  formations 
and  last  year’s  scores.  Brother  Ken¬ 
ney  believes  it’s  one  of  the  best  good¬ 
will  promotions  a  paper  can  do,  one 
that  takes  a  lot  of  work  but  pays  off 
well  for  the  little  it  costs. 

Don  May  of  the  Chicago  Daily  News 
promotion  staff  sends  us  a  proof  of  a 
full  page  ad  for  which  he  did  the  lay¬ 
out,  type  and  art  and  of  which  he 
seems  quite  proud.  The  page,  he 
tells  us,  caused  considerable  comment 
in  typographic  circles  in  Chicago.  And 
well  it  might.  It’s  a  beaut  of  a  page 
that,  in  design,  carries  out  the  idea 
of  the  headline,  “Like  a  pebble 
dropped  in  still  waters.”  Copy  tells 
the  story  of  the  pebble,  a  piece  by  the 
News’  book  editor.  Sterling  North,  at¬ 
tacking  the  color  comic  magazines  as 
a  crime  against  America’s  children. 
The  piece  aroused  nation-wide  com¬ 
ment,  a  fine  example  of  the  editorial 
power  wielded  by  the  News.  Brother 
May  deserves  a  big  hand  for  his  share 
in  the  page.  But  as  an  ad,  we  think 
its  effectiveness  would  have  been  con¬ 
siderably  heightened  if  the  copy  had 
.  been  about  half  as  long. 

Workmen  Recognized 
“Here’s  an  idea  that  worked  with 
unusual  success  at  the  dedication  of 
the  new  Star  Journal  plant,”  writes 
Joyce  Swan  from  Minneapolis.  “Small 
certificates  of  appreciation  were  given 
to  each  of  the  450  men  who  con¬ 
structed  the  building,  and  large  cer¬ 
tificates  to  each  of  the  40  foremen. 
Certificates  were  signed  by  the  gen¬ 
eral  chairman  of  the  Citizens  Com¬ 
mittee  for  the  500th  Anniversary  of 
Printing,  which  sponsored  the  dedi¬ 
cation  of  the  building;  by  John 
Cowles,  president  of  the  Star  Journal; 
and  by  the  president  of  the  Building 
Trades  Council.  To  our  knowledge, 
this  is  the  first  time  any  similar  recog¬ 


nition  has  been  given  to  workmen  on 
a  building,  and  the  effect  was  very 
fine.” 

Dan  M.  Bowmar  Jr.  sends  us  a 
folder  the  Lexington  (Ky.)  Herald- 
Leader  has  just  issued  reporting  the 
1940  population  figures  for  Central 
Kentucky  cities.  Usually  such  fold¬ 
ers  are  addressed  to  national  adver¬ 
tisers.  This  is  addressed  to  local  ad¬ 
vertisers.  “Reason,”  he  tells  us,  “is 
that  every  store  here  draws  some 
trade  from  out-of-town  and  as  much 
as  50%  of  the  trade  at  some  stores 
comes  from  nearby  cities  and  coun¬ 
ties. 

“Hence,  nearly  every  business 
man  wants  these  figures  and  wants 
them  now  instead  of  waiting  for  the 
Census  Bureau  publication.  Probably' 
other  small  cities,  with  a  business  set¬ 
up  similar  to  that  in  Lexington,  will 
find  the  idea  a  goodwill  builder  and 
a  good  opportunity  to  put  over  a  sales 
message.” 

■ 

Veteran  Coast  Sports 
Writer  Retires 

Eldward  Randolph  Hughes,  sports 
writer  for  the  San  Francisco  Chronicle 
since  1917,  has  retired  after  several 
decades  of  newspaper  work  which  be¬ 
gan  with  him  as  printer’s  devil  for 
Macon  (Mo.)  Times  about  1890. 

Hughes,  who  is  Ed  to  all  San  Fran¬ 
cisco  newspaperdom  but  who  will  rake 
coals  all  over  anyone  who  lands  in 
his  favorite  chair  in  the  San  Francisco 
Press  Club,  went  to  the  far  west  in 
1894. 

Mr.  Hughes  joined  the  Seattle  Post- 
Intelligencer  in  1894,  then  went  to  the 
Seattle  Times  for  a  12-year  term  as 
sports  editor. 

He  joined  the  Chronicle  in  1917, 
and  has  served  that  paper  since  ex¬ 
cept  for  a  short  period  as  sports  edi¬ 
tor  of  the  Los  Angeles  Examiner  in 
1919. 

Friend  of  such  football  coaches  as 
Gil  Dobie  and  the  late  Andy  Smith, 
he  covered  all  varieties  of  sports 
events  for  years.  Recently  he  has 
served  as  the  Chronicle’s  baseball 
editor. 

HOLE-IN-ONE  CONTEST 

The  Winnipeg  (Man.)  Free  Press 
sold  a  total  of  advertising  inches 
to  local  merchants  who  offered  prizes 
in  a  hole-in-one  contest  conducted  by 
the  paper.  The  ads  were  grouped 
around  the  announcement  of  the  con¬ 
test  including  rules  and  listing  of  all 
the  local  golf  clubs  in  a  %-page 
spread.  The  contest  remains  open 
until  a  member  of  one  of  the  clubs 
listed  makes  a  hole-in-one.  It  must 
be  made  while  playing  a  full  18  holes. 
Cards  have  to  be  turned  in  with  veri¬ 
fication  by  two  persons. 


English  Censors 
Criticized  Again 

The  English  censor’s  nine-hour  de¬ 
lay  of  descriptions  of  Aug.  16  air  bat¬ 
tles  in  the  London  area  from  trans¬ 
mission  to  the  United  States  and 
Canada  drew  editorial  protests  Mon¬ 
day  from  the  London  Ti’mes  and  the 
Daily  Telegraph,  according  to  an  As¬ 
sociated  Press  dispatch. 

The  papers  asserted  that  what  they 
called  “lying”  German  accounts  should 
not  be  allowed  to  gain  the  main  atten¬ 
tion  in  the  press  across  the  Atlantic 
for  lack  of  news  from  Britain. 

The  Daily  Telegraph  used  the  cap¬ 
tion  “The  Lie  Must  Not  Win  Again” 
and  termed  the  delay  in  releasing  the 
news  for  transmission  a  “grave  error.” 

“There  should  be  no  such  delay  in 
organizing  a  counter-offensive  to  the 
blitzkrieg  of  lies,”  it  added. 

The  Times  said  “lies  should  not  have 
the  field  to  themselves  even  for  an 
hour.”  It  complained  that  American 
correspondents  were  prevented  from 
cabling  their  stories  “until  a  ridicu¬ 
lously  late  hour.’ 

News  of  Aug.  17  raids  went  to  North 
America  even  before  the  “all  clear” 
signal  was  sounded,  it  was  stated. 

■ 

Ad  Bureau  Compares 
Dailies  to  Outdoor 

A  comparison  of  billboard  poster 
costs  with  daily  newspaper  costs  in 
the  six  Western  states  served  by  the 
Pacific  Coast  Division  Bureau  of  Ad¬ 
vertising — California,  Oregon,  Wash¬ 
ington,  Idaho,  Nevada,  Arizona — gives 
daily  newspapers  spectacular  advan¬ 
tages,  according  to  a  study  released  by 
H.  C.  Bernsten,  Pacific  Coast  Bureau 
general  manager. 

This  study  presents  the  economy  of 
using  daily  newspapers  when  the  two 
media  are  compared  to  see  how  much 
newspaper  linage  could  be  bought  for 
the  cost  of  a  representative  outdoor 
showing. 

The  net  cost  of  an  annual  Repre¬ 
sentative  Showing  on  the  1,720  regu¬ 
lar  posters  and  292  illuminated  in  the 
six  above  states,  totals  $327,285.36. 

Applying  this  expenditure  to  news¬ 
paper  advertising  instead  of  billboards, 
that  money  would  buy  22,689  lines  of 
advertising  annually  in  every  one  of 
the  194  daily  newspapers  in  the  six 
states,  Mr.  Bernsten  reports. 

a 

TO  INCREASE  POWER 

The  Federal  Communications  Com¬ 
mission  has  authorized  WBEN,  radio 
station  of  the  Buffalo  Evening  News, 
to  increase  its  power  to  5,000  watts, 
unlimited  time.  It  has  been  operating 
on  5,000  watts,  daytime  only,  being 
limited  to  1,000  watts  at  night. 


CASTING  OPERATIONS  WERE 

THE  “ROTTLE  NECK”  OF  DELAY 


ft 


T  MPOSSIBLE,  it  seemed,  to  strike 
^  the  needed  pace  in  the  press  time 
rush.  There  was  talk  of  another 
caster,  more  room,  expensive  re-ar¬ 
rangements.  Then  a  new  hand  said 
that  where  he  had  worked  they  saved 
time  by  never  throwing  back  first 
casts.  They  used  Certified  Mats.  And 
so  another  Certified  user  is  in  the 
making. 


iiiiJL 


CERTIFIED  DRY  MAT  CORPORATION,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  V, 
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Two  Sea-Going  Newsmen 
Get  Exclusive  on  Nazis 


By  STEPHEN  J,  MONCHAK 


A  COUPLE  of  youthful  sea-going  re¬ 
porters  anchored  in  New  York  last 
week  with  an  exclusive  series  of  ar¬ 
ticles  on  how  the  Nazis  are  perfecting 
a  refueling  network  in  the  Western 
Caribbean  to  serve  their  submarines 
and  armed  raiders  in  preparation  for 
a  naval  offensive  off  the  coast  of  Cen¬ 
tral  America,  vital  defense  area  of  the 
Western  Hemisphere. 

Because  one  of  the  team  is  a  brother 
of  Ernest  Hemingway,  famed  author 
and  newsman  who  has  written  for  syn- 
djcation,  they  hastened  to  North 
American  Newspaper  Alliance  with 
their  series,  and  this  week  the  first 
of  six  of  their  articles  appeared  in 
NANA  -  serviced  newspapers  from 
coast-to-coast. 

Call  it  a  "Snoop  Cruise" 

The  two,  who  took  the  six-weeks’ 
“snoop  cruise,”  as  they  refer  to  it,  to 
gather  the  material  for  the  articles, 
are  Leicester  Hemingway  and  Anthony 
Jenkinson,  both  with  newspaper  ex¬ 
perience.  However,  this  is  their  first 
effort  at  syndication. 

Sailing  thousands  of  miles  in  little- 
knovm  waters  in  their  12-ton,  40-foot 
schooner,  “Blue  Stream,”  the  two  were 
the  first  U.  S.  newsmen  to  cover  the 
V/estern  Caribbean  since  the  outbreak 
of  the  European  war  last  year,  and 
were  the  only  newsmen  ever  to  have 
visited  certain  of  the  outer  islands — 
including  the  Corn  Islands,  the  United 
States’  least-known  possession. 

In  .getting  their  story  they  had  to 
meet  worse  problems  than  tropical 
storms,  they  wrote.  They  were  shot 
at,  offered  bribes  and  were  repeatedly 
searched. 

Went  at  it  Cold 

Combining  a  keen  sense  of  news 
values  with  a  yen  for  adventure,  the 
two  teamed  up  early  this  year  and 
planned  the  trip.  'They  went  at  it 
cold,  with  no  assurance  that  they 
eould  sell  what  they  found. 

Hemingway,  25,  is  a  former  Chicago 
Daily  News  reporter.  When  he  was 
picture  editor  of  Country  Home,  he 
was  considered  one  of  the  youngest 
successful  major  magazine  executives 
in  the  country. 

Jenkinson,  27,  reported  the  Sino- 
Jap  war  for  the  London  Daily  Sketch 
in  1938.  Last  year,  he  took  a  5,000- 
mile  “snoop  cruise”  through  the  Medi¬ 
terranean  for  the  London  Daily  Ex¬ 
press  in  a  nine-ton  sloop,  “La  Mucha- 
cha.”  He  is  the  author  of  two  books. 

At  present,  according  to  Bertram 
Zilmer,  NANA  editor,  the  two  are 
cooking  up  another  expedition,  the 
nature  of  which  they  won’t  divulge 
yet.  They  expect  to  stay  in  New 
York  for  a  few  weeks,  however,  be¬ 
fore  sailing  off. 

The  Signals  Got  Crossed 
WHEN  the  McNaught  Syndicate  comic 
strip  “Joe  Palooka”  shifted  from  the 
Seattle  Star  to  the  Seattle  Times  July 
22,  Palooka  was  about  to  engage  in  a 
championship  fight. 

Aug.  13  the  Star  ran  the  following 
box  on  the  front  page: 

PALOOKA  WINS 
Joe  Palooka  fans  who  miss 
the  dumb  prize  fighter’s  antics 
on  the  comic  page  will  be 
happy  to  learn  that  he  won  his 
fight  with  Balonki  by  a  knock¬ 
out — as  usual. 

Only  trouble  is:  the  Star  was  looking 
at  advance  proofs.  The  fight  wasn’t 
“scheduled  to  end”  in  the  Times  strip 
until  four  days  later. 


“Superman"  in  Pictures 

“SUPERMAN,”  the  column  is  told,  is 
shortly  going  into  motion  pictures. 
Transactions  have  now  been  con¬ 
cluded  with  Fleischer  Studios  to  pro¬ 
duce  motion  picture  cartoons  based 
on  the  Jerry  Siegel-Joe  Shuster 
character,  distributed  internationally 
by  McClure  Newspaper  Syndicate. 

Personals 

ADELE  GARRISON  this  month 
marks  completion  of  25  years  of 
writing  her  continued  story,  “Mar¬ 
riage  Meddlers,”  _ 

for  King  Fea¬ 
tures  Syndicate. 

In  that  time,  she 
has  written  more 
than  8,000,000 
words  in  this 
longest,  never  - 
ending  novel. 

Now  in  her  six¬ 
ties  in  good 
health.  Miss  Gar¬ 
rison  has  no  in¬ 
tentions  of  let¬ 
ting  the  story  be 
snuffed  out.  In 

fact,  she  says:  “The  exigencies  of  this 
novel  forbid  that  they  ever  shall  be¬ 
come  real  ashes.”  .  .  .  Jack  Dille,  Jr., 
National  Newspaper  Service,  Chicago, 
has  completed  30  days’  training  at  the 
CMTC  camp  at  Fort  Sheridan,  Ill., 
and  has  written  a  series  of  six  articles 
on  his  camp  experiences,  which  NNS 
has  distributed.  .  .  .  Louise  W.  White, 
managing  editor,  Anglo  News  Service, 
informs  us  she  recently  formed  a  new 
syndicate,  the  Make  -  Your  -  Own  - 
Craft  Syndicate,  headquartered  in 
New  York  with  offices  at  42  East  50th 
Street.  She  is  editor  and  Laura  S. 
Taylor  is  designer.  .  .  .  Watson  Davis, 
director.  Science  Service,  and  editor. 
Science  News  Letter,  received  the 
Goodrich  Award  for  Distinguished 
Public  Service  at  a  ceremony  honor¬ 
ing  him  at  the  New  York  World’s 
Fair  Aug.  8.  .  .  .  Bob  Ripley’s  King 
Features  Syndicate  “Believe  It  Or 
Not”  series  returns  to  the  air  over 
CBS  beginning  Sept.  13.  .  .  .  Begin¬ 
ning  Aug.  12,  a  commercial  sponsor 
ever  the  Chicago  Tribune’s  radio  sta¬ 
tion  WGN,  includes  a  daily  quotation 
on  his  program  from  Anne  Hirst’s 
McClure  Newspaper  Syndicate  col¬ 
umn  of  advice.  .  .  .  Harold  Hamil,  for 
nine  years  managing  editor  of  the 
Hastings  (Neb.)  Daily  Tribune,  has 
joined  the  AP  Feature  Service  staff  as 
editor  in  charge  of  production  on  the 
afternoon  paper  news  feature  pages. 
.  .  .  Bob  McNitt,  editor,  McNaught 
Syndicate,  has  been  appointed  pub¬ 
licity  director  of  the  “Wake  Up  Amer¬ 
ica  Committee,”  organized  to  help 
arouse  America  to  its  immediate  ne¬ 
cessity  for  defense.  Some  of  the  big¬ 
gest  names  in  newspaperdom  are 
members  of  the  committee. 


HAZEL  M'DONALD  HOME 

Hazel  MacDonald,  Chicago  news¬ 
paper  reporter  who  became  an  accred¬ 
ited  war  correspondent  with  the  Allied 
forces  in  France,  has  returned  to 
U.  S.  and  is  now  doing  general  assign¬ 
ments  for  the  Chicago  Times.  Miss 
MacDonald,  formerly  a  reporter  for 
the  Chicago  Evening  American,  went 
to  France  at  the  outbreak  of  the  war 
and  became  a  staff  writer  for  the  Chi¬ 
cago  Times. 


TRffiUNE  WRITER  HOME 

May  Birkhead,  Chicago  Tribune  cor¬ 
respondent  in  Europe,  who  lived  in 
Paris  for  29  years  and  witnessed  the 
German  march  into  the  French  capi¬ 
tal,  returned  to  U  S.  last  week  aboard 
the  liner  Excambion.  She  told  of  the 
downfall  of  the  French  nation  and  of 
her  harrowing  trip  out  of  German- 
occupied  France.  Her  flight  from 
France  reached  its  climax  when  she 
and  two  companions  were  seized  as 
spies  because  of  their  efforts  to  ob¬ 
tain  gasoline  for  their  automobile. 
Later  they  were  released  by  German 
officers  and  were  given  the  much- 
needed  gasoline  with  profuse  apolo¬ 
gies  on  the  part  of  the  Germans. 

■ 

LaGuardia  Stars 
As  "Columnist" 

At  World's  Fair 

Mayor  Puts  on  Act 
At  Working  Press  Day  . . . 
Hits  Obscene  Magazines 

A  one-man  gridiron  show  put  on 
by  Mayor  Fiorello  H.  La  Guardia 
featured  Working  Press  Day  at  the 
New  York  World’s  Fair  Aug.  19, 
when  the  reporters  and  photographers 
who  have  covered  the  exposition  cele¬ 
brated  “a  World’s  Fair  day  to  end  all 
World’s  Fair  days.” 

The  versatile  “mayor  of  a  thousand 
roles”  outdid  himself  in  his  histrionic 
demonstration  of  how  a  newspaper 
column  about  the  Fair  should  be 
done.  He  unmercifully  rattled  all  the 
skeletons  that  the  Fair  family  has 
striven  to  keep  hidden  in  the  closet 
and  imitated  a  movie  type  of  reporter, 
demanding  four  Scotch  and  sodas  dur¬ 
ing  the  course  of  dictating  his 'Column 
and  trying  to  date  up  the  pretty 
stenographer  who  was  taking  notes. 

Introduced  in  grandiloquent  man¬ 
ner  by  Grover  Whalen,  the  Fair’s 
president,  who  praised  the  press  for 
its  cooperation,  the  Mayor  immedi¬ 
ately  put  things  on  a  different  plane 
by  announcing  that  “unlike  Grover, 
I  am  going  to  tell  the  truth.” 

“You  know,”  he  continued,  “I  don’t 
get  along  with  the  press  very  well. 
Today,  though,  I  want  to  call  a  truce 
— it’s  your  day  off.  In  return  for  it, 
I  think  you  ought  to  lay  off  me  for 
about  six  months. 

“I’ve  waited  plenty  long  for  this 
chance,”  grinned  the  Mayor  as  he 
yanked  off  his  coat,  sat  in  front  of  a 
typewriter,  and  yelled  for  a  drink. 
“Now  let  me  show  you  how  you  peo¬ 
ple  of  the  press  cover  the  Fair.” 

Snatching  his  drink  from  the  waiter. 


"Columnist”  La  Guardia  started  of 
yawning.  “Ho  hum,”  he  ho-humined, 
“I  wonder  what  that  louse  Grove 
Whalen  is  doing  today.”  He  gulped 
his  drink,  made  a  face  and  said 
“Transportation  here  is  lousy.  Guess 
I'll  have  to  write  that  column— nee 
the  deadline  now.” 

Grover  Whalen  was  razzed  withoc 
mercy  for  his  alleged  love  for  beinj 
photographed — only  the  Mayor  didnt 
use  the  word  “alleged.”  Mr.  Whale: 
blushed,  and  he  blushed  again  whe; 
the  Mayor  spoke  of  the  “highl: 
scented  perfume  with  which  he  e 
always  adorned.”  As  he  concludec. 
the  Mayor  admitted  that  his  colunu 
“might  have  to  be  edited.” 

The  newspapermen  registered  in  th; 
guest  book  at  the  Federal  Building, 
rode  over  to  visit  the  Mayor  at  tk 
World’s  Fair  Summer  City  Hall,  ani 
between  tours  attended  a  luncheon  s 
Perylon  Hall  and  a  dinner  at  tk 
Terrace  Club.  Once  they  deserted  a 
too  slow  the  plush-seated  “royal  trac¬ 
tor  train”  in  which  the  King  ani 
Queen  of  England  rode  last  yea: 
crowded  into  a  rubberneck  bus,  ani 
persuaded  their  police  escort  t 
blow  his  siren  in  violation  of  all  Far 
rules. 

Mayor  La  Guardia  on  Monday  als; 
delivered  an  ultimatum  to  39  maga¬ 
zine  dealers,  warning  them  that  i 
filthy  magazines  were  not  taken  of 
newsstands  through  their  cooperatior. 
he  would  treat  objectionable  publica¬ 
tions  as  sewage  if  other  means  failec 
to  remove  the  magazines  from  circu¬ 
lation  in  New  York.  In  laying  dowi 
the  law  he  said  he  was  not  bein^ 
prudish  about  the  matter  but  he  wa‘ 
anxious  to  check  the  juvenile  delin¬ 
quency  which  he  said  resulted  frort 
the  reading  of  sensational  publication: 
by  children. 

“There  is  no  remote  suggestion  of 
censorship  here,”  he  told  the  dealers 
assembled  before  a  large  panel  cov¬ 
ered  with  22  lurid  magazine  covers. 
“The  constitutional  provisions  for  a 
free  press  are  not  applicable  to  plain 
filth  and  smut.  I  want  to  tell  the 
news  distributors  especially  that  we 
will  not  tolerate  any  monkey  busi¬ 
ness.  The  news  distributors  are  more 
guilty  than  the  publishers.  I  warn 
them  not  to  monkey  with  me — this  is 
not  Chicago — and  I’ll  run  them  to  hel! 
out  of  town.” 

The  collection  displayed  by  the 
Mayor  consisted  mainly  of  detective 
story  magazines  and  sensational  hor¬ 
ror  fiction. 

NEW  TYPO  SCHOOL 

A  new  school,  the  School  of  Print¬ 
ing  Administration,  will  be  established 
this  fall  at  19  West  44th  Street,  Nev 
York  City,  by  John  F.  Smaney  of  the 
Congress  Printing  Company. 
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_ ADVERTISING _ 

AD-MANAGERS!  Sell  2.000  inches 
with  my  flawless  “PUZZLE  PAGE.” 

J.  Norman  McKenzie 

7.1  IxToy  St.  Binehaniton,  N.  Y. 


KEEP  ON  TOP  OF  THE  NEWS 
WITH  BRESSLER  C.VRTOONS 
Write  or  Wire  Now  for  sample 
relea.'ses.  No  oblig'ation. 

BRESSLER  EDITORIAL  CARTOONS 
1700  Times  Bldit.,  New  York 


.MULE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  SouUiwestem  Newspaper 
Syndicate,  Box  077,  Albuquerque,  New  Mex- 

iro. _ 

PSYCHOLOGY.  Dr.  Crane's  “Case  Records.” 
Daily  illustrated.  “6-in-l”  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate.  Inc.,  Chicago,  Bell 
Syndicate,  Inc.,  New  York. 


PUBLISHERS,  EDITORS,  ADVERTISINC 
^  ^  MANAGERS! 

for  details  of  our  self-supporting  Go- 
.To-Church  page — outstanding  in  the  flelil 
—  Religious  News  Service 

.300  Fourth  Avenue _ New  York  CK? 

RELIGIOUS.  “Our  Preacher  Says,”  a  75  wori 
rermonette  with  a  punch.  10  cts.  per  dw 
Begin  any  time,  quit  an.v  time.  An  attr.TCtirf 
mat  heading.  International  Religious  Nrv^ 
Service,  18.31  Sheldon  Rd..  E.  Cleveland,  Ohk 


HARRISBURG  (PA.)  CORRESPONDENi  I 
offers  news  service  for  trade  journals,  bns- 
ness  papers  and  newspapers.  Photo  servicf- 
Rtcports.  KeyMone  News  Bureau,  Box  788. 
Ilarrishurgs  Pa. 

_  PHOTOS 

PR  EFER  RED  BY 

N.  Y.  Newspapers,  and  many  others  for  ovi  | 
spot  news  experience  and  pictorial  excelleno- 1 
Have  your  illustrations  made  by 

RALPH  MORGAN  I 

NEWSPICTURES 

Newark  Airport  New  ttrtHl 
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— -  As  working  men  are  transferred  to  61c.  Advertising  payroll  in  1939, 

W  N  El  S  P  A.  P  E  R  from  the  production  of  peace-time  at  9c  of  the  average  publicity  dollar, 

1  ^  ””  *  A  u  Xli  goods  to  war-time  goods,  there  always  represented  an  increase  of  Ic  over 

K  \T  p  B  T  T  Cl  T  M  R  ^  follows  a  shortage  of  consumer  goods  1938.  Other  general  divisions  of  the 

i*  ^  ^  X  *  X  Xl  W  XI  X^  iJ  — fewer  people  are  working  producing  publicity  dollar  in  1939  showed  no 

FRANK  E.  FEHLMAN  peace-time  merchandise.  This  natu-  change  over  the  preceding  year — pro- 

^  rally  develops  a  shortage  and  prices  duction  costs,  4c;  direct  mail,  5c;  and 

of  all  merchandise  start  upward.  miscellaneous  expense,  6c. 

No.  183 — ^How  Much  Time  Do  You  Spend  "Selling"?  Those  publishers  and  business  de-  ■ 

partments  that  start  working  now,  to  ^qpd  r*VPr*V’  ^IVT  S'nc 
IN  a  recent  “Business  Bulletin,  issued  tracts  from  the  work  that  a  salesman  jgy  ^  foundation  for  the  production  of  AUO 

by  the  Cleveland  Trust  Co.,  there  ap-  is  doing.  ^  Good  salesmen  in  any  ijetter  advertising,  and  who  hand  pick  Effective  Aug.  1,  Peoria  newspapers 

peared  several  paragraphs  and  a  chart  line  of  business  prefer  to  work  alone,  ^  group  of  prospects  whose  credit  is  and  merchants  entered  into  an  agree- 

covering  “Wages  and  Hours  from  so  that  if  any  study  is  to  be  made  of  q.K.  and  who  are  bound  to  do  an  in-  ment  embodying  a  stringent  advertis- 

1914  up  to  July,  1940.  ^  ^  the  routine  work  done  by  a  local  sales-  creased  business,  will  find  the  pay-  ing  code  designed  to  promote  greater 


of  all  merchandise  start  upward. 
Those  publishers  and  business  de- 


miscellaneous  expense,  6c. 


In  1914,  factory  workers  in  25  in-  man,  we  believe  it  necessary  to  have  a  ment  of  their  taxes  in  1941,  1942  and  truth  in  advertising  in  the  Peoria 
dustries,  averaged  51.5  hours  per  trained  investigator  sit  on  the  side-  succeeding  years  less  burdensome,  area.  The  code  is  a  co-operative 
week.  Their  wages  averaged  24.7c  lines  when  the  salesman  is  present-  Never  in  the  history  of  this  country  measure  under  the  supervision  of  the 
per  hour.  In  1940,  their  weekly  work  ing  his  case.  The  observer  should  have  newspapers  provided  better  edi-  Peoria  Better  Business  Bureau, 
hours  averaged  34.3  hours  per  week  have  a  stop  watch  and  should  keep  a  torial  contents  than  today  and,  in  Among  outlawed  practices  condemned 
and  their  wages  averaged  about  73c  minute-by-minute  record  of  the  sales-  gpjte  of  all  other  distractions,  more  by  the  code  are  free  offers  depending 
per  hour.  So,  in  27  y^rs,  working  man’s  work.  A  simpler  way  to  do  this  people  are  today  reading  their  news-  upon  the  purchase  of  another  article, 
hours  have  been  reduced  about  one-  is  to  have  one  or  two  men  volunteer  papers  from  cover  to  cover  than  ever  inaccurate  description  and  disparaging 
third,  while  wages  have  increased  to  keep  an  accurate  record  of  their  before.  statements  about  comnetitors.  Viola- 


three  times. 


work,  starting  from  the  time  they 


Of  course,  commodity  prices  are  leave  home  until  they  return  home.  a  Time  Study  bulletin  of  the  BBB  and  an  arbitra- 

Sees’^  wo£g' men  ’show  Ib'o^ut  f’  average  local  j,j.  considerable  [ion  committee  will  be  established  to 

salesmans  day  will  include:  observation  and  exnerience.  that  the  hear  complaints.  Regulations  will  not 


statements  about  competitors.  Viola¬ 
tors  will  be  listed  in  the  monthly 
bulletin  of  the  BBB  and  an  arbitra- 


a  60%  increase  in  purchasing  power. 

How  About  Salesmen? 

WE  haven’t  seen  any  time  or  wage 
studies  about  the  average  sales¬ 
man.  Any  publisher  can,  of  course, 
quickly  check  his  payrolls  for  1914 
and  tell  what  his  salesmen  were  paid. 

Few  local  salesmen  today  are  earn¬ 
ing  double  the  amounts  paid  their 
predecessors  in  1914.  And  many  of 
them  are  grinding  out  copy,  checking 
proofs,  selling  and  giving  service  to 
customers  at  the  rate  of  from  50  to 
60  hours  a  week. 


A.  Time  waiting  for  custoincr 

B.  Gencr.ll  discussion — politics,  war 

C.  Recent  sports  events 

D.  Complaint  about  position  of  last  ad 

E.  Complaint  about  poor  results  of  la.st  ad 
1'.  Complaint  about  weather — seasons  too 

late  or  too  far  advanced 

G.  Possibility  of  an  early  sale 

H.  Complaint  about  layout  or  copy  sub¬ 

mitted  for  O.  K. 


observation  and  experience,  that  the  near  complaints,  iteguiatio: 
average  local  and  national  staff  of  he  enforced  until  Sept.  1. 
the  average  newspaper,  can  increase 
their  selling  efficiency  from  10%  to  as 

high  as  50%  if  a  simple  time  study  is  OOlVlIly  IXUllOIlQl 
started.  Ask  some  of  the  men  to  vol-  Probl©IIl 

imteer  to  do  this  work.  Then  submit  ,  , 

their  “log”  to  the  rest  of  the  staff.  continued  jr 

Then  plan  weekly  meetings,  devoted 

to  selling  programs.  Analyze  every  the  surveys  as 


continued  from  page  5 


writing  copy 

J.  Time  out  for  lunch 

K.  Travel,  etc.,  etc. 


, .  ,  1  to  selling  programs.  Analyze  every  the  surveys  as  a  valuable 

writtre/nv  ""  "  advertiser  who  is  not  in  the  paper;  aid  to  the  national  advertiser  in  plac- 

those  who  are  in  occasionally;  and  campaigns  and  agreed  that  in- 

those  who  are  in  regularly.  creased  advertising  rese^ch  will 

The  average  salesman  is  not  statis-  expand  the  effectiveness  of  the  ad- 


tiem  are  grinding  out  copy,  cliecKing  k.  Travel,  etc.,  etc.  those  who  are  in  regularly.  creased  advertising  researen  win 

roofs,  selling  and  giving  service  to  The  average  salesman  is  not  statis-  expand  the  effectiveness  of  the  ad- 

ustomers  at  the  rate  of  from  50  to  It  is  our  belief  that  a  time  study  tically -minded.  He  is  not  inclined  to  vertiser’s  dollar  in  reaching  users  and 

0  hours  a  week.  of  a  typical  local  salesman  would  be  use  figures.  Yet,  we  believe,  he  can  potential  users  of  nationally-adver- 

Our  observations  lead  us  to  the  somewhat  of  a  shock  to  the  manage-  be  won  to  a  better  method  of  using  his  products  and  that  the  result  of 

conclusion  that  salesmen,  in  almost  ment  of  the  paper  and  it  would  also  be  selling  hours  if  he  is  not  high-pres-  *^be  intelligent  use  of  such  surveys 

any  line  of  business,  are  putting  in  a  still  greater  shock  to  the  salesman.  sured  into  this  program.  reflected  in  increased  sales 

just  as  many  hours  today  as  they  did  ■  volume. 

10,  15  or  25  years  ago.  And,  in  spite  Time,  Space  to  Sell  ^mrfllor  Pnrt  Parson  said  that  the  noticeable 

of  all  the  educational  work  done  by  .jt  f  Ull  trend  of  national  advertisers  towards 

advertising  clubs,  business  schools,  Of  Dent.  Store  Dealer  increased  newspaper  advertising  ap- 


pers,  early  learned  that  time  and 


10,  15  or  25  years  ago.  And,  in  spite  Time,  Space  to  Sell  Ofattinrr  Smrfllor  Pnrt  Parson  said  that  the  noticeable 

of  all  the  educational  work  done  by  .jt  f  Ull  trend  of  national  advertisers  towards 

advertising  clubs,  business  schools,  ^pers?^ariy^Te°amed^  that^timr^Jnd  Of  Dept.  StOT©  Dealer  increased  newspaper  advertising  ap- 
and  schools  of  journalism  and  ad-  spS^^rffhe  tw^most  import^^^^  That  great'er  recognition  is  being  Propriations  can  be  laid  in  a  large 

tL  in  our  success  or  faUure.  When  given  to  display  as  a  sales  promotion  to  the  wider  reading  of  news- 

advertising  hasnt  changed  grea  ly  in  ^  ^  ^be  retail  business  is  evidenced  P^Pf"  f  L  a 

the  past  25  years.  As  a  matter  of  fact,  P  ;  opportunity  to  get  in  a  report  “The  Publicity  Dollar,”  an  ,  ^  ^s  a  result  of  the  war,  there  is  a 

we  can  recall  local  salesmen  in  Chi-  ,  .  ^  -S,  ovr,er>=o=  r,t  Ho  tot  of  feeling  that  newspapers  are  far 

u  .  j  1  .  t  1  1  an  ad  in  that  particular  issue.  We  analysis  ot  publicity  expenses  ot  ae-  ,  f _ ,  ,  ^  .Uo,, 

cago  who  topped  a  lot  of  local  men  know  that  tomorrow  we  have  to  meet  partment  stores  in  1939  as  compared  T  »  B  ^ 

now  working  m  that  busy  market.  ^^e  same  deadline  and  we  know  that  with  the  two  preceding  years,  pub-  A®  f  ^ -.i.e  tor  the  increased 

the  ads  we  did  not  sell  are,  in  most  lished  this  week  by  the  Sales  Pro-  Another  cause  for  the  increased 
Non-Productive  Time  eases,  gone  forever.  All  of  us  have,  motion  Division  of  tL  National  Retail  newspaper  advertising  is  the 

IN  the  July,  1940,  issue  of  “What  in  at  sometime  or  other,  had  an  oppor-  Dry  Goods  Association.  fr'cinT^war'^ord^ers  ”  he  said 

the  Electrical  World,”  a  digest  of  the  tunity  to  run  a  special  piece  of  copy  In  1938  the  average  department  store  ...pi  ?  •.  •  .  cpnernl  ”  ’ 

editorial  contents  of  Electrical  World,  but  the  copy  arrived  too  late  and  the  spent  13c  of  each  dollar  spent  for  =p:h  that  iVip  m  t  Vipin? 

published  by  the  McGraw-Hill  Com-  advertiser  said,  “Well,  let  it  go.  We  publicity  purposes  on  display.  The  „  .•  __  wiHpcnrpaH  hcp  nf 

P^y,  there  appeared  a  time  study  of  may  run  it  next  week.”  Sometimes  1939  figures,  just  analyzed  by  the  ^  f  j.  _  Sford  under 

wholesale  salesmen,  working  in  the  these  ads  are  run  the  next  day,  but  Sales  Promotion  Division,  show  that  and  fBat  if  will 

home  office  city.  This  study  was  de-  this  is  the  exception.  15c  out  of  each  publicity  dollar  was  Pt  Ar  fhf  cn^inrlar  LrP  En¬ 
veloped  by  a  survey  made  by  H.  C.  We  are  selling  white  space.  What  set  aside  for  display  purposes  last  r,ar,pr=  pn  itc^licf  than  pvpr 


cases,  gone  forever.  All  of  us  have,  motion  Division  of  the  National  EeUll  ““  e^e^SS  in  rerta‘in"focalilie5 


:  appearea  a  ume  siuuy  of  may  run  ll  next  weex.  oomeumes  iooa  nguiea,  jupl  auai>«u  uy  me  ne  it  can  affnrH  iinHpr 

salesmen,  working  in  the  these  ads  are  run  the  next  day,  but  Sales  Promotion  Division,  show  that  .Ua*  ^iii 

1  city.  This  study  was  de-  this  is  the  exception.  15c  out  of  each  publicity  dollar  was  tor  thf  nomtorlar  more 

a  survey  made  by  H.  C.  We  are  selling  white  space.  What  set  aside  for  display  purposes  last  Ec^Hot  tUon 


veloped  by  a  survey  made  by  H.  C.  We  are  selling  white  space.  What  set  , 
Nolen,  Ohio  State  University,  cover-  goes  into  the  space — whether  it’s  an  year. 


dividual  papers  on  its  list  than  ever 
before. 


ing  six  wholesalers  and  presented  be-  inch  or  a  full  page — will,  in  most  cases.  Whereas  64c  of  the  average  de-  “Wo  Vippo  in  the  Gitnro  that  rhanooH 
fore  the  American  Marketing  Asso-  determine  the  value  of  the  advertis-  partment  store  publicity  dollar  was  ^itow  araatar  inaraacaH 

ciation  in  Philadelphia,  December,  ing.  It  takes  time  to  develop  ideas  spent  for  newspaper  linage  in  1938,  y°"‘^*l‘rLw!Lnar  Lah 

1939.  The  score  card  is  as  follows:  that  finally  work  into  a  good  piece  of  on  the  other  hand,  the  amoimt  spent  ”  h  'd^  ^  ^ 

advertising  copy.  If,  after  a  time  for  that  purpose  last  year  decreased  ® 


Non-Productive  Time  ^33  been  made,  we  find  that  but 

ofjmfn  working  hours  are 

Travel  .  .  .  .  .  .  .  .  .  .  .  .  17  5“°  devoted  to  research  and  the  actual 

Awaiting  Interview!!!!  lo!?  “  preparation  of  the  copy  we  are  going 

to  submit  to  a  prospect,  it  then  fol- 
Another  classification  in  this  study  lows  that  but  10%  of  our  business 
^  called,  “Semi-Selling  Time.”  Un-  hours  are  devoted  to  the  most  impor- 
Qcr  this  classification  we  find  that  tant  item  in  our  selling  day — which  is 
broken  interviews  accoimted  for  6.8%  the  development  of  copy  that  will 
of  time;  general  conversation,  11.1%;  benefit  the  advertiser, 
collecting,  1.8;  making  adjustments, 

1-7;  writing  up  orders  from  call  books.  What's  Ahead  for  1941? 

'■6;  miscellaneous,  6.5.  a/r/^o'v  t  j  i. 

TRp  1  11-  tu  f  MOST  of  us  spend  some  time  each 

_  rhe  actual  selling  time,  therefore,  ,pH 


amountpH  T  99  «cr  ^  f  Vr’-  day  reading  war  bulletins  and  Wash- 

fHiounted  to  22.8%  of  their  working  uui.  1-1 

hours  ington  news  which  has  largely  to  do 

with  the  rearmament  program  of  the 
*•  n  !!•  w  United  States.  Practically  every  col- 

Selling  Time  unmist  and  every  business  stu- 

BURING  the  past  four  years  we  dent  believes  that  business  in  the 
have  worked  with  hundreds  of  local  United  States  will  show  a  constant  up- 

totail  salesmen  in  all  parts  of  the  turn  for  the  next  two,  three,  four,  or 

United  States.  Working  directly  with  five  years.  Consumer  goods  will  turn 
another  person  does  not  give  a  correct  over  faster  as  payrolls  increase  and  as 
picture  of  what  a  salesman  does  on  his  heavy  industry  takes  up  our  unem- 
ewn  time.  A  third  party  always  dis-  ployment  slack. 


Three  things  to 
remember  —  This 
Router  Saves 
Seven  -  eighths  in 
operating  cost  — 
uses  less  floor 
space  than  any 
other  router  — 
mounting  curve 
plate  on  the  front 
and  curving  sup¬ 
porting  member 
eliminates  vibra- 
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EDITOR  &  PUBLISHEfIfO 


DAILIES'  POLITICAL  STAND  AS  POLLED  BY  E.  &  P. 


continued  from  page  3 
Editor  &  Publisher  is  guided  only  by 
the  interest  of  the  information  as 
news.  It  reaches  our  readers  within 
one  week  of  Mr.  Willkie’s  acceptance 
speech,  which  was  regarded  in  ad¬ 
vance  by  several  important  news- 
pars  as  a  crucial  factor  in  determin¬ 
ing  their  choice.  The  table  has  no 
political  significance,  and  we  trust 
that  no  partisan  use  will  be  made  of 
it  by  either  party  organization.  We 
request  also  that  newspapers  which 
have  not  returned  their  completed 
questionnaire  will  do  so  promptly  so 
that  this  table  can  serve  its  sole  pur¬ 
pose  as  a  complete  and  accurate  rec¬ 
ord  of  newspapers  on  duty  in  an  im¬ 
portant  national  crisis. 

Name  of  Paper  1932  1936  1940 

ALABAMA 

Birmingham  Xews  &  Age- 


Herald . 

R 

R 

R 

Birmingham  Post . 

R 

R 

W 

Decatur  Daily . 

R 

R 

R 

Dothan  Kagle . 

R 

R 

R 

Hufaula  Tribune . 

R 

R 

R 

Florence  Times . 

R 

R 

R 

Huntsville  Times . 

R 

R 

^lontgomery  Advertiser. . . . 

R 

R 

R 

Opelika  News . 

R 

R 

R 

Selma  Times-Joumal . 

R 

E 

R 

Talladega  Home . 

R 

R 

R 

Troy  Messenger . 

R 

R 

R 

ARIZONA 

T  ucson  Citizen . 

H 

E 

W 

ARKANSAS 

Batesville  Guard .  R 

R 

R 

Blytheville  Courier-News. . . 

R 

R 

R 

Camden  News . 

R 

R 

R 

DeQueen  Citizen . 

R 

R 

R 

Kl  Dorado  News . 

R 

R 

R 

Fayetteville  Times . 

R 

R 

R 

Helena  Record . 

R 

R 

Helena  World . 

R 

R 

R 

Jonesboro  Tribune . 

R 

R 

u 

Magnolia  Banner-News.  .  .  . 

R 

R 

R 

Mena  Star . 

R 

R 

R 

Newport  Independent . 

R 

R 

R 

Rogers  News . 

R 

R 

u 

Siloam  Springs  Herald  Dem¬ 
ocrat  . 

R 

R 

R 

Stuttgart  Leader  &  Arkan- 
saa'>’er . 

R 

R 

R 

CALIFORNIA 

Anaheim  Bulletin .  H 

E 

W 

Antioch  Eclger . 

R 

E 

W 

Berkeley  Gazette . 

H 

E 

W 

Burbank  Review . 

H 

E 

W 

Burlingame  Advance . 

H 

I. 

W 

Chico  Knterprise . 

H 

E 

W 

Caalinga  Record . 

H 

E 

W 

Colton  Courier . 

H 

E 

W 

Colusa  Sun-Herald . 

R 

R 

R 

Colusa  Times . 

R 

E 

W 

Corona  Independent . 

H 

E 

W 

Culver  Citv  Star-News . 

H 

E 

W 

Escondido  Ti  le  -Advo:“a*e.*. 

H 

E 

W 

Eureka  Huml>oldt  Standard. 

H 

E 

W 

Fresno  Bee . 

R 

R 

R 

Fullerton  News-Tribune. . . . 

E 

W 

Glendale  Ne^^s-Press . 

ii 

E 

W 

Grass  Valley  Utaion . 

R 

E 

W 

Hanford  Journal  &  Sentinel. 

H 

E 

W 

Hayward  Review . 

H 

E 

W 

Hollister  Free  Lance . . 

H 

I. 

W 

Holl5rwood  Citizen-News.  .  . 

H 

R 

W 

Inglewood  News . 

R 

R 

Eodi  Times . 

R 

E 

W 

Ix>ng  Beach  Press-Telegram. 

H 

E 

W 

Los  Angeles  Times . 

H 

E 

W 

^ladera  Tribune  &  Mercurv. 

R 

I. 

W 

Martinez  Gazette . 

H 

E 

w 

Marysville  Appeal-Democrat 

R 

R 

w 

^lodesto  Bee . 

R 

R 

R 

Monterey  Peninsula  Herald. 

H 

E 

W 

Napa  Journal . 

R 

R 

R 

Napa  Register . 

H 

E 

W 

Oakland  Fost-Enquirer . 

K 

I, 

W 

Oakland  Tribune . 

H 

E 

W 

Oceanside  Blade-Tribune .  . . 

W 

Ontario  Report . 

H 

E 

W 

Orange  News . 

H 

E 

W 

Oroville  Mercury-Register. . 

H 

E 

W 

Palo  Alto  Times . 

H 

E 

W 

Petaluma  Argus-Courier. . . . 

H 

E 

W 

Pomona  Progress-Bulletin.. . 

H 

E 

w 

Redding  Courier-Free  Press 
&  Searchlight . 

R 

R 

w 

Redlands  Facts . 

H 

E 

w 

Redondo  Breeze . 

H 

E 

w 

Redwood  City  Tribune . 

H 

I. 

w 

Riverside  Press . 

H 

E 

w 

Roseville  Press . 

R 

E 

w 

Sacramento  liec . 

R 

R 

R 

San  Bernardino  Sun . 

II 

E 

W 

San  Francisco  Chronicle. .  .  . 

H 

E 

W 

San  Francisco  Commercial 
News . 

H 

E 

w 

San  Francisco  News . 

R 

R 

w 

San  Jose  Mercury-Herald. . . 

It 

1. 

w 

San  Luis  Obispo  Telegram- 
Tribune  . 

R 

R 

w 

KEY  TO  SYMBOLS 

IN 

TABLE 

R— Roosevelt 
H — Hoover 
L — London 
W— Willkie 

n — nonpartisan  or  neutral 
u — not  committed  to  date 
a— against  third  term 


Name  of  Paper 

1932 

1936 

1940 

San  Mateo  Times  &  Times- 
Eeader . 

H 

E 

W 

San  Pedro  News-Pilot . 

H 

E 

W' 

San  Rafael  Independent. . . . 

H 

E 

W 

Santa  Cruz  News . 

H 

E 

W 

Santa  Cruz  Sentinel . 

H 

E 

W 

Santa  Monica  Outlook . 

H 

E 

W 

Santa  Paula  Chronicle . 

H 

E 

R 

Stockton  Record . 

H 

R 

W 

Turlock  Journal . 

H 

E 

W 

Vallejo  News . 

H 

E 

W 

Ventura  Star-Free  Press _ 

R 

R 

R 

Visalia  Times-Delta . 

E 

W 

Whittier  News . 

H 

E 

W 

W  illows  Toumal . 

R 

R 

R 

Wilmington  Press . 

R 

R 

R 

Wilmington  Journal . 

H 

E 

W 

Woodland  Democrat . 

R 

R 

R 

COLORADO 


Canon  City  Record . 

Colorado  Springs  Gazette- 

H 

E 

W 

Telegraph . 

H 

E 

\V 

Denver  Post . 

H 

E 

W 

Durango  Herald-Democrat.. 

H 

E 

W 

Fort  Collins  Kxpress-Courier 

R 

E 

W 

Fort  Morgan  limes . 

H 

1. 

V\' 

Grand  Junction  Sentinel  . . 

R 

R 

R 

Greeley  Tribune . 

H 

E 

W 

Ea  Junta  Tribune  . 

H 

E 

W 

Lamar  News . 

R 

R 

n 

Iveadville  Herald-Democrat 

H 

E 

n 

Montrose  Press . 

H 

E 

Pueblo  Chieftain  . 

H 

E 

w 

Rocky  Ford  Gazette-Topic. 

R 

R 

w 

Salida  Mail .  R 

CONNECTICUT 

R 

w 

Ansonia  Sentinel  . 

H 

E 

VC 

Bridgeport  Sunday  Herald. . 

R 

R 

R 

Bristol  Press . 

H 

E 

W 

Danbury  News-Times . 

Hartford  Courant  . 

H 

E 

W 

Hartford  Times . 

R 

R 

u-a 

Meriden  Record . 

H 

E 

w 

Middletown  Press  . 

w 

New  Haven  Journal-Courier 

R 

R 

w 

New  Haven  Register . 

H 

E 

u 

New  IvOndon  Day . 

H 

E 

w 

Norwalk  Hour . 

Norwich  Bulletin . 

H 

E 

w 

Stamford  Advocate  . 

W'aterbury  Republican  & 

H 

E 

w 

American . 

H 

E 

Willimantic  Chronicle . 

W’insted  Citizen .  H 

DELAWARE 

L 

VV 

Wilmington  Joumal-Kvery 

Kvening . 

H 

E 

w 

Wilmington  Star . 

H 

E 

n 

DISTRICT  OF  COLUMBIA 

Washington  News . 

R 

R 

VV 

FLORIDA 

Bradenton  Herald . 

R 

R 

R 

Clearwater  Sun . 

R 

R 

R 

Daytona  Beach  News . 

R 

R 

u 

Deland  Sun-News . 

R 

R 

w 

Fort  Eauderdale  Times . 

R 

R 

w 

Key  W'est  Citizen . 

R 

R 

w 

Miami  Herald . 

R 

R 

u 

Ocala  Banner . 

R 

R 

R 

Ocala  Star . 

R 

R 

R 

Orlando  Reporter-Star . 

R 

R 

R 

Pa'atka  News . 

R 

R 

VV 

Palm  Beach  News . 

R 

R 

St.  Petersburg  Independent. 

ii 

R 

VV 

Sanford  Herald . 

R 

R 

u 

Tampa  Times . 

R 

R 

R 

Tampa  Tribune  . 

R 

R 

R 

Winter  Haven  Chief .  R 

GEORGIA 

R 

VV 

Americus  1  imes- Recorder.. . 

R 

R 

u 

Athens  Banner-Herald . 

R 

R 

R 

Atlanta  Constitution . 

R 

R 

R 

Atlanta  Journal . 

R 

R 

R 

Augusta  Chronicle . 

R 

R 

u 

Augusta  Herald . 

R 

R 

R 

Brunswick  News . 

R 

R 

R 

Columbus  Eedger . 

R 

R 

R 

Dublin  Coiu'ier-Herald . 

R 

n 

n 

Griffin  News . 

R 

R 

R 

Macon  News  &  Telegraph .  . 

R 

R 

R 

Marietta  Jotunal . 

R 

R 

R 

Milledgeville  Times . 

R 

R 

n 

Moultrie  Observer . 

R 

R 

R 

Rome  News-Tribune . 

Thomasville  Times-Knter- 

R 

R 

u 

prise . 

R 

R 

R 

Waycross  Journal-Herald. .  . 

R 

R 

R 

IDAHO 

Boise  Idaho  Statesman . 

H 

E 

VV 

Idaho  Falls  Post-Register .  . . 

H 

E 

VV 

Moscow  Idahonian . 

R 

E 

VV 

Nampa  Free  Press . 

R 

R 

w 

Pocatello  Idaho  State  Journal 

R 

R 

R 

Twin  Falls  News .  R 

ILLINOIS 

E 

W 

Alton  Telegraph . 

n 

n 

VV 

Aurora  lieacon-News . 

H 

I. 

W' 

Belleville  Advocate . 

H 

E 

VV 

Belleville  News-Democrat.. . 

R 

R 

R 

Belvidere  Republican . 

H 

E 

VV 

Identon  News . 

H 

E 

VV 

Bloomington  Pantagraph .  . . 

H 

L 

VV 

Cairo  Citizen . 

H 

E 

VV 

Canton  lyedger  &  Register. . 

H 

L 

VV 

Casey  Reporter  . 

H 

R 

u-a 

Centralia  Sentinel . 

H 

E 

VV 

Charleston  Courier . 

R 

R 

R 

Chicago  Calumet . 

Chicago  Journal  of  Com- 

R 

R 

w 

merce . 

R 

E 

w 

Chicago  Daily  News . 

H 

E 

w 

Chicago  Times . 

R 

R 

R 

Chicago  Tribune . 

H 

E 

VV 

Clinton  Journal-Public . 

H 

E 

VV 

Name  of  Paper  1932  1936  1940 

Danville  Commercial-News .  H  h  W 

DeKalb  Chronicle .  H  h  W 

Dixon  Telegraph .  H  L  W 

DuQuoin  Call .  H  L  W 

Eldorado  Journal .  H  L  W 

Flora  News-Record .  H  E  W 

Freeport  Journal-Standard.,  n  n  n 

Galena  Gazette .  11  L  W 

Harrisburg  Register .  H  h  n 

Herrin  Journal .  R  R  W 

Hoopeston  Chronicle-Herald  R  L  W 

Kankakee  Republican-News.  HEW 

Kewanee  Star-Courier .  H  E  W 

EaSalle  Post -Tribune .  HEW 

Eawrencevi lie  Record .  H  E  W 

lyewistown  Record .  H  L  W 

Eincoln  Courier .  H  E  W 

Macomb  Journal .  H  E  W 

Marion  Post .  R  R  R 

Marion  Republican .  H  E  W 

Moline  Dispatch .  H  E  W 

Mt.  Carmel  Republican- 

Register .  R  E  W 

Murphyslx>ro  Independent..  H  E  W 

Olney  Mail .  H  E  n 

Ottawa  Republican-Times .  .  H  E  W 

Peoria  Journal-Transcript.. .  H  L  W 

Pontiac  Iveader .  H  E  W 

Rock  Island  Argus .  n  n  n 

Shelbyville  U  nion .  n  n  n 

Springfield  Illinois  State 

Register .  R  R  R 

Springfield  Illinois  State 

Journal .  H  E  W 

Sterling  Gazette .  H  E  W 

Taylorville  Breeze-Courier. .  H  E  W 

Waukegan  News-Sun .  H  L  W 

West  Frankfort  American. . .  H  E  W 

Wheaton  Journal .  H  E  W 

Woodstock  Sentinel .  H  E  W 

INDIANA 

Anderson  Herald .  H  E  W 

Attica  I./edger-Tribune .  H  E  W 

Auburn  Star . .  R  R  W 

Bedford  Mail  .  H  E  W 

Bloomington  Telephone  .  . .  H  E  W 

Bloomington  World .  R  R  R 

Bloomfield  World .  R  R  R 

Brazil  Times .  H  E  W 

Clinton  Clintonian .  R  E  W 

Columbia  City  Commercial- 

Mail .  H  E  W 

Columbus  Republican .  H  E  W 

Decatur  Democrat .  R  R  R 

Edinburg  Courier .  H  E  W 

Elkhart  Truth .  H  E  W 

Fort  Wayne  News-Sentinel.  H  E  W 

Franklin  Star .  R  R  W 

Frankfort  Times .  H  E  W 

Gary  Post-Tribune  .  . .  R  E  W* 


♦(Predicated  on  belief  Willkie  will  follow  simi- 


Name  of  Paper  1932  1936  lt(| 

Muscatine  Journal  &  News- 

Tribune .  H  E 

Nevada  Journal .  H  E  Vf 

Newton  News .  H  L 

Oelwein  Register .  H  E  \r 

Oskaloosa  Herahi .  H  E  U 

Ottumwa  Courier .  H  E  U 

Perry  Chief .  H  E  H 

Sioux  City  Journal .  H  E  U 

Sioux  City  Tribune .  R  R 

Washington  Journal .  H  E  K 

Waterloo  Courier .  H  L  ft 


KANSAS 


Abilene  Chronicle . 

H 

1, 

Vi 

Abilene  Reflector . 

H 

E 

Arkansas  City  Traveler.  .  .  . 

H 

E 

Vi 

Atchison  &  Glol>e . 

H 

E 

Vi 

Beloit  Call . 

H 

E 

Vi 

Burlington  Republican  .... 

H 

L 

Vi 

Caldwell  Mes.senger  &  News. 

H 

E 

Vi 

Chanute  Tribune . 

R 

E 

u 

Cherry  vale  Republican . 

H 

E 

ft 

Clay  Center  Dispatch . 

H 

E 

ft 

Cofieyville  Journal . 

H 

E 

ft 

Columbus  Advocate . 

H 

1. 

ft 

Concordia  Blade-Kmpire.. . . 

H 

L 

ft 

Council  (*rove  Republican. . 

H 

E 

ft 

Kl  Dorado  Times . 

H 

E 

ft 

Ivmpona  Gazette . 

H 

E 

ft 

Fort  Scott  Tribune-Monitor. 

H 

E 

ft 

Croodland  News . 

H 

E 

Vi 

Great  Bend  Tribune . 

H 

E 

ft 

Hutchison  Herald . 

H 

E 

ft 

Independence  Reporter . 

R 

R 

ft 

lola  Register . 

H 

E 

ft 

Junction  City  Union . 

n 

n 

D 

Kansas  City  Kansan . 

11 

E 

ft 

I./awrence  Journal-World.. . . 

H 

E 

ft 

lyeavenworth  Times . 

H 

E 

ft 

Lyons  News . 

R 

E 

ft 

McPherson  Republican . 

H 

E 

ft 

Newton  Kansa'i-Republican. 

H 

E 

ft 

Norton  Telegram . 

H 

I, 

ft 

Ottawa  Herald . 

H 

E 

ft 

Parsons  Sun . 

H 

E 

ft' 

Pratt  Tribune . 

H 

E 

ft 

Salina  Journal . 

H 

E 

ft 

Topeka  Capital . 

H 

E 

ft 

Topeka  State  Journal . 

H 

E 

ft 

Wellington  News . 

n 

E 

ft 

Winfield  Courier . 

H 

E 

ft 

KENTUCKY 

Ashland  Independent .  R  h  W 

Bowling  Green  I^ark  City 

News .  R  R  V 

Danville  Sunday  Advocate. .  R  R  R 

Glasgow  News .  R  R  u 


L’allie 


.Ubioo 

\lpenj 

Battle 

Xew 

Bentoi 

ladii 

TadilL 

:oldw 

Octroi 

>troi 

>troi 

>)wai 

»raod 

■lougl 
ioma 
iron  ! 
jon# 
;acks< 
F^alan 
UpM 
Ludin 
Manis 
:  Marqi 
!  Midla 
j  ‘^WOSI 

I  Royal 

I 

I  ^ult 

I  :^th 

Sturg 


.Ubcr 

.Vustii 

Brain 

CmcA 

Faim 

Farib 


Inter 

LittU 

Man! 

Mars 

Minn 

MioE 

NIooi 

New 

Red' 

wSouU 

St.P 

Stillv 

Mrgi 

Virgi 

Wlllt 

Won 


lar  course  to  Roosevelt  in  international  alTairs.) 


Goshen  News- Democrat. .. .  H  L  W 

Greenfield  Rep<Mler .  H  L  W 

Grecnsbiug  News .  H  L 

Hammond  Times .  H  L  W 

Huntington  News .  H  R  R 

Indianapolis  News .  H  L  W 

Indianapolis  Star . .  H  D  W 

Indianapolis  Times .  K  R  u 

Kendallville  News-Sun .  H  L,  U' 

Kokomo  Tribune .  H  L  W 

Lafayette  Journal  &  Courier  H  L  W 

LaPorte  Herald- Argus .  H  L  W 

Linton  Citizen  .  R  R  R 

Loganport  Press .  H  L  W 

Madison  Courier .  H  L  W 

Marion  Chronicle .  H  L  W 

Martinsville  Reporter .  H  L  W 

Michigan  City  New’s-Dis- 

patch .  . «  W 

Monticello  Herald -Journal. .  H  L  W 

Muncie  ITess .  H  L  W 

Muncie  Star .  H  L  W 

New  Albany  Tribune  .  H  L  W 

New  Castle  Courier-Times. .  n  n  n 

Noblesville  Ledger .  H  L  W 

Plymouth  News .  R  R  R 

Plymouth  Pilot .  H  L  W 

Princeton  Clarion-News ... .  H  L  W 

Richmond  Palladium- 1  tern. .  H  L  W 

Rushville  Republican .  H  L  W 

Seymour  Tribune .  H  L  W 

Shell)yville  Democrat .  R  R  H 

South  Bend  Tribune .  H  L  VV 

Spencer  W'orld .  R  R  R 

Sullivan  Times .  R  R  R 

Tell  City  News .  H  L  W* 

Terre  Haute  Star .  H  L 

Tipton  Tribune  .  R  R  W 

Valparaiso  Vidette-hlessen- 

ger .  H  L  U' 

Vincennes  Post .  R  R  W' 

Wabash  Plain  Dealer .  H  L  W 

Warsaw  Times .  H  L  W 

Warsaw  I  'nion .  R  R  R 

Winchester  News .  R  R  R 

IOWA 

Ames  Tribune .  H  L  W 

Atlantic  News-Telegraph .  . .  H  L  W 

lkx>ne  News-Republican. ...  H  L  W 

Burlington  Hawk-liye .  H  L  W 

Carroll  Herald .  H  L  W 

Cedar  Falls  Record  .  H  L  W 

Cedar  Rapids  Gazette .  H  L  W 

Centerville  lowegian  &  Citi¬ 
zen  .  H  L  W 

Charles  City  I*ress .  H  L  W 

Cherokee  Times .  H  L  W 

Clinton  Herald .  H  L  W 

Council  Bluffs  Nonpareil .  .  .  H  L  W 

Creston  News-Advertiser .  . .  H  L  W 

Dubuque  Telegraph-HeraUl.  R  R  VV 

Ivstherville  News .  H  L  W 

Fairfeld  Ledger .  H  L  W 

Fort  I>odge  Messenger  & 

Chronicle .  H  L  VV' 

Iowa  City  Iowan .  H  L  n 

Marshalltown  Times-Repub- 

lican .  H  L  W 

Mason  City  Glol>c-Gazette..  H  L  W 

Missouri  Valley  Times .  n  n  n  ^ 

Mount  Pleasant  News .  H  L  VV' 


Harlan  Knterprise .  R 

Hazard  Herald .  R 

I^exington  Herald .  R 

I/>uisville  Courier- Journal  .  R 

Louisville  Times .  R 

Madisonville  Messenger  ...  R 
Maysville  Public  I^edger. ...  H 

Owensboro  Inquirer .  R 

Paducah  Sun-Demoermt.  ...  H 
Richmond  Register .  R 


LOUISIANA 


Baton  Rouge  State  Times.. . 

R 

n 

n 

Monroe  News-Star . 

R 

R 

K 

New  Orleans  Item-Tribi.ne 

R 

R 

U-a 

New  Orleans  States . 

R 

R 

u 

Opelousas  World . 

u 

Ruston  Leader* . 

R 

R 

ft 

Shreveport  Journal . 

R 

R 

R 

Shreveport  Times . 

R 

R 

fl 

Augusta  Kennet>ec  Journal. 

H 

E 

ft' 

Bangor  News . 

H 

E 

w 

Bath  Times . 

H 

E 

V 

Portland  Express . 

H 

E 

ft 

Rockland  Courier-Gazette.  ■ . 

R 

E 

w 

Waterville  Sentinel . 

H 

E 

Vi 

MARYLAND 

Annapolis  Capital .  R 

Baltimore  Sun .  R 

Cuml>er1and  News .  H 

Frederick  News .  H 

Hagerstown  Herald .  H 

vSalisbury  Times .  R 


MASSACHUSETTS 

.\mesbury  News .  H 

Athol  News .  H 

Attletx>ro  Sun .  H 

Beverly  Times .  H 

Christian  Science  Monitor, 

lk>ston .  H 

Boston  News  Bureau .  H 

Ik>ston  Transcript .  H 

Brockton  Knterprise  &  Times  H 

Clinton  Item .  H 

Bverett  News-Gazette .  H 

Fitchb’irg  Sentinel .  H 

Gardner  News .  H 

Haverhill  Gazette  .  H 

Haverhill  Sunday  Record. . .  H 
Hyannis  Cape  Covi  Stand¬ 
ard-Times  . 

Ivowell  Sunday  Telegram  ...  n 

Newburyport  News .  H 

North  .\dams  Transcript ...  H 

Northampton  Gazette .  H 

North  Attleboro  Chronicle  .  H 

Salem  News .  H 

Southbridge  News .  R 

^riogfield  Union .  H 

Taunton  Gazette .  H 

Wakefield  Item .  H 

Waltham  News-Tribune  ...  H 
Worcester  Gazette  &  Po>t  .  H 
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DAILIES'  POLITICAL  STAND  AS  POLLED  BY  E.  &  P. 


■iine  of  Paper 


1932 

MICHIGAN 


1936  1910  Name  of  Paper 


1932  1936 

NEVADA 


Irian  TeleRrani .  H 

Albion  Recorder .  H 

Alpena  News .  H 

Jattle  Creek  Enquirer  & 

News  . 

Benton  Harbor  News- Pal¬ 
ladium  .  H 

Cadillac  News .  H 

Cold  water  Reporter .  H 

Detroit  Free  Press .  H 

Detroit  News .  H 

Jetroit  Times . 

3owagiac  News .  H 

’iiand  Haven  Tribune .  H 

Killsdale  News .  H 

Houghton  Mining  C'.azette. .  H 
Ionia  Sentinel-Standard ....  H 

iron  Mountain  News .  H 

jtnwood  tilobe .  H 

'aekson  Citizen-Patriot .  H 

ICalamazoo  (Gazette .  n 

Lapeer  Press .  H 

Ludington  News .  R 

Manistee  News- .Advocate. . .  H 
Marquette  Mining  Journal.,  n 

\Iidland  News .  H 

Iwosso  .\rgus-l*ress .  H 

Royal  Oak  Tribune .  H 

iaginaw  News  .  H 

«ult  Ste.  Marie  News .  H 

Bouth  Haven  Tribune .  H 

Sturgis  Journal .  H 


MINNESOTA 


H 

L 

W 

Elko  Free  Press . 

H 

R 

W 

H 

L 

VV 

Ely  Times . 

R 

R 

R 

H 

L 

VV 

Las  Vegas  Review-Journal 

R 

R 

R 

Reno  Gazette . 

H 

L 

VV 

H 

I. 

VV 

Tonopah  Times- Bonanza.  . , 

R 

R 

R 

Winnemucca  Humboldt  Star 

R 

R 

W 

MISSOURI 


Cameron  News-Observer .  . 
Cape  Giranleau  Southeast 


Clullicothe  Constitution- 


Jefferson  City  Post-Tribune. 


Marshall  Democrat-News. . . 

Maryville  Forum . 

Mexico  Intelligencer  . 

Moberly  Monitor-Index  ik 

Democrat . 

Monett  Times . 

Neosho  Democrat . 

Nevada  Mail  Ik  Post . 

Poplar  Bluff  .\merican- Re¬ 
public . 

Charles  Banner-News . . . 

M.  Joseph  News-l*ress . 

«  l^uis  ( 'dobe- Democrat . . 
«.  IzMiis  l*Dst-Dispatch  ... 

^ Louis  Star  Times . 

tC«dalia  Capital . 

■jpnngfield  News . 

Trenton  Republican-Times. . 
«  arrensburg  Star- Journal  . 


^jrcat  Falls  Tribune  &  Leader 

News . 

J^liwll  Inter  Lake . 

I^wistown  Democrat-News . 

Livingston  Enterprise . 

Miles  City  .Star .  . . 


— 1  vicgrani . 

^and  Island  Independent 

Hastings  Spotlight . 

Holdrege  Ci  izen . 

Jseamey  News . 

Ltncoln  State  Journal . 

V„,''“'‘a  City  News-Press. 
■Siirtolk  News. 


Vlbert  Lea  Tribune . 

H 

L 

\ustia  Herald . 

H 

L 

Brainerd  Dispatch . 

H 

L 

Crookston  Times . 

H 

L 

Fairmoat  Sentinel . 

R 

K 

Faribault  News . 

H 

L 

Fergus  Falls  Journal . 

H 

L 

Hibbing  Trib-me . 

H 

L 

International  P'alls  Journal.. 

n 

n 

Little  Falls  Transcript . 

H 

L 

Mankato  Free  Press . 

H 

L 

Marxian  Messenger . 

H 

L 

Minneapolis  Star-Journal . . . 

R 

L 

MiooeapoHs  Tribune . 

H 

L 

Moorhead  News . 

11 

L 

N'ew  Ulm  Journal . 

R 

R 

Red  Wing  Republican . 

H 

L 

South  St.  Paul  Reporter. . . . 

H 

L 

St.  Paul  Di  qjatch . 

R 

L 

Stillwater  (Vazette . 

H 

L 

Virginia  Daily  Ivnterprise. . . 

H 

L 

\  irginia  Range  Facts . 

n 

n 

Willmar  Tribune . 

R 

R 

Worthington  Globe . 

H 

L 

MISSISSIPPI 

Greenville  Democrat-Times. 

R 

R 

*  (Qualified — may  change.) 
Greenwood  Commonwealth . 

R 

R 

Grenada  Star . 

R 

R 

Hattiesburg  American . 

R 

R 

Jackson  Clarion-Iye'lger . 

R 

R 

Laurel  Leader-Call . 

R 

R 

McComb  Journal . 

R 

R 

Meridian  Star . 

R 

R 

Tupelo  Journal . 

R  . 

R 

V  Kksburg  1  lerald . 

R 

R 

V^est  Point  Times-Leader. . . 

R 

R 

W 

vr 

w 

u 

W 

w 

w 

tt" 

w 

vv 

u 

w 

\v 

w 

n 

W 

W 

W 

W 

W 

W 

W 

\V 

VV 

vv 

w 


vv 

vv 

vv 

w 

w 

w 

\v 


vv 

w 

vv 

W’ 

w 

n 

w 

w 

w 

n 

R 

W 


NEW  HAMPSHIRE 


H 

L 

W 

R 

R 

R 

R 

L 

W 

R 

R 

R 

H 

L 

W 

R 

R 

R 

R 

R 

u 

R 

R 

R 

H 

L 

VV 

H 

L 

VV 

H 

n 

R 

H 

L 

W 

H 

L 

VV 

R 

R 

R 

R 

L 

W 

R 

R 

R 

R 

R 

R 

R 

R 

R 

R 

R 

R 

n 

n 

W 

n 

n 

n 

R 

R 

R 

n 

n 

n 

R 

R 

R 

H 

L 

W 

n 

L 

W 

R 

n 

u 

R 

R 

u 

H 

L 

VV 

II 

L 

VV 

H 

L 

vv 

R 

R 

R 

H 

A 

L 

VV 

R 

R 

R 

H 

L 

W 

II 

L 

W 

R 

R 

R 

R 

R 

VV 

11 

L 

VV 

H 

A 

L 

W 

R 

R 

R 

R 

L 

VV 

H 

L 

W 

K 

n 

W 

K 

L 

W 

H 

L 

W 

H 

L 

W 

H 

L 

W’ 

H 

L 

R 

R 

L 

W 

H 

1. 

W 

Claremont  Eagle . 

H 

L 

n 

Concord  M'wiitor  &  Patriot . 

H 

L 

w 

Laconia  Citizen . 

R 

R 

R 

Manchester  Union  &  Leader 

H 

L 

W 

Portsmouth  Herald  &  Times 

H 

L 

VV 

NEW  JERSEY 

R 

R 

w 

Atlantic  City  World . 

n 

n 

n 

H 

L 

W 

R 

R 

L 

R 

Elizabeth  Journal  . 

H 

w 

Flemington  Democrat . 

R 

I, 

w 

Hackensack  Bergen  Record 

R 

R 

w 

Jersey  City  Jersey  Journal. . 
Lakew<Kxl  Times . 

H 

H 

I, 

L 

w 

w 

Millville  Republican . 

H 

L 

w 

Morristown  Record .  R 

Newark  Sunday  Call .  H 

Newark  Star- Ledger .  R  R 

Newark  News .  R  Ty 

New  Brunswick  Home  News  R  R 


Ocean  City  Sentinel-Ledger 

H 

1, 

W 

Passaic  Herald-News . 

H 

L 

W 

Paterson  Call . 

H 

L 

W 

Paterson  News . 

H 

L 

W 

Sussex  Independent . 

H 

L 

W 

Trenton  State  fVazette . 

H 

L 

W 

Union  City  Hudson  Dis¬ 
patch  . 

R 

R 

R 

V'inelano  Toumal . 

H 

L 

W 

Vineland  Times . 

R 

R 

R 

Wildwood  Leader . 

H 

1. 

W 

Woodbury  Times . 

H 

L 

W 

NEW  MEXICO 

Albuquerque  Tribune .  R 

R 

W 

Carlsbad  Current-Argus.  .  . . 

R 

R 

R 

Clovis  News-Journal . 

R 

L 

W 

("•allup  Independent.  . 

R 

R 

W 

Hobbs  News  &  Sun . 

R 

R 

R 

Las  Cruces  Sun-News . 

R 

R 

R 

Las  Vegas  Optic . 

H 

L 

W 

Portales  News . 

R 

R 

R 

Raton  Range . 

R 

L 

VV 

Roswell  Dispatch . 

R 

R 

R 

Silver  City  Press  &  Inde¬ 
pendent  . 

R 

R 

R 

NEW  YORK 

Amsterdam  Recorder  & 

Democrat .  H 

Aubutn  Citizen- Advertiser 

Batavia  News .  H 

Beacon  News .  H 

Binghamton  Sun .  H 

Buffalo  Courier-Express ....  n 

Buffalo  News .  H 

Catskill  Mail .  R 

Corning  I^eader .  n 

Cortland  Standard .  H 

Hndicott  Bulletin .  H 

Geneva  Times .  H 

(•lens  Falls  Post-Star .  R 

Gloversville  Leader- Repub¬ 
lican  . 

Herkimer  Telegram .......  H 

Hudson  Register .  R 

Ithaca  Journal .  H 

Jamestown  Journal .  H 

Jamestown  Post .  H 

Kingston  Leader .  R 

Kingston  Freeman .  H 

Malone  Telegram .  H 

Mamaroneck  Times  .....  H 
Xledina  Journal-Register ..  .  H 
Middletown  Times- Herald  H 
L.  I.  Daily  Press,  Jamaica.  . 
^eens  Evening  News. 

Jamaica .  H 

L.  I.  Star-Journal.  L.  1.  City.  R 
Nassau  Review  Star,  Free¬ 
port  . 

L.  I.  Advocate,  Ridgewood..  R 

Brooklyn  Citizen .  R 

Brooklyn  P«agle .  R 

New  York  Herald  Tribune. .  H 
New  York  Jewish  FonA'anl.  H 
New  York  Journal-American  R 

New  York  Mirror .  R 

New  York  News .  R 

New  York  Post . 

New  York  Sun .  H 

New  York  Times .  R 

New  York  World-Telegram  R 

Niagara  Falls  (»azette .  H 

North  Tonawanda  News. ...  H 

Norwich  Sun .  H 

Nyack  Journal-News 

Odgensburg  Journal .  H 

Olean  Times- Herald  .  ... 

Oneonta  Star . 

Ossining  Citizen-Register 
Oswego  Palladium-Times.  .  H 

Peekskill  Star .  H 

Plattsburgh  Press .  H 

Port  Jervis  Union-Ciazette  H 

Rome  Sentinel ...  .  R 

Salamanca  Republican-Press  H 

Saratoga  Springs  Saratogiun.  H 

Tarrytown  News . 

Troy  Record.  . .  H 

Utica  Observer-Dispatch. 

Wellsville  Reporter . 

White  Plains  Reporter .  H 

Yonkers  Herald-Statesman 

Yonkers  Record .  R 

Yonkers  Times .  R 


Asheville  Citizen  &  '^imes 
Burlington  1  imes-News  ...  R 

Charlotte  News .  R 

Charlotte  Observer .  R 


H 

L 

VV 

n 

n 

n 

H 

L 

W 

H 

L 

W 

H 

L 

W 

n 

L 

W 

H 

L 

w 

R 

R 

R 

n 

n 

W 

H 

L 

VV 

H 

L 

W 

H 

L 

W 

R 

R 

u 

H 

L 

W 

H 

1, 

W 

R 

R 

R 

H 

L 

W 

H 

L 

W 

H 

L 

W 

R 

R 

R 

H 

L 

W 

H 

L 

W 

H 

L 

W 

H 

L 

VV 

H 

L 

W 

R 

R 

R 

H 

L 

W 

R 

R 

R 

H 

L 

W 

K 

R 

R 

R 

R 

R 

R 

R 

u 

H 

L 

W 

H 

R 

R 

R 

L 

W 

R 

L 

W 

R 

R 

R 

R 

R 

ii 

L 

W 

R 

R 

u 

R 

R 

u 

H 

L 

W 

H 

L 

W 

H 

L 

W 

R 

R 

w 

H 

L 

w 

H 

L 

w 

H 

L 

W-a 

11 

L 

W 

H 

L 

u 

H 

L 

VV 

11 

1. 

VV 

H 

L 

VV' 

K 

R 

R 

H 

L 

W 

H 

L 

W 

H 

L 

W' 

H 

L 

VV 

H 

L 

W 

H 

L 

W 

H 

L 

w 

H 

L 

w 

R 

n 

w 

R 

R 

R 

HINA 

R 

R 

R 

R 

R 

K 

K 

R 

u 

R 

R 

u 

Name  of  Paper  1932  1936 

Concord  Tribune .  R 

Elizabeth  City  Advance 

Fayetteville  Observer .  R 

CR)ldsboro  News- Argus  ...  R 
Greensboro  News-Record ...  n 
Greenville  News-Leader 

Henderson  Dispatch . . .  R 

Hendersonville  Times-News 

Hickory  Record .  R 

Kannapolis  Independent.  . .  “ 

Kinston  Free  Press .  R 

Lumberton  Robesonian 
New  Bern  Sun-Journal  ...  R 
Rocky  Mount  Telegram 

Tarboro  Southerner .  R 

Wilson  Times . 

Wilmington  Star .  R 

NORTH  DAKOTA 


Valley  City  Times-Record  . 


1940  Name  of  Paper 


1932  1936  1940 


R 

R 

R 

Medford  Mail-Tribune  ... 

.  H 

R 

R 

R 

u 

Oregon  City  Enterprise  . . . 

.  H 

L 

R 

R 

u 

Portland  Journal . 

R 

R 

R 

R 

n 

Portland  Oregonian . 

H 

L 

n 

n 

n 

Salem  Oregon  Statesman  .  . 

H 

L 

R 

R 

R 

Salem  Capital  Journal . 

R 

R 

R 

R 

R 

The  Dalles  Chronicle . 

H 

L 

R 

L 

W 

R 

R 

R 

R 

R 

R 

PENNSYLVANIA 

R 

R 

Aliquippa  (xazette . 

.  H 

L 

R 

R 

R 

Allentown  Call . 

n 

n 

R 

R 

W 

Altoona  Mirror . 

n 

n 

R 

R 

Ambridge  Citizen  . 

.  H 

L 

R 

R 

R 

Ashland  News . 

.  H 

L 

R 

R 

R 

Beaver  Times  . 

.  H 

L 

OHIO 


Athens  Messenger . 


Canton  Repository 


ChilHcothe  (»azette  ....... 

ChilUcothe  News-Advertiser. 


Cleveland  Press . 

Columbus  Dispatch . 

Columbus  Ohio  State  Journal 


East  Liverpool  Review.  .  .  . 
East  Palestine  Lea<ler.  .... 
Elyria  Chronicle-Telegram. 

Fostoria  Review . 

Fremont  News-Messenger. 


Kenton  News  &  Republican. 


l^rain  Journal  &  Times- 
Herald . 


Norwalk  Reflector- Herald. 


Steul>enville  Herald-Star.. 
Tiffin  Advertiser-Tribune. 


Warren  Tribune-Chronicle 
Washington  C.  H  Record- 

Herald  . 

Wilmington  News-Journal . 

Xenia  (»azette . 

Zanesville  {signal . 

Zanesville  Times- Recorder.  H 
Zanesville  News . 

OKLAHOMA 


Altus  Times- Demc^rat 
Bartlesville  Examiner-En¬ 
terprise  . 


Hobart  Democrat-Chief . 
Lawton  ('onstitution 
McAlester  News-Capital 


Oklahoma  City  Oklahoman 


Pauls  Valley  Democrat 
Pawhtiska  Journal-Capital 


Seminole  Prtxhicer 


Vinita  Journal  . 
Wwxlward  Press 
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OREGON 


Ashland  Tidings 
Astoria  Astorian- Budget. 
Baker  Democrat-Herald. 
}ien<l  Bulletin  .  . 
Corvallis  (•azetle-Times 
Enterprise  Chieftain 


Grants  Pass  Qiurier . 

Hillsboro  Ai  gus . 

Klamath  Falls  Herald  ■  .  •  • 
Marshfield  Coos  Bay  limes. 
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Beaver  Falls  News-Tribune  H 

Bradford  Bra .  R 

Bristol  Courier .  H 

Brownsville  Telegraph .  H 

Butler  Eagle .  H 

Carl>ondale  Leader .  H 

Carlisle  Sentinel  .  R 

Chambersburg  I*ubiic  Opin¬ 
ion  .  H 

Chester  Times .  H 

Clearfield  Progress .  H 

Coatesville  Record .  H 

Columbia  News .  H 

Doylestown  Intelligencer  .  H 

DuBois  Courier .  H 

Easton  Express .  H 

Easton  Free  Press .  R 

Brie  Times .  R 

Erie  Dispatch-Herald .  H 

Franklin  News- Herald .  H 

Gettysburg  Times .  H 

Greensburg  Review .  H 

(•reenville  Record-Argus. ...  H 

Hanover  Sun .  H 

Harrisburg  Patriot  &  News.  R 

Harrisburg  Sunday  Courier .  H 

Harrisburg  Telegraph .  H 

Huntingdon  News .  H 

Jeannette  News- Dispatch  . . .  H 

Jersey  Shore  Herald .  H 

Johnstown  Tribune .  H 

Kane  Republican .  H 

Kittanning  Leader-Times. .  R 

Lancaster  New  Era .  H 

Lansdale  North  Penn  Re¬ 
porter  .  R 

Lansfi>rd  Record .  n 

Latrobe  Bulletin .  H 

Lock  Haven  Express .  n 

Mahanoy  City  Record- 

American . .  .  H 

Mauch  Chunk  Times-News  H 

Meadville  Tribune-Republi¬ 
can  .  . .  H 

Milton  Standard .  R 

Monessen  Independent .  H 

Nanticoke  Press .  R 

New  Castle  News  .  H 

Norristown  Times- Herald. . .  H 

Oil  City  Derrick .  H 

Philadelphia  Record .  R 

Philadelphia  News .  H 

Philadelphia  Imiuirer .  H 

Philadelphia  Public  Ledger..  H 

Philadelphia  Sunday  IHs- 

patch .  H 

Pittsburgh  Post-Gazette. . ...  H 

Pittsburgh  Press .  R 

Pottsville  Journal  .  H 

Pottsville  Republican .  H 

Punxsutawney  Spirit.  ....  H 

St.  Mary’s  Press .  R 

Sayre  Times .  R 

Scranton  Scrantonian .  H 

Scranton  Times .  R 

Scranton  Tribune .  H 

Shenandoah  Herald .  H 

Somerset  American .......  H 

State  College  Centre  Times  H 

vSunbiiry  Daily- Item. .  H 

Susfiuehanna  Transcript  .  .  H 

Tamaqua  Courier .  H 

Tarentum  Valley  News .  H 

Titusville  Herald ...  .  H 

Towanda  Review .  H 

Tyrone  Herald .  H 

V'andergrift  News  .  H 

Warren  Times-Mirror .  n 

Washington  Observer .  H 

Waynesboro  Record- Herald .  H 

Wilkes-Barre  Record .  H 

Williamsport  (»azette  &  Bul¬ 
letin  .  H 

York  Ciazetle  K  Daily .  R 


RHODE  ISLAND 

Newport  News .  H 

Newport  Herald .  H 

Providence  Journal-Bulletin.  H 

West  Warwick  Times .  R 

Woonsocket  Call .  n 


SOUTH  CAROLINA 

Anderson  Imlepemlent  Tri- 


bune  . 

R 

R 

Florence  Star . 

R 

R 

(ireenwoo<l  Index-Journal.. 

R 

R 

Orangeburg  Times  ik  Deiii- 

ocrat  . 

R 

R 

Sumter  Item  .  .  .  . 

R 

R 

Union  Times . 

R 

R 

SOUTH  DAKOTA 

Abenleen  Republican-News  H 

Belle  Fourche  Post .  H 

Deadw<KKl  I'ioncer-Tiines.  .  li 

Hot  Springs  Star . 

Huron  Huronite .  R 

Lead  Call .  .  H 

Pierre  Dakotan .  H 

Rapifi  City  Journal .  H 

Sioux  Falls  Argus-Leader  .  .  H 
V'anktun  Press  &  Dakotan  .  H 
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EDITOR  &  PUBLISHEF 


Name  of  Paper 


1932  1936  1940 


Dailies'  Political  Stand 

continued  from  page  27 


Name  of  Paper 


1932  1936  1940 


TENNESSEE 


Athens  PtKf  - Athenian .  H  R 

Bristol  Herald-Courier.  ....  R  R 

Chattanooga  Xews-Free 

Press* .  R 

*Xews  supported  Roosevelt  in  1936; 
Press  supjtortt^  I.andon;  papers  merged  in  ! 


Chattanooga  Times  .  R 

Clarkss-ille  Ceaf-Chronicle  .  R 


Danville  Bee .  R 

Fredericksburg  Free  Lance- 

Star  .  R 

Harrisonburg  News-Record .  R 
Lynchburg  News  &  Advance  R 

^lartinsville  Bulletin .  R 

Norfolk  Ledger-Dispatch ...  R 

Portsmouth  Star .  R 

Pulaski  Southwest  Times. . .  R 
Richmond  News- Leader ....  R 
Staunton  News  &  Leader. . .  R 
Strasburg  Northern  Virgin¬ 
ian  Daily .  R 

SulTolks  News-Heral<l . 

Waynesboro  News- Virginian  R 
Winchester  Star .  R 


Roscoe  Wright  Joins 
Civil  Air  Board 


Washington,  D.  C.,  Aug.  19 — Ros¬ 
coe  Wright,  former  newspaperman  in 
Iowa  and  Texas,  and  one-time  pub¬ 
licity  director  for  Grinnell  University 
in  Iowa,  has  been  appointed  director 
of  information  and  statistics  for  the 
Civil  Aeronautics  Board,  and  will  be 


WHAT  OUR 
READERS  SAY 


Another  Catalogue 
Of  Recordings 

To  Editor  &  Publisher: 

Frank  E.  Fehlman’s  article  on  Rec- 


Dyersburj:  State  (lazette .  . 
Johnson  City  Chronicle  & 
IVess . 


KnoxWIle  Xews-Sentiiul.  . . 
Memphis  Commercial  Ap¬ 
peal  . 


Beaumont  Enterprise-Jour¬ 
nal  . 


Bryan  Eagle . 

Childress  Index.  ...... 

Cleburne  T  imes-Review . 
Corpus  Christi  Caller.  .  . 


Cuero  Rect>rd . . 
Dalhart  Texan . 


Denton  Record-Chronicle 

El  Paso  Herald-Post . 

Fort  Worth  Star-Telegram. . 

Galveston  News . . 

Gladewaler  T  imes-Tribune. . 


Jacksonville  Progress 


Marshall  News-Messenger. . 


Nacogdoches  Sentinel. 


San  Antonio  Express-News 


Texarkana  Gazette  &  News. 
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Centralia  Chronicle . 
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Ellens!)urg  Record . 
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Everett  Herald . 
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Longview  News . 
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Mount  Vernon  Herald . 
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Olj-nipia  OI>-nipian . 
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Vancouver  Columbian . 
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Walla  Walla  Lnion-Bulletin. 
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Wenatchee  World . 
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Y’akima  Herald-Republic. . . 
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WEST  VIRGINIA 
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Berkley  Post-IIerald . 

H 

L 

W 

R 

R 

R 

Bluefield  Telegraph  &  Sun- 
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set  News . 
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Fairmont  Times  &  West 
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Virginian . 
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Grafton  Sentinel . 
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Hinton  News . 
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Huntington  Herald-Dispatch 
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Keyser  News-Tribune . 
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I/Ogan  Banner . 
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Moundsville  Journal . 
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WISCONSIN 
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Beloit  Xews . 

H 

I, 

W 

R 

R 

w 

Chippewa  Falls  Herald- 
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Telegram . 
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Green  Bay  I*ress-Ga"ette.  . . 
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Janesville  Gazette . 
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Kenosha  News . 
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Press . 
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Madison  Capital  Times  ... 
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Marshfield  News-Herald. . . . 
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Merrill  Herald . 
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Milwaukee  Journal . 
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Sheboygan  Press . 
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Waukesha  Freeman . 
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Wausau  Record-Herald . 
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Casper  Tribune-Herald . 
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Cheyenne  Tribune-Leader.  . 
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Laramie  Bulletin . 
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Rawlins  Republican-Bulletin 

H 

L 

w 

R 
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Rock  Springs  Rocket . 
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Worland  Northern  Wyoming 

News . 
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succeeded  in  the  position  of  infor-  ord  Advertising  (Aug.  17)  prove! 
mation  director  of  the  Bureau  of  Cen-  entertaining  and  instructive  until  I 


sus  by  Frank  R.  Wilson.  Wright  sue 
ceeds  Daniel  Sayre  who  was  trans 


To  Editor  &  Publisher:  Detf 

Frank  E.  Fehlman’s  article  on  Rec-  ^ 
ord  Advertising  (Aug.  17)  prove! 
entertaining  and  instructive  until  I 
reached  the  point  where  Mr.  Fehlmai  ^ 
said,  in  effect,  “reach  for  a  Victor  cata- 


ferred  to  direct  safety  education  for  log  to  write  your  copy  on  artists.” 


the  CAB. 

Wilson  formerly  published  a  news 


If  Mr.  Fehlman  reached  for  a  Co¬ 
lumbia  catalog  he  would  also  fine 


paper  at  Sioux  City,  la.  In  1916  he  interesting  biographical  material  or 
became  national  publicity  director  for  hundreds  of  leading  conductors,  musi- 


Ihe  Federal  Farm  Loan  Bureau,  and  cians  and  singers.  Beecham,  Milsteir. 
later  was  transferred  by  Treasury  Szigeti,  Stock,  Rodzinski,  Mitropoulo. 


Secretary  William  G.  McAdoo  to  di-  Barlow,  Eddy  an  i  many  others  are  in- 
rect  publicity  for  the  Third,  Fourth  deed  worthy  of  note — even  in  deale 

_ ]  T  II _ T _  j*  • _  T-k _  ^ 


and  Fifth  Liberty  Loan  drives.  Dur-  ads. 
ing  an  interim  of  12  years  before  his  in  ; 
return  to  government  service  he  was  i  am, 
in  the  motion  picture  theatre  operat¬ 
ing  and  financing  business  in  New 
York  City.  In  1937  he  directed  pub¬ 
licity  for  the  unemployment  census, 
then  became  assistant  to  Commerce 
Secretary  Daniel  C.  Roper  and  last 
year  became  associated  with  Wright  TAB 
in  the  Bureau  of  Census. 


In  a  spirit  of  constructive  criticisit 


Sincerely  yours, 

Hal  Davis. 

Publicity, 

Columbia  Recording, 

Columbia  Broadcasting  System 


ISBELL  HONORED 


TAKES  16  REFUGEES 

Washington,  D.  C.,  Aug.  20— Pub¬ 
lisher  Eugene  Meyer  of  the  Washing¬ 
ton  Post,  has  leased  Clovercroft,  j 


Members  of  the  Wood  Newspaper  200-acre  estate  in  Fauquier  Countj, 
Machinery  Corporation  honored  on  his  Va.,  to  be  used  as  a  haven  for  li 


30  years  of  service,  John  A.  Isbell,  lefugee  children  from  England.  Tht 
executive  vice-president,  with  a  din-  children  range  in  age  from  5  to  1; 


ner  at  the  Union  League  Club,  New  years. 

York,  Aug.  21.  His  associates  in  the  ■ 

company  presented  him  with  many  HACKETT  HEADS  WINS 
pfts,  including  a  complete  color  mo-  Hearst  Radio,  Inc.,  announced  Aug 
tion  picture  outHt.  Oscar  C  Roesen,  gi  the  appointment  of  Cecil  Hackett 
president,  acted  as  toastmaster.  Nel-  formerly  of  Station  WHN,  as  director 
^n  Maynard,  chai^an  of  the  execu-  ^  manager  of  the  New  York 

tive  cornmittee  and  Ogden  B.  Hewitt  ^I^S. 

a  director,  delivered  addresses  and 
presented  the  tokens  of  appreciation.  | 


Baire  Times .  H 

Bennington  Banner .  n 

Brattletoro  Reformer .  H 

Burlington  Free  Press .  H 

Burlington  News .  II 

Newport  Express .  H 

Rutland  Herald .  H 

St.  Albans  Messenger .  H 

St.  Johnsbury  Caledonian- 

Record  .  H 


SELLS  WEEKLY 

The  sale  of  the  Pleasantville  (N.  Y.) 
Journal,  a  weekly  newspaper,  by  the 
North  Westchester  Publishers,  Inc.,  to 
Percy  H.  Power,  editor  and  business 
manager  of  the  publication  and  owner 
of  it  until  twelve  years  ago,  was  an¬ 
nounced  Aug.  16.  It  was  one  of  the  i 
five  weeklies  and  eight  dailies  in 
Westchester  County  controlled  by  J. 
Noel  Macy. 


SPACE- 

BUYERS 


Want  clean,  clear  cut  print¬ 
ing  in  the  space  they  pay  for. 
Satisfy  them  by  using 


ABITIBI  EARNINGS  UP  Noel  Macy. 

Montriial,  Aug.  23 — Abitibi  Power  " 

_ i  _  ROBERT  FRENCH 


July,  1940,  prior  to  audit  and  charges 
for  depreciation  and  bond  interest 


Robert  French,  60,  pioneer  publish- 


amounted  to  $941,390  compared  with  of  the  Alturas  (Cal.)  Plain  Deal- 

$885,862  in  June  and  $191,633  in  July,  ‘J*®*!  m  Sacramento  Aug.  20.  He 


MORLEY 

MATS 


Alexandria  Gazette  .  R 

Bristol  Herald-Courier .  R 

Charlottesville  Progress ....  n 
Covington  Virginian .  R 


1939’.  Included  in  eamin’gs  for  July!  was  the  father  of  Harry  French  now 
1940.  is  $136  73.-;  rpcpivpd  as  nrpmiiim  serving  a  life  term  for  the  murder  of 


1940,  is  $136,735  received  as  premium  a  me  term  lor  tne  muraer  or 

on  U.  S.  exchange.  McCracken,  rival  publisher,  I 


They're  switching  to 
NEW  G-E  MAZDA 

MIGHTY  MIDGET 

Photo  flash  Lamp  (No.  5) 


^  lt'«  nobiggarthan  a  golf  boll,  but 
it  packs  an  AMAZING  PUNCH 
OF  LIGHT.  Equal*  and  outpor- 
formc  largor flash  bulbs. .whan 
used  in  naw  typo  roflectors. 
^  NEW  SAFETY. . .  thonks  la  naw, 
stronger  agg-shopad  bulb  and 
dyo-proloclad  safoty  jaclcols. 
>  EXTRA  CONVENIENCE.. gat  up 
to  30  in  ana  pocket.  No  need 
to  run  out  of  bulbs  on  the  |abl 


LOCAL 

ADS... 


GENERAL^ELECTRIC 

MAZDA  PHOTOFLASH  lABCPS 


. . .  can  be  sold  by  ancouraging  advartis- 
ars  to  localiza  with  azclusiva  picturas 
of  spot  marchandisa  bargains,  stora  and 
parsonnal...thay  cost  lass  byoffsat. In- 
vastigata  ATF*Wabandorfar  Offsat ... 
wab  prassas  apacializad  to  maat  your 
raquiramants,  or  standard  shaat  fad 
modals.  Eliminata  cost  of  angravings, 
mats  and  staraos.  Incraasa  your  ad  lina- 
aga . . .  boost  circulation!  Ask  your  ATF 
Salesman  for  a  c<^y  of  *"n\a  Modern 
Method  of  Offsat  Plate-Making*’.  • .  or 


High  Speed  Anti-Friction 

Unitube . Cox-O-Type 

Multi-Color  •  •  •  Magazine 
Rotogravure 


Stereotypers,  too,  appre-  I  pres, 
ciate  their  moderate  I  ^ 
moulding  pressure,  which  |  a  w 

I  protects  type  and  pro- 
longs  life  of  moulding  ““ 
blankets  .  .  .  and  press-  pres 
men  like  their  clean- 
printing  qualities. 

...  all  of  which,  of 
course,  means  larger  prof- 


PRESSES  and 
STEREO  EQUIPMENT 


its  for  the  publisher. 
Samples?  Gladly! 


AmericanTypeFounders 


Offset  Division  •  Mount  Vernon,  N.  Y. 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CNICACO 


wui 

MORLEY  BUTTOri  ing 

Tl 

Manufactaring  Compao? 
Portsmoath,  New  Hampahl'*  ^’as 
New  York  Offlee,  46  BMt  11th 

_ key 


for  august  24.  1940 
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Newspapermen 
See  More  Auto 
Preview  Shows 

By  HIL  F.  BEST 

Detroit,  Mich.,  Aug.  21 — Continu¬ 
ing  high  levels  of  automobile  buying 
throughout  the  United  States  and 
bright  sales  prospects  for  the  new  1941 
car  models  indicate  that  unusually 
heavy  newspaper  advertising  commit¬ 
ments  are  in  order  from  the  major 
auto  companies. 

Advertising  plans  of  the  larger  pro¬ 
ducers  are  believed  to  include  even 
more  extensive  pre  -  announcement 
campaigns  than  last  year,  to  appear 
before  the  new  models  are  formally 
presented. 

Principally  newspapers  and  bill¬ 
boards  will  be  used  before  announce¬ 
ment  time,  to  arouse  public  interest 
in  this  year’s  important  motoring  ad¬ 
vances. 

Plymouth  Campaign 

First  of  these  preliminary  campaigns 
by  the  big-volume  producers  got  un¬ 
der  way  in  Detroit  here  last  week, 
sponsored  by  Plymouth  Division  of 
Chrysler  Corporation.  Opening  gun 
is  a  new  poster  design,  which  also 
sets  the  theme  for  widespread  news¬ 
paper  advertising  throughout  the 
country  later  this  month. 

The  new  design,  which  was  just 
posted,  is  a  reproduction  of  the  familiar 
Plymouth  flag  being  raised  to  the  top 
of  a  flagpole,  bearing  the  new  theme 
phrase,  “Plymouth — The  ‘one’  for  ’41” 
and  the  simple  legend  “Coming  Soon” 
in  big  letters  at  upper  right. 

Other  companies  also  will  back  up 
their  new  models  with  major  displays 
to  forcibly  register  new  1941  ad¬ 
vertising  themes  on  the  public 
mind. 

An  advance  Plymouth  preview  was 
held  last  week  for  300  newspaper  edi¬ 
tors  and  press  representatives  invited 
to  inspect  the  new  cars  before  they 
are  announced  to  the  motoring  pub¬ 
lic.  D.  S.  Elddins,  president  of  Ply¬ 
mouth  Motor  Corporation  and  Chrys¬ 
ler  Corporation  oflicials  were  hosts  at 
the  special  showing  for  the  visiting 
newspapermen  from  all  parts  of  the 
United  States. 

The  Plymouth  preview  preceded 
the  other  Chrysler  units  by  about  a 
month — the  “other  three,”  in  this  case 
Dodge,  DeSoto  and  Chrysler  will  be 
shown  to  the  press  early  in  Septem¬ 
ber. 

New  Low  Priced  Nash 

The  Nash  preview  held  Thursday 
at  the  Old  Club  located  on  the  north- 
eni  shore  flats  of  Lake  St.  Clair 
presented  to  the  press  the  second  big 
surprise  of  the  year — the  new  Nash 
w  the  low  priced  field,  a  new  motor, 
a  new  car  all  the  way  through,  in 
fact  as  W.  A.  Blees  says,  a  new  kind  of 
lowest  price  car.  No  official  announce¬ 
ment  will  be  made  until  next  month 
but  all  Nash  cars  were  shown  at  the 
press  party. 

ffie  announcement  in  newspapers 
will  be  greatly  enlarged. 

Mr.  Blees  said  newspaper  advertis- 
®g  would  be  depend^  upon  as  the 
•^jor  medium  of  the  Nash  exploita¬ 
tion  program.  Newspaper  appropria- 
^ns  have  been  upped  approximately 
over  last  year’s  he  made 
known. 

He  said  that  about  1,500  newspapers 
|i^ve  been  scheduled  to  carry  the  ads 
HI  which  the  new  Nash  low-priced  car 
will  be  introduced  to  the  U.  S.  motor- 
“ig  public. 

The  first  formal  public  announce- 
®ent  of  the  new  Hudson  cars  for  1941 
Was  being  made  today  in  the  prin- 
^Pal  newspapers  in  approximately  80 
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used  in  the  major  paper  schedule, 
with  somewhat  smaller  insertions  in 
supporting  papers  and  at  dealer  points 
in  the  territories  affected.  This  copy 
was  planned  and  placed  by  Brooke, 
Smith  and  French. 

Immediately  following  this  first 
group  of  announcements,  the  program 
will  expand  to  other  papers  in  other 
cities,  as  distribution  of  the  new 
models  reaches  the  point  where  deal¬ 
ers  are  in  a  position  to  show  and 
demonstrate  the  cars,  and  to  make 
early  deliveries. 

Following  a  week  of  informal  show- 
i.ngs  to  the  visiting  members  of  the 
press,  Pontiac  will  announce  in  Sep¬ 
tember  its  1941  models  with  the  larg¬ 
est  announcement  advertising  cam¬ 
paign  in  Pontiae’e  history. 

W.  J.  Mougey,  Pontiac  Advertising 
Manager,  says  that  newspapers  again 
will  form  the  backbone  of  Pontiac’s 
sales  drive,  and  MacManus,  John  & 
Adams,  who  since  1934  have  placed 
the  Pontiac  account,  will  continue  in 
that  capacity.  Pontiac’s  budget  is 
G5%  over  last  year’s  announcement 
campaign.  Driving  through  hard  on 
newspaper  advertising  the  four  months 
newspaper  budget,  September,  Octo¬ 
ber,  November  and  December  is 
raised  from  2,000  newspapers  used 
last  year  to  2,500  this  year.  The 
Pontiac  campaign  will  start  the  week 
of  Sept.  1  and  advertisements  will  run 
from  672  lines  up. 

Down  in  Toledo  last  week  Joseph 
W.  Frazer,  president  and  general  man¬ 
ager  of  Willys  Overland,  greeted  the 
members  of  the  press.  In  a  joint 
statement  with  Ward  M.  Canaday  of 
the  U.  S.  Advertising  Corp.,  Mr. 
Frazer  made  an  announcement  that 
Theodore  F.  MacManus  as  advertising 
counsel  would  work  with  the  U.  S. 
Advertising  agency  in  complete  charge 
of  Willys  Overland  advertising.  Prior 
to  his  retirement  a  few  years  ago  Mr. 
MacManus  was  known  as  the  man  that 
introduced  the  advertising  on  Cadillac, 
Dodge,  Hupp,  Plymouth,  DeSoto, 
Chrysler  and  Fisher  Body.  His 
greatest  newspaper  ad  perhaps  was 
captioned,  “The  Penalty  of  Leader¬ 
ship.” 

Among  Advertising 
Folk 

.  continued  from  page  7 

Blackett,  Sample  and  Hummert,  has 
joined  the  media  department  of  Comp¬ 
ton  Advertising,  Inc. 

Donough  Prinz  has  resigned  from 
Maxon,  Inc.,  Detroit,  to  join  Leo  Bur¬ 
nett  Co.,  Inc.,  Chicago  agency,  where 
he  will  do  field  merchandising  work 
on  the  American  Meat  Institute  ac¬ 
count. 

Craig  Davidson  has  been  elected  a 
vice-president  of  Compton  Advertis¬ 
ing,  Inc.  Davidson  joined  the  agency 
in  1929. 

Alice  Smart,  of  J.  W.  Pepper,  Inc., 
has  been  named  assistant  secretary 
of  the  company  by  the  board. 

George  Traendly,  for  13  years  with 
Doremus  &  Co.,  has  joined  William  A. 


Schautz,  Inc.,  as  head  of  the  adver¬ 
tising  production  department.  George 
I.  McIlwain,  formerly  with  Standard 
Brands,  has  joined  the  sales  and  con¬ 
tact  st^  of  Schautz,  and  Willard  F. 
Weiser,  formerly  with  Mc-Cann- 
Erickson,  has  been  appointed  head  of 
the  accounting  department. 

Atherton  Wells  Hobler,  president, 
Benton  &  Bowles,  recently  elected 
chairman  of  the  board  of  the  4-A’s, 
will  speak  at  the  convention  of  the 
Pacific  Council  of  the  4-A’s  in  Del 
Monte,  Cal.,  Oct.  24-25. 


Campaigns  and  Accounts 

CONSOLIDATED  EDISON  SYSTEM 

companies  will  use  94  newspapers' 
in  New  York  City  and  Westchester 
County  to  advertise  a  new  sales  pro¬ 
motion  campaign  for  home  laundry 
equipment.  The  drive  will  run  dur¬ 
ing  September  and  October.  Advertis¬ 
ing  in  other  media  is  planned. 

Andrew  Jergens  Co.,  Cincinnati, 
will  release  a  fall  advertising  cam¬ 
paign  Sept.  1,  using  color  pages  in 
newspapers  in  21  cities  and  four-color 
advertisements  in  women’s  magazines. 
Drive  will  feature  the  firm’s  new  face 
cream. 

Lennen  &  Mitchell,  Inc.,  is  the  agency. 

Associated  American  Artists,  Inc., 
has  appointed  S.  T.  Seidman  &  Co.  to 
direct  its  advertising.  H.  A.  Vogel  is 
account  executive. 

A  newspaper  and  magazine  ad  cam¬ 
paign  will  be  inaugurated  immediately 
in  the  New  York  area  by  Quicold 
Chemical  Corporation  through  Frank 
Kiernan  &  Co. 

Leo  M.  Dick,  Inc.,  makers  of  Celeste 
frocks  and  Kilts  shirts,  to  William  G. 
Seidenbaum  agency. 

New  York  newspapers  and  four  na- 
ticnel  weeklies  will  be  used  by  Jeris 
Hair  Tonic  and  Jeris  Hair  Oil  to  an¬ 
nounce  a  1-cent  sale  which  will  run 
from  late  September  into  late  Novem¬ 
ber. 

Roscoe  Advertising  Agency,  Wilkes- 
Barre,  Pa.,  has  taken  over  ad  contract 
of  the  Wilkes-Barre  Railway  Cor¬ 
poration;  also  ad  contract  of  Scran¬ 
ton  Transit  for  all  street  cars  and 
buses  in  Scranton. 

I.  D.  I.  Products,  Quakertown,  Pa., 
has  appointed  Wettlin  and  Company, 
Camden,  N.  J.  to  direct  their  adver¬ 
tising  and  merchandising  activities. 
Newspapers,  magazines,  direct  mail 
and  displays  are  planned. 

J.  Graham  Wright,  president,  Jos. 
Tetley  ’Tea  Company,  announces  ap¬ 
pointment  of  Maxon,  Inc.,  New  York, 
to  handle  the  advertising  of  Tetley’s 
Orange  Pekoe,  Tetley’s  Budget  Tea 
and  Tetley’s  Tea  Balls. 


I  NEWSPAPER 

I  FINANCING 

I  Long  term  loans  arranged 
I  for  substantial  newspapers  to 
H  refund  existing  obligations,  or 
3  for  other  purposes. 

LI  Confidential  Segotiations 

I  NEWSPAPER  APPRAISAL 
CORPORATION 

^  L.  Parker  Likely,  Pte«. 

3  tOl  Park  Ave.  New^York 
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•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
commercial  broadcasting  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in 
these  territories  read 

NEWSPAPER  NEWS 

Published  Monthly 

Subscription  rate  $1.50  per  year 
post  free 


Wancick  Bldg.,  Hamilton  St., 


New  Advertisers  and 
Their  Media  Listed 

The  following  list  of  new  adver¬ 
tisers,  their  agencies  and  media  to  be 
used  was  released  this  week  by  Stand¬ 
ard  Advertising  Register: 

.ASSOCIATED  HOTELS  OF  THE  WEST, 
240  Stockton,  San  Francisco,  Cal. — “Hotel 
Service’’ — Lord  &  Thomas,  Chicago, — Don 
Manchester,  Acet.  Exec.,  using  Newspapers, 
Posters  and  Radiocasting. 

THE  BURLINGTON  CORP.,  450  Seventh 
Ave.,  New  York  City — “Bur-Mil  Textiles” — 
J.  M.  Mathes,  Inc.,  New  York  City — Horace 
Cleveland,  Acet.  Exec.,  using  Newspapers  and 
Trade  Papers. 

GREENSPAN  BROS.,  Perth  Amboy,  New 
Jersey — “Flagstaff  Food  Products” — A.  W. 
Lewin  Co.,  Inc.,  Newark,  N.  J.,  using  News¬ 
papers  and  Posters. 

KOCH  REFRIGERATORS,  North  Kan¬ 
sas  City,  Missouri — “Koch  Refrigerators” — 
R.  H.  Samuels  &  Co.,  Kansas  City,  Mo. 

LUDWIG  MUSIC  HOUSE,  INC.,  709 
Pine,  St.  Louis,  Mo. — “Band  Instruments” 
— Major  Adv.  Co.,  St.  Louis,  Mo. 

NATIONAL  COTTON  COUNCIL  OF 
.\MERIC.A,  Memphis,  Tenn. — “Increase  Cot¬ 
ton  Consumption” — .Mley  &  Richards  Co., 
Boston,  Mass.,  using  Magazines. 

THE  PIPER  COMPANY,  7373  Marietta 
Ave.,  St.  Louis,  Mo. — “Piper  Red  Squill  Rat 
Baits” — Christy  Humhurg  Adv.  Agency,  St. 
Louis,  Mo.,  C.  C.  Humhurg,  Acet.  Exec., 
Newspapers. 

S.\N  GABRIEL  CO.,  11  47  Bordon  Ave., 
Long  Island  City,  New  York — “Colombo, 
Betsy  Ross,  Bear  State  &  Cordova  Wines” — 
Emil  Mogul  Co.,  New  York  City. 

SOAP-O-LENE,  INC.,  Morgantown  Bank 
Bldg.,  Morgantown,  W.  Va. — “Soap-O-Lene” 
— Barnes  &  Co.,  Fairmont,  W.  Va.,  D.  M. 
Barnes,  Acet.  Exec.,  using  Newspapers,  Pos¬ 
ters  and  Radiocasting. 

AD  course' 

The  City  College  of  New  York 
School  of  Business  announces  a  course 
in  Advertising  Production  for  the  fall 
term.  The  course  includes  such  topics 
as  type  and  type  composition,  line 
cuts,  half-tones,  four  color  process, 
inks,  paper  and  press  methods. 

INCREASES  RATES 

Newport  News  (Va.)  Press  and 
Times  Herald  have  announced  an  in¬ 
crease  in  general  advertising  rates 
from  8  cents  to  9  cents  per  line,  effec¬ 
tive  Sept.  1. 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Elach 
registrant  has  been  thor¬ 
oughly  investigated. 

fSrom  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUBEAU 

of  Sigmo  Bella  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive,  ducago,  IIL 

A  natiom-wid^  nem-frotit  ttrvUt 

ported  by  Stima  DetH  Chi,  Profettienal 

■  Jonrnalutie  fraternity. 
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HENRY  O'KEEFE,  62,  sports  editor 
and  for  more  than  35  years  an  em-  , 
ploye  of  the  Fitchburg  (Mass.)  Sen¬ 
tinel,  died  Aug.  20. 

Allan  L.  Benson,  68,  former  news¬ 
paper  editor  and  candidate  of  the  So¬ 
cialist  Party  for  President  of  the  U.  S., 
died  Aug.  19  at  liis  home  in  Yonkers, 

N.  Y.  He  was  asistant  managing  edi¬ 
tor  of  the  Detroit  Journal,  1897-1901; 
managing  editor  of  the  Detroit  Times, 
1901-06,  and  of  the  Washington  (D.  C.) 
Times,  1906-07. 

Mrs.  Coral  McKee  Cochrane,  84, 
mother  of  Edward  W.  Cochrane,  Chi¬ 
cago  Herald- American  sports  editor, 
died  at  Hartford,  Mich.,  Aug.  18. 

Mrs.  Helen  De  Mott  Anderson,  63, 
wife  of  Harold  M.  Anderson,  editorial 
writer.  New  York  Sun,  died  Aug.  17 
while  visiting  her  mother  in  Albany, 

N.  Y. 

Jacob  Winchell,  70,  retired  silk  mer¬ 
chant  and  father  of  Walter  Winchell, 
New  York  Mirror  columnist,  died  Aug. 

18  at  his  home  in  New  York. 

William  L.  Bruckart,  48,  veteran 
Washington  correspondent,  author  of 
“Washington  Digest,  died  Aug.  12  in 
Washington  of  a  heart  attack.  He 
served  the  Wichita  (Kan.)  Eagle,  the 
United  Press,  Associated  Press,  United 
States  Daily  and  the  Philadelphia  Pub¬ 
lic  Ledger. 

George  Walter  Archibald,  52,  for 
30  years  publisher  of  the  Durant 
(Okla.)  Daily  Democrat,  former  pres¬ 
ident  of  the  Oklahoma  Press  Assn., 
died  Aug;  15  of  a  heart  attack. 

Leander  M.  Churbuck,  79,  former 
cartoonist  on  the  Brockton  Enterprise, 
died  Aug.  13  in  Middleboro. 

Thomas  M.  Whiteman,  63,  foimder, 
president  and  managing  editor,  La- 
trobe  (Pa.)  Daily  Bulletin,  died  Aug. 
21. 

Ernest  H.  Lindley,  71,  chancellor 
emeritus  of  the  University  of  Kansas 
and  father  of  Ernest  K.  Lindley,  Des 
Moines  Register  &  Tribune  Syndicate 
Washington  columnist,  died  on  a  Pa¬ 
cific  liner  Aug.  21. 

Edward  A.  Van  Sant,  40,  of  Peoria, 
m.,  a  traveling  representative  of  the 
circulation  department.  New  York 
Times,  died  in  Rutland,  Vt.,  of  a  heart 
attack  Aug.  17. 

IDAHO  GROUP  MEETS 

Members  of  the  Idaho  Editorial  As¬ 
sociation  met  over  the  week-end  of 
Aug.  16  at  Grangeville,  with  A1  Read¬ 
ing,  Wendell  Irrigationist  editor,  pre¬ 
siding.  The  mid-year  session  laid 
plans  for  the  annual  meeting  in  Janu¬ 
ary.  At  the  Friday  night  banquet, 
speakers  included  Irving  W.  Hart,  edi¬ 
tor,  Idaho  Daily  Statesman,  Boise; 
W.  T.  Marrineau,  Moscow  Daily  Ida- 
hoian,  publisher;  Frank  F.  Swan, 
Gooding;  and  E.  M.  Olmstead,  Grange¬ 
ville  editor. 

BOOK  FAIR  DATE  SET 

The  fourth  annual  Book  Fair,  spon¬ 
sored  by  the  Boston  Herald  and  co¬ 
operating  booksellers,  will  be  held  in 
the  Boston  Garden  Oct.  21-26,  and 
this  year  will  be  an  all-New  England 
fair.  Robert  B.  Choate,  assistant  gen¬ 
eral  manager  of  the  Herald,  is  chair¬ 
man  of  the  sponsoring  committee. 

■ 

TO  PAY  $28,500 

Washington,  D.  C.,  Aug.  19 — Based 
on  an  order  issued  by  the  National 
Labor  Relations  Board  July  19,  Hearst 
Publications,  Inc.,  has  stipulated  pay¬ 
ment  of  $28,500  to  five  circulation  de¬ 
partment  employes  of  the  Los  Angeles 
Examiner  who  allegedly  were  dis¬ 
charged  for  union  activity. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  Hma  —  .50  per  line 
4  fimei  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

■'BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  live  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  linos.  References  required 
with  "Business  Opportunities"  end  ether 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ed  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


NEWSPAPERS  BOUGHT  AND  SOLD 

Properties  listed  below  are  offered  cither  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  Acid. 

_ Newspapers  For  Sale 


Circelatioe  Promotion 


Sncceseful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWH  OO., 
Occidental  Building,  Indianapolis. 

See  our  ad  on  page  183  in  the  E.  &  P.  Inter- 
national  Your  Book.  Hudson  DePriest 
&  Associates,  World’s  Circulation  Build- 
ers.  246  5tli  Ave..  N.  Y.  C. _ 


_ Literory  Services _ 

Stories,  books,  verse,  drama,  revised,  mar¬ 
keted.  Send  MSS.  No  reading  charge. 
Thesis  speeches.  MARANATHA  WRIT¬ 
ERS,  156  Fifth,  N.  Y.  C. 


Miscellaneous 


Tools  for  the  Sales  Builder  —  attractive 
illustrated  booklets,  folders,  broadsides. 
Reproduced  economically  by  Laurel’s  im¬ 
proved  process.  500  {S%  x  11  in.)  copies 
$'3.63.  Larger  quantities  lower  prices. 
All  sizes  available.  Request  free  de¬ 
scriptive  manual.  In  Met.  N.  Y.,  ask  for 
representative.  Color  work  specialists. 
Laurel  Process,  480  Canal.  WAlker 
5-0526. 


Help  Wanted 


AU-around  Salesman  to  supervise  circulation 
and  classified  departments  of  expanding 
weekly.  Salary,  plus  commission.  Real 
opportunity  for  right  man  or  woman. 

Record,  East  Orange,  New  Jersey.  _ 

Classified  Salesman.  One  who  knows  how 
and  enjoys  selling  separate  want  ads. 
Must  be  enthusiastic  and  intelligent.  The 
young  man  we  are  seeking  may  be  em¬ 
ployed  on  a  small  newspaper,  or  in  a 
minor  capacity  on  a  large  newspaper. 
This  is  an  excellent  opportunity  to  make 
a  connection  with  one  of  America’s  most 
progressive  publishers.  Salary  and  com¬ 
mission.  In  reply  state  age,  experience, 
education,  whether  single  or  married.  En¬ 
close  snapshot.  Box  1465,  Editor  &  Pub- 

lisher. _ 

Experienced  Ad  Man  on  a  weekly.  Salary 
and  bonus.  Y’Dang  man  preferred.  Har- 
risburg  Sunday  Courier,  Harrisburg,  Pa. 
Experienced  Editor-Editorial  Writer,  30-35, 
to  act  as  general  assistant  to  the  pub¬ 
lisher,  middlewest  daily,  town  of  5,000. 
Attractive  situation  for  right  party.  Box 

1438,  Editor  &  Publisher. _ 

Flatbed  Duplex  and  Lino  Operator.  State 
salary — no  boozer.  Box  1430,  Editor  & 
Publisher. 


Situationt  Wanted 

Advertising  vCont’dj 

Classified  Manager-Assistant]  ^w  workin 
as  Classified  Manager  moming-evenin 
small  dailies  and  doing  a  good  job  (Ui 
O.M.  says  so).  Seven  years'  experiens 
large  and  small  dailies  and  a  gain  i 
linage  every  year.  Know  every  pbase- 
snd  a  good  daily  can  get  me  as  manage 
or  assistant  for  $35-$40,  depending  q 
location.  P.S. — I’m  a  woman  and  1  cc 
be  as  tough  with  a  used  car  dealer  a 
I  can  gossip  with  the  new  accuunta  fc 
the  women's  classifications  I  get  fc 
my  paper.  Box  1349,  Editor  &  Publiahe. 
Classified  or  Display  Salesman— fo^r^ew 
classified — four  years  display;  copy  write- 
layout  and  merchandising  experience- 
all  for  same  newspaper.  Now  employei. 
Age  25.  Box  1458,  Editor  &  Publishc- 
Display  or  Classified  Manager  -  Solidtoi, 
eleven  years’  experience  leading  dailiei 
Journalism  graduate ;  employed ;  energeti 
resourceful.  Box  1434,  Editor  &  PuV 

lisher. _ 

Experienced  Advertising  Salesman  wis 
good  contacts  and  background  in  mag. 
zine  and  newspaper  field.  My  record  i 
based  on  results  in  selling  “hardnnt 
accounts.  I  am  looking  for  an  opportnniri 
with  a  publisher  who  has  a  selling  job  li 
be  done  at  a  profit  to  us  both.  Go  an;- 
where.  Box  1428,  Editor  &  Publisher. 
“Ideas  First” — backed  up  with  comple; 
service  by  one-man  art-copy  departmea. 
A  handyman  to  have  around  any  nev.- 
paper  or  agency.  Has  successful  recor. 
in  the  above  combination  services.  Ba 

1457,  Editor  &  Publisher. _ 

Natlonal-locaJ  AdverUsing,  10  years  lat  sal 
2nd  papers.  Available  manager  or  salet 
man^  Box  1360,  Editor  &  Publisher. 


SItiatioBS  Waatad 
Crcalatioa 


Circulation  Manager — Build  sound  cira 
lation  at  minimum  cost.  Fifteen  yean 
well  rounded  experience.  Expert  carrie 
organization  and  training,  conteaU 
manuals.  Excellent  record.  Age  35,  mat 
ried,  two  children.  Central  or  Easter. 
States  preferred.  Box  1323,  Editor  I 
Publisher. 


Circulator,  30,  college  graduate,  prolifii 
background  including  four  years  Dei 
Moines  Register-Tribune,  West  Coast  pre 
ferred.  Box  1361,  Editor  &  Publisher. 


lAA  b 

tori  a 
Disti 
ture 
28; 


A-l  I 

knoi 
char 
year 
Spec 
*  P 


Able, 

POF 

desk 

East 

nect 

Box 


Aorei 

iagt 

qoa] 

field 

133 


Ambit 

war 

wot 

for 


Why 

aisl 

par 

mai 

Boi 


Artist 

in 

tin< 

riei 

sdi 

Pul 

Boost 

mo 

dai 

mo 

Pu 

Capa' 

apt 

exi 

Ca 


J36  —  Excellent  Dally  —  Exclusive  field, 
Southwest.  Grossing  $80,000.  Sale  price 
$80,000;  $40,000  cash  or  %  interest  $40.- 
000.  with  $20,000  cash.  Murray  E.  Hill 
&  Associates,  Newspaper  Brokers,  Nash¬ 
ville,  Tennessee. 


DAILIES  AND  WEEKLIES 
Eastern  dailies — 6  priced  at  $225,000. 
$200,000,  $100,000.  $75,000,  $40,000  and 
$21,000;  3  in  Mid-West  at  $235,000, 
$140,000  and  $100,000. 

Weeklies  in  East  at  $45,000,  $40,000, 
$20,000.  $10,500  and  $7,000.  Terms 
available. 

NEWSPAPER  APPRAISAL  CORP’N 
L.  P.  likely,  101  Park  Ave.,  N.  Y.,  N.  T. 


Ncwxpaptr  Brokari 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


PACIFIC  COAST — Newspaper  properties. 
Write  me  in  confidence.  Arthur  W.  Stypes, 
Newspaper  Broker,  Mills  Tower,  San 
Francisco. 


_ NewxpgpTt  Wanted _ 

Wanted — Daily;  population  20,000  to  50,- 
000;  circulation  5,000  to  25,000.  $25,- 

000  cash.  To  close  deal  by  October  1st. 
Send  complete  details,  paid  circulation, 
price  and  terms,  gross  income  by  the 
month. 

MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Brokers  Nashville,  Tennessee 


Dailies,  any  sixe,  wanted  immediately  for 
clients.  Substantial  cash  payments.  Write 
at  once  if  you  wish  to  sell.  Newspaper 
Appraisal  Corp’n.,  101  Park  Avenue,  New 
Y'ork,  N,  Y. 


Public  Nofict 


AN  AUXILIARY  SERVICE  1 
“Editor  and  Publisher”  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  museum 
files  will  be  found,  easily  available,  im¬ 
portant  basic  data  anent  newspaper  mar¬ 
kets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national  advertiser  and  agency  ^rvice. 
A  specialist  on  the  daily  newspaper, 
“EDI’TOR  &  PUBLISHER.”  now  in  ita 
fifty-fifth  year,  occupies  an  exclusive  field. 
Subscribers,  without  financial  obligation 
of  any  sort,  are  earnestly  urged  to  call 
upon  us  for  any  service  they  feel  we  may 
he  able  to  render. 

Manager,  Baader  Service 


Supervisor,  Phone  Room  Classified  Depart¬ 
ment.  Prefer  one  with  enthusiasm,  in¬ 
telligence,  and  a  thorough  understanding 
of  how  to  sell  want  ads.  Excellent  oppor¬ 
tunity  on  one  of  America’s  best  newspa¬ 
pers.  Staff  now  consists  of  ten  girls.  In 
reply  state  experience,  education,  refer¬ 
ences,  and  salary  expected;  whether  single 
or  married.  Enclose  snapshot.  Box  1468, 

Editor  &  Publisher. _ 

W^ted — Practical  Photo  Engraver  to  assist 
in  the  purchase  of  Photo  Engraving 
Equipment  for  modern  plant  in  connec¬ 
tion  with  successful  N.  W.  Daily  news¬ 
paper  and  printing  plant.  Splendid  op¬ 
portunity  for  individual  who  wants  a 
pennanent  position  to  run  said  plant. 
Complete  information  is  desired  in  first 
letter,  give  references,  salary  expected, 
experience  and  send  photo.  Write  Box 
1440,  Editor  &  Publisher. 


Situationt  Wantud 

Administrative 
AssisUtnt  to  Executive 
Male  Secretary 

Experienced  in  all  details ;  good  correspon¬ 
dent;  ten  years  with  Advertising  Director 
leading  New  York  City  newspaper;  ex¬ 
cellent  references.  Box  1463,  Editor  & 

Publisher. _ 

General  Manager 
or  Publisher’s  Assistant 
Actual  working  experience  in  every  depart¬ 
ment,  including  10  years’  editorial.  Five 
years'  assistant  advertising  manager  large 
automobile  company.  At  present  vice  pre¬ 
sident  nationally  known  firm.  Family  man, 
40.  Familiar  with  every  detail  news¬ 
paper  administration.  Right  connection 
more  important  than  money.  Excellent 
references.  Write  or  wire  Box  1347, 

Ed itor  &  Publisher. _ 

I  never  promise  more  than  I  can  deliver. 
Just  a  competent,  seasoned  worker  seeking 
advertising  or  business-office  connection 
with  sound  conservative  publication.  Box 
1415,  Editor  &  Publisher. 

Publisher’s  Assistant  or  Busings  ManageT; 
experienced  editorial  writer;  capable  ex¬ 
ecutive;  40;  married;  children.  Box 
1450,  Editor  &  Publisher. 


Situationt  Wantud 
_ Advertisiug _ 

Advertising,  Publicity,  or  allied  woriT. 
Eight  years’  selling;  two  in  advertising. 
University  graduate.  Mature  character. 
Age  25.  Go  anywhere.  Box  1455,  Edi- 

tor  &  Publisher. _ 

AdvurtUing  Mtnagur  —  sxperisneed  LueaL 
Classified  and  National;  good  referanee, 
iatelligent  producer.  Box  1854,  Editor 

A  Publisher.  _ 

AdveitlMng  Salenuii,  experienced,  can  in* 
crease  your  linage;  good  promotion  ideas, 
copy  layouts.  East  preferred.  Available 
for  personal  interview;  aewspaper  refer¬ 
ences.  Bex  1400,  Editor  A  Publisher. 


DISTRICT  MANAGER 
Morning  and  Evening  Experience 

Clean  production.  Employed.  Wants  chznct 
for  advancement.  Trained  for  advertis¬ 
ing  and  reporting,  as  well.  Capable 
writer.  Box  1445,  Editor  &  Publisher. 


Successful  Young  District  Manager  avsil- 
able.  Reliable,  age  28.  Prominent  circuit- 
tion  manager  references.  Box  1336,  Edi¬ 
tor  A  Publisher. 


Situations  Wantud 

Editorial 


AMERICAN  IMMIGRANTS  AND 
AUEN8  ARE  NEWS 


Has  your  town  a  large  foreign  bom  popa- 
lation!  Because  of  the  Natiocil 
emergency  the  immigrant  and  alien  pro- 
lem  grows  every  day.  I  am  a  new6pap«' 
man  of  twenty  years’  standing,  with  w«l 
rounded  practical  knowledge  of  the  field 
augmented  by  special  studies  of  all  phasei 
of  the  Ajnerican  immigrants  problemi. 
I  seek  to  put  my  talent  to  use  on  u 
American  Daily,  anywhere.  Age  39. 
Good,  conscientious,  fast  worker. 

Background:  1023-30  employed  as  re¬ 
porter  and  staff-writer  of  the  followicl 
Budapest  Dailies:  “8-Orai  Ujsag”  (*■ 
O’clock  News),  “Nemzeti  Ujsag”  ("*: 
tional  News),  editor  for  three  years  « 
an  illustrated  sport  monthly.  Since  1930 
in  the  States  active  as  American  Com 
spondent  of  largest  Budapest 
“Pesti  Hirlap,”  Editor  of  Detroit  Haa- 
garian  Journal  and  Detroit  Hung.  Ne«. 
Staff-writer  of  New  York  Hungariu 
Daily  “Peoples  Voice,”  Editor  Psstsij 
Hungarian  “Free  Press,”  Corresponded 
of  Cleveland  Hung.  Daily  “Sabadsag 
and  other  Hungarian  publications  tiW 
Washington,  D.  C.  References  availsbU- 
Box  1412,  Editor  A  Publisher. 


A  BRAIN  FOR  SALE 
A  Raru  Chancu  to  Gut: 

I  All-around  newspaperman  who  can  take 
I  orders  gracefully  or  give  them  diplo- 
I  matically.  Now  available  through  no 
I  fault.  Extensive  experience  (29  yesn) 
1  leading  dailies  qualifies  him  at  39  ai 
I  news,  telegraph,  makeup,  city  editor; 
I  slot,  rim  or  rewrite;  editorial  feature 
I  or  straight  news.  Present  publisher 
I  lauds  ability  and  industry  all  deparv 
I  ments,  plus  character,  integrity 
I  sobriety.  Past  employers  concur. 

I  anywhere.  Wages  secondary.  Answer 
I  entails  no  obligation. 

I  Box  1466 

Editor  A  PabUsher 
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Kewspaper  Woman,  available  for  edi-  Oirl  desires  reportorial  position.  Three 
torial  or  publicity  work  in  Newr  York.  years’  experience  society  editor.  Refer- 

Distinguished  record  as  syndicated  fea-  ences.  Box  1328,  Editor  &  Publisher. 

tore  writer,  society  editor,  reporter.  Age  - 

28;  M.  A.  Box  1467,  Editor  &  Publisher.  Newspaperman,  age  29,  Protestant,  married 


j^-l  Editor,  Writer,  Reporter;  working 
knowledge  advertising,  promotion,  me¬ 
chanical  production.  Weekly  owner;  ten 
years  Chicago.  Milwaukee.  Expert  on 
Specials.  References.  Box  1433,  Editor 
ft  Publisher. 


desires  connection  as  deskman,  reporter, 
or  feature  writer.  All  ’round  Metropoli¬ 
tan  experience.  Now  employed  but  avail¬ 
able  immediately.  Reliable,  accurate,  with 
thorough  knowledge  on  every  news  run; 
courts  specialty  assuring  safe  copy.  Loca¬ 
tion  no  object.  Box  1388,  Editor  &  Pub¬ 
lisher. 


Shop  at-  THE  EQUIPMENT  MART  -And  S 


New  Equipment  end  Supplies  —  Used  Maeldnery  Barguins 
For  the  Printing-Publishing  Field 


Mechanical  Eqeipment  For  Sale  Composing  Room  Equipment  For  Sale 


ftUe,  alert,  experienced  EDI’TOR  •  RE-  — - — — — — - — — - - - — - 

PORTER;  31;  married;  11  years  copy  Row  working  Eight  years  on  best  mid-west 


desk,  makeup,  all  beats;  now  with  large 
Eastern  daily;  desires  Southwest  con¬ 
nection;  available  now;  nominal  salary. 
Box  1390,  Editor  &  Publisher. 

ftIfressiTO,  34,  10  years  New  York,  Wash¬ 
ington,  nationally  known  photo  editor 
onalified  in  editorial,  sports,  publicity 
lelds,  go  anywhere,  top  references.  Box 
1331,  Editor  &  Publisher. 

Ambitions  honor  graduate  of  Princeton,  ’40, 
wants  reportorial  position  on  small  daily ; 
would  also  make  a  good  all-around  man 
(or  weekly.  Box  1427,  Editor  &  Publisher. 

ARE  YOU  PLANNING 
A  PHOTO  DEPARTMENT? 


dailies.  Produce  bright,  concise  copy, 
good  photographs  and  good  features.  Ex¬ 
perience  on  state,  telegraph  and  sports 
department  desks.  Box  1380,  Editor  & 
Publisher. _ 

Photographer — Single,  22  yrs.  old,  good 
personality,  college,  car,  cameras  and 
equipment.  Experience  in  aerial,  style, 
publicity,  features,  and  general  news  pic¬ 
tures.  At  present  partner  in  successful  and 
growing  news  picture  business,  but  desir¬ 
ing  change.  Box  1334,  Editor  A  Pub- 
lisher. _ 

Photographer-Reporter,  twelve  years’  ex¬ 
perience,  widely  traveled,  good  education. 
Go  anywhere.  Excellent  references.  Age 
35.  Box  1395,  Editor  &  Publisher. 

Reporter-  -general  or  political — age  37;  six 
years’  experience.  Box  1436,  Editor  & 
Publisher. 


THE  FOLLOWING}  PIECES  OF 
EQUIPMENT  CAN  BE  PURCHASED 
AT  ALMOST  JUNK  PRICE.S — 

Duplex  paper  roll  truck;  revolving  magazine 
stand  with  buses  and  brackets;  Goss  15 
in.  metal  dross  put;  24x29  all-metal 
elevating  top  make  up  table;  Keystone 
storage  cabinet  of  28  compartments ; 
Wood-Flong  full-page  curved  matrix 
scorcher;  2  Hamilton  steel  enclosures  for 
metal  saws;  Walter  Scott  No.  6  stereo- 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

“Efficiency”  Chases  for  Duplex.  Comet, 
Cox-O  Type  Press,  lots  of  8.  with  foot 
sticks.  $80.  Ciain|>s,  $4.50.  Geo.  O. 
Heflfelman.  406  W.  Pico.  Los  Angeles.  Cal. 


type  metal  furnace;  3  Kay  oil  burner  jj^ss  Mat  RoUing  Press;  Rouse  Band  Saw; 
Rystenis  (one  for  metal  pot  complete);  Linotypes,  models  5'8-14.  Many  other 

Jampol  newsprint  roll  chute;  5  Ka^^ohne^  items.  Northern  Machine  Works,  Marshall 

heating  attachments  for  linotyi>e  and  in-  ^  Jefferson,  Phila.,  Penna. 

tertypes  (brand  new)  ;  5  gas-nred  lino- _ 

type  melting  pots;  Hoe  8-coluinn  curved  Guaranteed  Rebuilt  Linotypes  &  Intertypes 


Why  buy  expensive  equipment!  I  will  fur-  years’  experience.  Box  143 
Dish  complete  plant.  Experienced  de-  Publisher. 

psrtment  head  and  photographer.  31, - 

married.  For  further  details,  address  Reporter,  young  lady,  collegi 
Box  1352,  Editor  &  Publisher.  daily,  weekly  newspaper  exp 


iporter,  young  lady,  college  graduate ; 
daily,  weekly  newspaper  experience;  de¬ 
sires  publieution  connection,  preferably 
in  the  East.  Box  1435,  Editor  &  Pub¬ 
lisher. 


ftitist — 30,  versatile,  8  years’  experience  iisber 

in  metropolitan  field;  retouching,  msga-  _ ! _ _ 

line  experience,  capable  draftsman.  Mar-  Reporter,  29,  six  years  N.Y.C.,  looking  for 


Tied,  seeks  position  with  newspaper  or 
Advertising  agency.  Box  1342,  Editor  A 
Publisher. 


berth  on  small  city  daily.  South  or  South¬ 
west.  Box  1373,  Editor  &  Publisher. 


plate  stereotype  shaving  machine;  Hoe 
8  column  curved  plate  stereotype  tail 
cutter.  Goss  water  cooled  casting  box. 
Write: 

Jackson  Citizen  Patriot 
Jackson,  _ Michigan 

All  sizes  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  John  ’Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE.  Inc. 

^  West  24th  St.  New  York  City,  N.  Y. 

Hoe  Double  Fly  Can  Folder, 

Cut-off  22%" 

ADVOCATE,  NEWARK,  OHIO 

Machanical  Eqaipmant  Wanted 


See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

LINOTYPE.  INTEKTYPE  MACHINES 
All  models.  Comiiletely  Rebuilt. 
Linotype  Supply  Co. 

33,5  Canal  Street  New  York  City 


Boosted  weekly  800  to  4,800  in  eight  ^twf*ye?^‘°tradl“"paDer7"age coUegJ 


months  as  editor-reporter.  Sixteen  years’ 
daily,  city,  country  experience.  Available 
moderate  salary.  Box  1286,  Editor  & 

Publisher.  _ 

Ctpable  Young  Reporter:  features,  news, 
iports.  Also  publicity  and  radio  news 
experience.  Box  1371,  Editor  &  Publisher. 

Cartoonist;  21;  editorial,  sports  ex¬ 
perience  with  newspaper  of  60,000 
circulation;  knowledge  of  layout  and 
retouching;  samples  on  request.  Box 
1324,  Editor  Sc  Publisher. 


two  years  trade  paper ;  age  27,  college 
trained.  Seeks  berth  on  daily  or  weekly. 
Box  1417,  Editor  &  Publisher. 

Reporter  or  Rewrite,  small  city  daily.  Go 
anywhere.  Age  28.  Reporter-Editor 
Westchester  (N.  Y.)  weekly  three  years. 
Box  1413,  Editor  &  Publisher. 

Sports  Editor  —  Eleven  years’  newspaper 
and  radio  experience;  close  cooperation 
with  advertising  and  circulation  depart¬ 
ments.  Box  1418,  Editor  &  Publisher. 


Hoe  Double  Fly  Can  Folder,  ~  MILLER  SAW-TRIMMERS 

Cut-off  22 %"  r.  1  1  f  1  Ilf  «,• 

ADVOCATE,  NEWARK,  OHIO  Standard  of  the  world  for  over  35  years 

~  ~  j  I'T  I  .  ~Z  Information  on  request 

Machanical  Eqaipwat  aw  • _  MILLER  printing  machinery  co. Pittsburgh,  pa. 

Curved  plate  router  for  22%  in.  cut-off.  Model  CSM  42-Plca  Intertype,  serial  num- 

The  STAR.  Washingto^^. -  Linotypes 

Wanted — Fonts,  molds,  magazines,  motors,  and  Intertypes  of  all  models;  Monotypes, 

escapements,  magazine  cradles  and  other  Cylinder  Presses,  Job  Presses,  Automatics. 

Linotype  and  Intertype  parts  and  acces-  guarantee  new  machine  performance, 

series.  We  buy,  sell  and  trade.  Tell  us  PAYNE  &  WALSH  CORPORATION 
your  needs.  Montgomery  &  Bacon,  To-  82  Beckman  Street  New  York,  N,  Y. 

wanda,  Penna. _ Plane-O-Plate  —  Rotary  precision  shaver. 

-  Shaves  all  types  of  llat  work  including 

Fhoto-Engraving  Equipmant  For  Salt  stereos,  electros,  base,  etc.,  to  exact  type 

- - - -  height  for  jirinting.  Eliminates  irregular 

Photo-engraving  Equipment  and  Metals  plate  levels.  Saves  time.  work,  improves 

E.  T,  SULLEBARGER  CO.  quality.  Two  sizi-s.  handles  work  up  to 

110  Fulton  St.  538  S.  Clark  St.  f^'I'^l’^Ke-.  _Get  prices,  details.  Write 

New  Y’ork,  N.  Y. _ Chicago,  Ill. 


MONOMELT  Co., 
Minnesota. 


,  1  .u  Weekly  editor  two  years.  24,  desires  report- 
Copyiesder,  24,  one  year  weekly,  three  __  Hailv.  nreferablv  midwest.  Col- 


yesrs’  daily  experience  covering  all 
angles  news  and  desk  work.  Excellent 
references.  Box  1328,  Editor  &  Pub¬ 
lisher. 


ing  on  daily,  preferably  midwest.  Col¬ 
lege  graduate.  Box  1321,  Editor  &  Pub-  Photo-Engraving  Equipment 

lisher.  complete  film  plants 

— - — - — — - ; - ; - T"; —  Chemco  PhotoProducts  Company 

Writer-Editor  with  broad  research,  writing  230  W.  41st  Street  New  York  City 

and  executive  experience  seeks  position - - - 

with  publication,  corporation,  association  Used  Camera  complete  for  one  man  engrav- 


Copyreader,  36,  married;  fifteen  years  ex-  with  publication,  corporation,  association 

periencc  inside  and  out;  how  telegraph  or  institution.  Best  references.  Box  1439, 

desk  Lajt;  wants  permanent  job  anywhere  g.  publisher. 

but  prefers  Middlewest  or  Coast.  Avail-  _ 

p"'hr  ?*‘?'^*-‘*'**^*-'*'-  1464,  Editor  &  Young  Woman  wants  position  as  general 

rublisher.  news  reporter  or  photographer,  reporter 

n.  -1  ^  ^  ^  ~  aod  photographer,  or  apprentice  in  print- 

ub  Reporter,  22,  reviewing  *od  writing  trade.  Eleven  years’  experience, 

experience;  college  graduate  high  honors;  University  of  Michigan  graduate.  Single, 

tast,  world-travelled.  1386'  EdUor  &  Publisher. 


Cab  Reporter,  22,  reviewing  and  writing 
experience;  college  graduate  high  honors; 
•alary  secondary.  East,  world-travelled. 
Box  1351,  Editor  &  Publisher. 


pop®’ I  r„vD._  no  ■  j  .  Young  writing  executive  with  six  years’ 

ational  I  Reporter,  23,  journalism  graduate,  some  newspaper,  news  agency,  public  rela- 
:n  pro-l  “Ptrience,  n^spaper  referents ;  small  Handle  account  for  small 

I?!*-  1332,  Editor  progressive  publicity  agency  or  publicity 

«  I'ublisner.  growing  firm.  Box  1346,  Editor  & 

Publisher. 


Does  any  small  to  medium  sized  newspaper  ^  s  e  . _ 

want  Harvard  honors  graduate,  college  1940  joumaUsm  graduate— 23.  School  edi- 
e.®Pe"fnce.  for  apprentice  re-  Wants  opportunity  to  prove  ability, 

porting,  editorial,  feature  work,  and  i-x-  Qo  anywhere.  Box  1420,  Editor  &  Pub- 
perieuced  book,  movie,  and  music  review-  Hshcr 
mg.  Box  1338,  Editor  &  Publisher. 


Editors  .  .  .  This  is  News! 

WHO!  — Alert,  intelligent,  original  re- 
porter- rewrite  deskman. 

WHAT!  — College  trained  and  thoroughly 
I..,.  experienced. 

WHEN!  — Now  I  Wire  for  details. 
WHEKE! — Any  metropolitan  or  near-metro- 
.  politan  daily. 

WHI  !  — Irresistible  young  ambition  de¬ 

mands  advancement. 


Situations  Wanted 
Meclianical 

Photo-Engraver  wants  to  install  plant  in 
city  where  publisher's  volume  would  make 
it  payable.  Box  1461.  Editor  &  Publisher. 

Situations  Wanted 
Pnbiicity 


ing  plant.  60-line  cuts  up  to  11x17;  also 
120  and  133-line,  14x17,  screens;  Wesel 
beveler;  Wesel  Washington  handpress. 
22x28.  Tribune-Herald,  Casper,  Wyo. 

Press  Room  Equipment  For  Sale 

Hoe  6-unit  straight-pattern  heavy  duty  press 
with  2  double  high-speed  foldi-rs  and  4 
combination  black  and  universal  color 

comic  couples.  Excellent  running  condi¬ 
tion.  May  be  seen  in  operation.  Box 

1462,  Editor  &  Publisher. 


~  If  You  Seek 

A  JOB 

In  Any  of  These  Fields' 
Administratiye  Manaoement 

Advertising  Mechanical 

Circulation  Promotion 

tditorial  Publicity 

k  Utilize  These  Services 


Give  me  a 
Small  town' 


Said 

Ken 

Eagon 


Kenneth  L.  Eagon 


We  Did 


Editors 

imall  or  large-town  dailies  who  desire 
editorial  writer,  editorial  assistant,  or 
general  news  reporter  with  foreign  ex¬ 
perience,  contact  American  newspaper¬ 
man  20  yeara’  newspaper  and  magazine 
•xperience  in  France  at  editor,  writer  of 
mature  articles,  and  news  correspondence. 
Bsve  had  personal  contacts  with  people 
now  in  the  news.  Ez-Serviceman,  for¬ 
merly  editor  Paris  Post  magazine, 
American  Legion.  Write  Box  1330,  Edi¬ 
tor  ft  Publisher. 

Experienced,  Ambitious,  Young  Reporter 
wishes  position  with  daily.  Experience 
coTers  everything  from  double  electrocu¬ 
tions  to  political  campaigns.  Finest 
references.  Box  1432,  Editor  Publisher. 

Mperleneed  eopy,  telegraph-editing, 
proof,  makeup.  Univeraity  literary 
champion.  Oan’t  be  drafted:  elightly 
Work  anywhere  except  Beat. 
Box  1405,  Editor  Publiaher. 


Editor  &  Publisher  Publicity  Man — Specialist  in  industrial  field 

-  desires  change.  Box  1322,  Editor  ft 

I  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraisod 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

SM  Madkea  Aire.  New  York 


1.  Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  prKedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12d)0  Thursday,  noon. 

EftPPERSONNELSERVICE 

1700  Time*  Bldg.  N.  T.  C. 


Kenneth  L.  Eagon,  44,  veteran 
newspaperman  with  years  of 
experience  on  the  N.  Y.  Joumal- 
American,  Philadelphia  Public 
Ledger,  St.  Louis  Post-Dispatch, 
Detroit  Free  Press  and  other 
metropolitan  dailies  came  to  us 
recently  with  a  request  for  a 
berth  on  a  smaller  daily  —  a 
smaller  town. 

We  found  it  for  him  on  the  New 
Britain  (Conn.)  Herald,  where 
he  assists  on  the  wire,  does  a  bit 
of  makeup  and  copyreading — 
and  loves  it.  Good  luck  to  a 
newspaperman  come  home! 

E  &  P  PERSONNEL 
SERVICE 
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SHOP  TALK  fiT  THIRTY 


By  ARTHUR  ROBB 

WE  READ  the  papers.  We  listen  to  midnight,  then  had  to  defend  the 
the  radio.  We  call  the  people  whose  kitchens  against  a  tactical  attack,  lost 
views  are  our  own,  or  nearly  so,  them  again  for  another  two  and  a 
patriots,  and  we  think  half  hours. 


of  all  others,  or 
nearly  all,  as  propa- 


Pictures  others,  or  Every  green  outfit  has  done  that — 

Th  t  B  d  nearly  all,  as  propa-  once.  Soldiers  who  survive  that  (and 
**  ®  *  gandists.  In  that,  some  of  the  more  uncomfortable  and 

Tragedy  probably,  the  writer  unhealthy  attentions  from  a  vigilant 
is  not  much  different  enemy  that  usually  accompany  it) 
from  others  of  the  100,000,000  Ameri-  v:ind  up  the  day  with  at  least  a 
cans  engaged  in  similar  attention  to  mouthful  of  water.  And  they  don’t 
public  affairs,  except  that  his  daily  start  with  two  gallons.  They  start 
experience  permits  him  to  judge  more  with  one  canteen  which  serves  for 
accurately  than  many  the  source  of  washing  and  shaving  as  well  as  drink- 


much  that  is  presented  for  his  read- 


Laundry  can  wait  a  less  occu- 


ing  and  listening.  Also,  having  been  pied  moment.  Rookie  outfits  also  get 
through  the  preliminary  and  the  final  lost  in  strange  country — once.  Good 
stages  of  one  major  war,  he  might  officers  and  non-commissioned  officers 
know  a  bit  more  than  the  present  don’t  have  to  learn  that  lesson  twice, 
generation  about  the  actual  processes  They  watch  landmarks  and  they  post 
of  both.  guides  to  make  certain  they  get  back 

As  to  the  preliminary  stages  of  war,  to  home  base.  Well-staffed  army 
we’ll  have  a  few  words  nearer  the  units  don’t  go  hungry  for  the  better 

end  of  this  page.  Let  it  be  enough  part  of  24  hours — they  carry  food 

for  the  moment  to  say  that  he  has  enough  to  sustain  them  (aside  from 
found  no  incitement  to  war  that  emergency  rations)  until  the  slower- 
promises,  or  threatens,  to  be  at  all  moving  kitchens  come  up  with  them, 
effective  in  the  propaganda  competi-  In  well-run  organizations  the  kitchens 
lion  to  date.  All  that  is  evident  is  a  are  never  too  far  behind  or  too  far 
tremendous  confusion  of  public  opin-  away  on  a  halt. 

ion,  some  of  it  imdoubtedly  coming  While  Major  Nason  did  not  tell  this 
from  people  with  sincere  beliefs  on  story  in  any  critical  mood,  he  must 

both  sides  of  the  American  question,  have  looked  back  to  the  days  when 

some  of  it  for  domestic  political  ad-  his  artillery  regiment  of  the  Third 
vantage,  and  some  of  it  smelling  of  Division  was  learning  these  same  les- 
foreign  origin.  Enough  for  now  of  sons  in  the  hard  schools  aroimd  the 
that.  Marne  and  in  front  of  Montfaucon. 

News  pictures  and  news  and  radio  He  was  a  sergeant  then,  twice 
descriptions  of  the  four  Army  ma-  wounded,  in  a  division  which  fought 
neuvers  are  another  story.  To  a  man  long  and  heroically,  but  didn’t  waste 
who  crawled  and  wiggled  through  the  many  men  by  carelessness, 
swamps  and  woods  near  Fismes  and  It  is  hard  to  imagine  an  experienced 
groped  through  the  thickets  of  the  Regular  outfit  moving  as  one  regi- 
Argonne,  the  descriptions  of  our  ment  was  pictured  a  few  days  ago. 
Regulars  and  National  Guardsmen  in  A  line  of  men  in  cloth  caps  knelt  on 
training  depict  the  same  tragic  ama-  the  bank  of  a  river  about  100  feet 
teurishness  that  cost  the  lives  of  many  wide.  In  transit  across  this  stream 
thousands  of  American  soldiers  in  were  four  trucks,  open  and  loaded  to 
1918.  From  what  we  have  read  in  the  rails  with  similarly-hatted  infan- 
newspapers  and  heard  on  the  air  in  try.  No  alert  airman  could  ask  for 
the  past  few  days  (this  is  written  be-  a  more  open  target.  One  bomb  or 
fore  the  major  maneuvers  were  well  two  blasts  of  machine-gun  fire  would 
under  way),  our  young  men  are  not  have  wiped  out  a  whole  company, 
fighting  the  next  war;  they’re  not  Stories  have  been  written  of  pon- 
fighting  the  last  war;  they  seem  to  be  toon  trains  halting  beside  a  road 
acting  out  some  sort  of  pageant  that  without  enough  cover  for  a  pair  of 
went  out  of  date  with  the  first  battle  pinochle  players,  of  trucks  moving  up 
of  Bull  Run.  In  one  sentence — if  an  open  road  in  close  formation.  Un- 
these  pictures,  stories,  and  radio  de-  der  modern  air  observation,  neither 
scriptions  are  fair  and  accurate,  our  of  these  organizations  could  expect 
first  line  of  land  defense  would  vanish  to  get  out  alive, 
like  a  puff  of  smoke  before  a  skillful 

invader.  * 


WE’LL  CITE  only  one  or  two  in- 


IT  IS  hardly  conceivable  that  the  high 
commands  of  the  armies  and  the 


Sunday  evening.  Major  corps  have  permitted  these  stories  and 


Leonard  H.  Nason,  military  analyst 
of  the  Mutual  Broad - 
How  Not  casting  System,  de- 

T  Bjoi,*  scribed  the  move- 

u  j  ments  of  the  cavalry 

Modern  War  ^^ich  he  is 


Tho  Story 
Tolls 
Itself 


pictures  to  go  out  as 
propaganda — as  eye¬ 
witness  evidence  of 
the  need  of  universal 
training.  The  pro¬ 
fessional  soldier’s 


attached  in  the  New  mind  doesn’t  work  that  way.  He  plays 
York  training  area.  They  were  on  a  the  cards  as  he  gets  them,  and,  gen- 
tactical  move  which  consumed  most  erally  speaking,  is  not  a  subtle  propa- 
of  two  rounds  of  the  clock.  Accord-  gandist.  Our  guess  is  that  many  a 
ing  to  Major  Nason,  each  man  of  the  general  and  colonel  is  nearer  baldness 
regiment  was  allowed  a  bucket  of  today  than  he  was  a  week  ago  after 
water  (say  two  gallons)  a  day  for  watching  inexperience  violate  corn- 
personal  cleanliness,  laundry,  and  mon  sense  in  these  drills, 
drinking.  On  the  march,  of  course,  The  situation  seems  to  be  that  the 
each  man  had  only  his  own  canteen,  men  in  the  Regular  Army  and  the 
containing  a  bit  more  than  a  quart.  Guard  who  had  experience  with  troops 
Despite  the  fact  that  medical  regula-  in  the  last  war  are  today  in  grades 
lions  strictly  limited  the  sources  from  and  on  jobs  which  give  them  little 
which  this  supply  might  be  replen-  share  in  the  elementary  training  of 
ished.  Major  Nason  told  his  audience  soldiers.  They  rate,  for  the  most  part, 
that  most  of  the  canteens  were  dry  from  major  up  to  general,  with  a 
within  five  hours  after  the  march  sprinkling  of  veterans  in  the  technical 
started.  Plunging  through  heat  and  non-commissioned  ranks.  The  men 
dust,  these  boys  went  without  water  now  in  charge  of  companies  and  bat- 
until  they  found  their  kitchens  after  t^lions  are  yoxmger.  Their  training 


has  been  from  the  book,  with  brief 
summer  interludes  at  camps  and  per¬ 
functory  weekly  close-order  drills. 
They  can  turn  a  company  on  a  ten- 
cent  piece,  execute  all  the  prescribed 
manuals,  see  that  sanitary  regulations 
are  kept,  cots  made  according  to  the 
rigid  West  Point  prescription,  etc.  Not 
many  of  them  have  had  any  practice 
in  crawling  on  the  belly  through  mud 
and  cat-briar,  with  either  real  or 
simulated  steel  slugs  cutting  the 
air  about  where  an  upraised  pair  of 
buttocks  would  intercept  them.  That’s 
uncomfortable  work,  hard  on  clothes, 
skin,  and  sensibilities.  So  is  war. 

We  suppose  even  the  most  ardent 
opponents  of  conscription  will  grant 
that  the  Regular  Army  and  National 
Guard,  plus  the  officers’  reserve  corps 
were  constituted  as  a  national  defense 
measure.  None  of  us  has  considered 
invasion  as  imminent,  probable,  or 
even  possible,  yet  we  were  giving 
military  training  to  approximately  half 
a  million  men  before  the  present  war 
scare.  Or  were  we? 

The  maneuvers  last  year  and  this 
seem  to  prove  that  we  weren’t  train¬ 
ing  these  men  for  any  war  that  was 
likely  to  be  fought  in  their  life-times. 
We  had  a  larger  number  of  Regular 
officers  than  at  any  other  peace-time 
stage  in  our  history,  due  to  the 
“hump”  caused  by  world  war  com¬ 
missions,  but  many  of  them  have  had 
less  experience  in  handling  troops 
than  their  opposite  numbers  in  the 
National  Guard.  They  haven’t  had  the 
troops  to  handle,  because  neither  the 
people  nor  the  Congress  saw  any  need 
for  a  large  enlisted  establishment. 

The  plain  fact  from  the  first  two 
weeks  of  the  army  maneuvers  is  that 
we  lack  trained  man-power  just  as 
much  as  we  lack  equipment  to  meet 
any  war  threat  that  may  be  imminent. 
Company  officers  and  enlisted  men 
alike  are  unequipped  by  training  to 
interpose  any  serious  threat  against 
an  invader.  That  is  tragically  impor¬ 
tant,  if  the  threat  from  Europe  to  our 
well-being  is  as  near  as  our  recent 
legislative  program  and  the  utterances 
cf  our  public  men  indicate.  If  we  de¬ 
cide  that  the  threat  of  war  from  Eu¬ 
rope  is  not  real,  but  imaginary,  we 
have  needlessly  and  recklessly  pledged 
$10,000,000,000  or  more  of  the  public 
credit  that  could  be  far  more  usefully 
employed.  If  the  threat  is  real,  it 
seems  to  this  writer  the  acme  of  idiocy 
to  await  an  invasion  before  the  begin¬ 
ning  of  adequate  preparations.  It 
looks  real  enough  to  this  pair  of  eyes. 

•  •  * 

WE  DON’T  KNOW  whether  a  program 

of  volvmteer  enlistment  in  the  Army 
and  Guard  will  fill  the  ranks.  We  do 
know  that  these 
Yalk  ranks  can  be  filled 

Bloekx  adequately — in  every 

sense — ^by  an  intelli- 
Action  program  of  con- 

scription.  That’s 
been  proven.  The  time  may  be  short 
for  further  experiment. 

More  than  men,  we  need  an  ade¬ 
quate  appreciation  in  the  nation  and 
in  Congress  of  a  modern  war’s  de¬ 
mands,  and  of  the  terrible  penalties  it 
inflicts  on  incompetence.  Your  infan¬ 
try  private  of  today,  manning  a  tank, 
a  motorcycle,  a  machine-gun,  light 
and  medium  artillery,  needs  a  tech¬ 
nical  training  beyond  that  possessed 
by  most  of  our  old  generals.  He  is  the 
microcosm  of  an  army  corps  himself, 
needing  knowledge,  initiative,  and  self- 
reliance  as  an  individual.  For  his 
own  safety  and  the  success  of  his  mis¬ 


sion  in  war,  he  doesn’t  need  more  tha 
a  trace  of  the  old  close-order  stui 
the  correct  deportment,  the  bed  mad 
and  the  show-down  pack  inspectioi 
according  to  West  Point  tradition- 
picked  up  from  the  rules  of  Frcderid 
the  Great.  Discipline,  teamworl 
loyalty — all  are  as  necessary  as  ever- 
but  not  at  the  expense  of  individuj 
technical  skill  and  individual  l)rain 
work.  Hitler’s  march  into  Franc 
knocked  Frederick  the  Great  an 
Napoleon  into  remote  history. 

Can  the  American  army  and  th 
American  people  learn  that  in  time  t 
do  them  any  good  Our  answer  is  a 
emphatic  “yes.”  If  we  have  to  defen 
our  shores,  the  modern  method  ( 
fighting  is  more  in  tune  with  Amer 
ican  habits  of  thought  and,  for  tha 
matter,  with  successful  America 
military  operations  than  is  rigid  drill 
ground  precision.  We  need  not  douh 
the  ability  of  the  young  American  t 
learn  any  technique  that  is  taught  hin 
or  his  ability  to  improve  on  the  teach 
ing.  That  is  a  commonplace  of  ou 
life,  in  peace  or  war.  We  can  seriousl; 
doubt  the  ability  of  even  American 
to  resist  a  mechanized  invasion  whei 
the  first  line  of  land  defense,  no  mat 
ter  how  desperate  its  courage,  is  n 
better  fitted  for  such  war  than  if  i 
were  armed  with  clubs  and  arrows. 

This  is  far  too  serious  a  matter  t' 
be  confused  by  politics  and  propa 
ganda.  There  is  a  veritable  bedlan 
of  both  today.  The  President  an( 
the  responsible  members  of  his  Cab 
inet  state  plainly  that  the  country  ii 
in  danger.  The  chief  of  staff  of  th( 
Army  supports  their  statementi 
These  are  responsible,  intelligent,  con¬ 
scientious  men,  and  unless  we  are  will¬ 
ing  to  concede  the  bankruptcy  ol 
democracy,  we  must  assume  that  their 
patriotism  rises  above  all  political 
considerations  when  the  national  de¬ 
fense  is  concerned.  If  they  are 
demonstrably  wrong,  if  they  are  mis¬ 
using  their  information  for  political 
ends,  that  should  be  made  plain  by 
opponents  of  their  program  and,  if 
necessary,  impeachment  proceedings 
would  be  in  order.  But — 

We  do  not  believe  that  the  President 
and  his  advisors  are  wrong.  We  be¬ 
lieve  that  their  information  is  correct 
and  that  they  have  laid  the  cards  on 
the  table,  so  far  as  that  could  be  done 
without  too  inflammatory  results  in 
other  lands.  We  believe,  regardless 
of  differences  on  domestic  politics, 
that  the  President’s  words  on  national 
defense,  or  more  specifically  conscrip¬ 
tion  as  a  measure  of  national  defense, 
should  not  be  rejected  by  parochial 
or  political  divisions  in  Congress.  Wej 
believe  that  the  people  should  b^ 
spared  the  “sideshow  for  Babel,”  a^ 
the  New  Bedford  Standard-Times  last; 
week  described  the  Washington  de 
bate  on  this  topic.  As  the  Standard 
Times  went  on: 

“All  of  this  greatly  pleases  Hitle* 
It  proves  to  him  his  thesis  that  a 
democracy,  offering  freedom  of  e* 
pression  and  unlimited  debate,  can*' 
not  be  efficient,  need  not  be  feare4 
Moreover,  he  is,  through  his  agents  is 
this  country,  doing  everything  he  cA 
to  confuse  opinion  in  the  country  and 
at  Washington.” 

We  think  that  is  true.  And  we 
this  “Babel”  is  unnecessary.  We  ha 
a  free  press  in  America,  independe: 
of  government,  free  from  ties  of  fo^ 
eign  propaganda.  Regardless  of  edi¬ 
torial  opinion  on  the  conscription  pro-^ 
gram,  it  is  the  job  of  the  newspap^ 
press  not  only  to  avoid  being  taken  iB 
by  propaganda  for  any  movement,  btrf 
to  expose  all  propaganda  that  can  b* 
exposed,  to  name  its  sources  and  it* 
resources,  and  to  clarify  public 
ion.  We  have  had  some  of  that  kind 
of  newspaper  work  ^  lately.  We  ca# 
use  more. 


